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Acerca de esta publicacién

Esta coleccion de ejemplos practicos esta dirigida a empresas que desean implementar un sistema de
gestion de la sostenibilidad. Los ejemplos provienen principalmente de empresas chilenas, mexicanas
y alemanas que ya han implementado un sistema de gestion de la sostenibilidad, algunas de ellas
desde hace muchos afios. Estos ejemplos muestran cémo las empresas han disefiado sus sistemas
de gestion y los instrumentos asociados. Su objetivo es servir de estimulo para el disefio de un sistema
de gestién de la sostenibilidad propio de la empresa.

La coleccion de ejemplos complementa dos publicaciones que fueron creadas como parte del proyecto
"Promoviendo la Gestion de la Sostenibilidad en América Latina" financiado por el Ministerio de Medio
Ambiente de Alemania. Este proyecto exploré qué elementos de gestion son esenciales para una
gestion eficiente y efectiva de la sostenibilidad. Con este fin, se analizaron los marcos pertinentes sobre
gestién de la sostenibilidad (por ejemplo, ISO 26000, SA 8000, Principios del Ecuador) y se llevé a cabo
una encuesta de expertos.

Los resultados del proyecto se presentan en las siguientes publicaciones:

estudio A Sustainability Management System that meets all Standards (en inglés)

Un estudio que documenta la investigacion cientifica realizada, los datos empiricos
recogidos y las conclusiones resultantes. Este estudio esta dirigido a un puablico de
profesionales académicos, asi como a organizaciones cuya misién es crear o mejorar
los marcos de trabajo y a los gerentes de sostenibilidad corporativa que implementan
y/o evallan los marcos de trabajo aqui investigados..

panfleto Guia practica para Empresas que desarrollen un Sistema de Gestion de la
Sostenibilidad

Practical Guide for Companies developing a Sustainability Management
System

Una guia practica (en espafiol e inglés) que resume los resultados relevantes para el
negocio, disefiada de acuerdo con las necesidades de gestion de la sostenibilidad de
las empresas.

ejemplos Real-life Examples for Management Elements of Sustainability Management
reales Ejemplos reales de Elementos de Gestidn para la Gestion de la Sostenibilidad
(Esta

La presente coleccion de ejemplos de la vida real de empresas lideres chilenas,
mexicanas y alemanas. Esta coleccion ilustra como se disefian en la practica los
elementos esenciales de los Sistemas de Gestién de la Sostenibilidad. Los ejemplos
latinoamericanos se describen en espafiol, los ejemplos alemanes en inglés..

publicacion)

Todas las publicaciones estan disponibles en www.wec.org y www.4sustainability.de.
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About this publication

This collection of practical examples is aimed at companies that want to implement a sustainability
management system. The examples mainly originate from Chilean, Mexican and German companies
that already have implemented a sustainability management system, some of them for many years.
These examples show how companies have designed their management systems and the associated
instruments. They are intended to serve as stimulus for the design of a company's own sustainability
management system.

The collection of examples supplements two publications that were created as part of the project
"Promoting Sustainability Management in Latin America" funded by the German Ministry for the
Environment. This project explored which management elements are essential for an efficient and
effective sustainability management. For this purpose, relevant frameworks on sustainability
management (e. g. ISO 26000, SA 8000, Equator Principles) were analyzed and an expert survey was
carried out.

The results of the project are provided in the following publications:

Study A Sustainability Management System that meets all Standards

(this The present study which documents the scientific work including the empirical results.

publication) It is targeting academics in particular. It is also addressed at organizations seeking to
create or improve frameworks and at sustainability managers who want to see the
results of the expert survey.

brochure Practical Guide for Companies developing a Sustainability Management
System

Guia practica para Empresas que desarrollen un Sistema de Gestién de la
Sostenibilidad

A practical guide summarizing the business-relevant results. It is designed according
to the needs of companies. There is a Spanish and an English edition
real-life Real-life Examples for Management Elements of Sustainability Management
examples Ejemplos Praxis de Elementos de Gestion para la Gestion de la Sostenibilidad

A collection of real-life examples from leading Chilean, Mexican and German
companies. This collection illustrates how the essential management elements are
designed in practice. The Latin American examples are described in Spanish, the
German examples are in English language.

relevant Frameworks for Sustainability Management briefly described

frameworks  Brief descriptions of relevant frameworks and guidelines for sustainability
management and reporting.

The publications are available at www.4sustainability.de and www.wec.org.

|41


http://www.4sustainability.de/
http://www.wec.org/

Ejemplos Praxis de Elementos de Gestion para la Gestion de la Sostenibilidad
Real-life Examples for Management Elements of Sustainability Management

Contenido / Content

I S (= L= To = VS A= =Te Y/ RS PPPPRR 8
111 CCU: Estrategia de Sustentabilidad ............ccuvuiviiee i 8
112 FRESNILLO: Estrategia de SuStenibiliad ..............ooiueiieiiiiiiiiiee e 8
113 BASKE: SETALEOY ...ie ittt e 10
114 VAUDE (SME): Ambitious Corporate Vision and Strategy..........coccveveriireeerniieeennieneens 12

2 Politicas y Reglas/Policies and RUIES ........ccciiiiiiiiiieiie et 13

2.1 POIITICAS/PONICY......e ettt ettt sttt e e bt e e st e e s bt e e mb e e e ebaeeenbeeeneaeas 13
2.1.1 CEMEX: Politicas de Sustentabilidad ..............ccoveeiiiiiee i 13
2.1.2 PEMEX: Politica de seguridad, salud en el trabajo, proteccibn medio ambiental y
ESArTOll0 SUSTENTADIE ........eeiieiiiie e et s et e e 13
2.1.3 ARAUCO: Politicas de Medio Ambiente, Calidad, Seguridad y Salud Ocupacional .....15
2.1.4 TCHIBO: Guidelines and Principles for our Responsible Business Practices ............... 16
2.15 COMMERZBANK: Corporate Responsibility Guidelines............cccuvveeeeiiiiiiiiiieeie e, 16
2.1.6 LEBENSBAUM (SME): OUF IMISSION.....ccittiiieiiiiieeiaiiiieessiieeesaiieeesasieeesansieeesanniseesssnnes 17

2.2 Cédigo de Conducta / Code Of CONAUCT.........coiuiiiiiiiiie et 18
221 CEMEX: COdigo de EtiCa Y CONUUCTR .....couviiieiiiriiee ittt 18
222 BARRICK: Politica de soborno y antiCorrupCion ...........c.ocueeeiiiiieeiniieie e 20
2.2.3 BASF: COdE Of CONUUCT ....eeeeiiiiiiiiiie et e e e e e et e e e e e e s s eeeeaeeesennnnes 21
224 SIEMENS: COde Of CONUUCT ..ttt e e e aee e e e e e e nnneees 22
225 VAUDE (SME): Code Of CONUUCT .......cciiuiiiiiiiiiii ettt 22

2.3 Otras Reglas / Other RUIES .........cooviiiiiiii e 23
2.3.1 COCA-COLA FEMSA: Principios guia KOF .........ccoiiiiiieiiiiee et 23
2.3.2 CODELCO: Estandares ambientales y cOomunitarios............ccccceveeeiiiiieiiiiieeeeeeeeeee 24
2.3.3 COMMERZBANK: Guideline Governing Coal - related Transactions............................ 26

3 Estructura organizativa/Organizational SIrUCTUIE ........oooiiviiiiiiii e 27

3.1 Responsabilidades/ReSPONSIDIlILIES ........c.uuviiiiiiieiiie e 27
3.1.1 CEMEX: Integracion de la sostenibilidad en la estructura organizativa......................... 27
3.1.2 PETSTAR: Corporate Governance, Organizational StruCture ............ccccoccveeiiieeennnnn. 28
3.1.3 BASF: Organizational STIUCLUIE ..........eiiiiiiiieiiiiie et 28
314 COMMERZBANK: GOVEIrnanCe SIrUCTUIE ........ccceiiiiieieeeeeeee e 29
3.1.5  VAUDE (SME): CSR TEAM ......ouuvieeieeeeeeeeeeeeeeeeeee e eeee e s s en s anennnas 31

A PIOCESS ittt 32

4.1 Integrated Consideration of Environmental and Social Aspects in Business Processes...... 32
4.1.1 VITRO: LISt Of ACHVILIES ...ttt e 32
4.1.2 SIEMENS: Supply Chain Management including Code of Conduct that draws on the
United Nations Global COMPACT .........ouiiiiiiie e 33
4.1.3 COMMERZBANK: Finance Deals and Business Relationships Mining — Reputational
Risk Management INVESTIJAtIONS .......oovueiiiiieee e ie et e e e e e e e e e e e e e e et e e e e e e s e annnreneees 34

4.2 CUMPIMIENtO/COMPIIBNCE ..ottt 35
42.1 BARRICK: Human rights Compliance Program ...........ccooueeeiiiieieiiiieeeeeieee e 35
4.2.2 VITRO: Codigo de Conducta y Etica EMPresarial..........cc.c.ceoveveveveeereveereeeeeeeeeeeeenns 35
4.2.3 BASF: Compliance and Compliance HOtINE ..........occuvviiiiiiiiie e 36
4.2.4 SIEMENS: ComplianCe PrOMES ......ooiiiiiiiiiiiiii et 37
4.2.5 LEBENSBAUM (SME): COMPIANCE .....cciiiiiiiiiieeeee ettt 37
4.2.6 VAUDE (SME): EMAS and I1SO 14001 Audits ensure legal compliance ....................... 38

5 SystematiC IMPrOVEMENT ... ... e et e e e e e e b e e e e e e e e e aneneeees 38

5.1 Monitoreo / Evaluacién de Desempefio con Indicadores de Sostenibilidad - Monitoring /

Performance Evaluation with Sustainability INAICALOrS ...........ooouiiiiiiiiei e 38
511 GRUPO BIMBO: Emisiones de CO2, scope 1, scope 2 y scope 3 (transporte) ............ 38
5.1.2 FORESTAL ARAUCO: Evolucién de emisiones CO2 pOr PaiS........ccccevriveeeeiiieneennnnnn. 39
5.1.3 Bio-PAPPEL: Consumo Y desScarga de QQUAa ..........ccuueeeriiiieeriiiieesaiieeeseiieeeeeniieee e 40
514 BASF: Greenhouse Gas EMISSIONS ........cccuuuiiiiiieeeiiiiieeieete e e sssiiieeee e e e e e s nsnnineeneeeeesennnes 40
5.1.5 SIEMENS: Monitoring CO2 Reduction and Fatalities ...........ccocvveeiiiiiieiiiiee e, 42

5]



Ejemplos Praxis de Elementos de Gestion para la Gestion de la Sostenibilidad
Real-life Examples for Management Elements of Sustainability Management

5.1.6 DEUTSCHE TLEKOM: ESG KPI mapped to integrated Reporting According <IR> (IIRC)

43
5.2 Gestion de los riesgos de ESG / Management of ESG RISKS.........ccccviiiiiiiiniieniiec e, 44
521 COCA-COLA FEMSA: Administracion integral de reSgoS.........cceveeerieenieeiiiiee e 44
5.2.2 FORESTAL ARAUCO: RieSg0S Y dESAfI0S.....cciiuiiiiiieiiiieiiiie ettt 45
5.2.3 BASF: Long Term Opportunities and Risks — Sustainability ...........cccccccoevvviiiireeee i, 45
5.2.4 BMW: Increasing Transparency and Minimising RIiSKS ............ccccvveieeiiiiiiiiiinece e, 46
5.2.5 DEUTSCHE TELEKOM: Risk and Opportunity Management also Considering Ecological
AN SOCIAL ASPECES ... iiieiiiie e e e et e e s e e e e e s et e et e e e e e s et e aeeeesssasstaaeeeaeeessaanrenareaaeesaannne a7
5.3 Gestion de la informacién sobre temas de sostenibilidad/Information Management on
SUSTAINADIIILY TOPICS ...ttteeiiiteee ettt e ek et e ek et e skttt e e e bt e e e s s e e e s nnne s 48
54 Auditorias internas/INternal AUIES ........c.eiiiiiiiiieiii e e sneees 48
54.1 GRUPO BIMBO: Informe del comité de auditoria. ...........cccveeeiiiiieeiiiiiee e 48
54.2 BASF: Internal AUit SYSTEIM .......oiiiiiiiiiiiiie et 49
54.3 SIEMENS: INtErNal AUIE ....coiiiiiieeeie et ee e e e e e e eneees 49
5.5 Proyectos INternos/INternal PrOJECES .......cuuiiiiiiiie ettt 50
551 GRUPO BIMBO: Bimbo Solar consolidara 33 sistemas en su primera etapa................ 50
55.2 COMPANIA ACEROS DEL PACIFICO: Acuerdo de produccion limpia ............c........... 50
55.3 COMMERZBANK: Internal Projects (EXamples)........ccccccoviiiiiiiiiii 51
5.6 Medidas y objetivos/Measures and GOAIS..........oouiiuiriiiiiieeai e 51
5.6.1 COLBUN: MELAS .....cvveeeeceecteeeteeete ettt ettt ettt et et e et et et et e et eseeteneasens 51
5.6.2 PEMEX: Plan de Negocios y Sustentabilidad .....................cccc 53
5.6.3 BASF: Growth and profitability .........c..eoooeiiioiiii e 54
5.6.4 TCHIBO: Targets and Status (Value Chain) .........cccccoiiiiiiiiiiiiciee e 55
5.6.5 DEUTSCHE TELEKOM: CR-Programm 2015 ........cccoviiiiiiiiiiiiien e 57
5.7 Comunicacién interna/Internal ComMmMUNICALION..........oooiuiiiiieee e 57
5.8 Sensibilizacion/RISING AWAIENESS .......uvii ittt ettt 58
5.8.1 GRUPO FINANCIERO BANORTE: Trabajando por mi planeta ...........cccccoeeeiiiieennnnn. 58
5.8.2 LEBENSBAUM (SME): Art and Culture for Reflection, not Representation................... 59
5.9 o) 10 gF= Tt (o) Vi I =Yl 0] Vo PR UR R PPOTPPP 59
5.9.1 CEMEX: CEMEX UNIVEISILY ...eiiiviiiei ittt ettt ettt e et a e e e sntea e e nneeas 59
5.9.2 CCU: Programas de fOrmMacCiON ............ccoiiiiiiiiiiieee et e e e e 60
5.9.3 BIOPAPPEL: Captacion y formacion ..........cc.eeviiiiiiiiiiieic et 60
594 COMMERZBANK: Communication and Training on Anti-Corruption.............cccccveeennen. 61
595 SIEMENS: TFRINING ettt e et 62
5.10 Plan de Sugerencias/Suggestion SCREMIE .........ccuuvviiiiiee i e e ee e e e e 63

5.10.1 DEUTSCHE TELEKOM: Ideas Management - Best Environmental Idea in German ldeas
Award 63

5.11 Mecanismos de Reclamacion/Grievance Mechanisms.........cccccceiiiiiiiiiiiie e 63
5.11.1  CCU: Linea ética/ gestion de denUNCIas ............ceviviiiiiiiiniii s 63
5.11.2 CAP - COMPANIA DE ACEROS DEL PACIFICO (Chile): Canal de denuncias........... 64
5.11.3 TCHIBO: Establishing Grievance MechaniSms...........ccccccoeiiiiiiiiie 65
5.11.4 DEUTSCHE TELEKOM: Whistleblower Portal...........cccccoiiiiiiiiiiiiiicicc e 65
Reportes, Dialogo y Compromiso/Reporting, Dialogue and Engagement...........ccccccveeenee. 66

6.1 Informes de sostenibilidad/Sustainability REPOrting..........cccuveiiiiiiiiiiiiiiiieee e 66

6.2 Compromiso con las Partes interesadas/Stakeholder Engagement..........cccccoveveeiiinneennee 66
6.2.1 BARRICK: Stakeholder Engagement in 2017 .......coocueveiiiiiee e 66
6.2.2 CEMEX: Relacionamiento con grupos de interés y mecanismos de comunicacion......67
6.2.3 BMW: Stakeholder ENQAgEMENT .........oiiiiiiiieiiiiiie it 68
6.2.4 TCHIBO: Stakeholder ManagemeEnt...........coiiuueieeiiiiiieiiiiiee e 69
6.2.5 LEBENSBAUM (SME): Overview and Relationship with the Stakeholder ..................... 70

6.3 Dialogo con las Partes interesadas/Stakeholder Dialogue .............cccovevviiiieeiiiiiiee i 71
6.3.1 FORESTAL ARAUCO: canales de comunicacion y mecanismos de respuesta ........... 71
6.3.2 GERDAU: Descripcion de la relacion con los grupos de interés ..........ccoocveeevivieeeennen. 71

16|



Ejemplos Praxis de Elementos de Gestion para la Gestion de la Sostenibilidad
Real-life Examples for Management Elements of Sustainability Management

6.3.3 BMW: BMW group in DIialOQUE .......ccuiieiiiiiiiiiieee ettt e e e e 73
6.3.4 TCHIBO: INVoIVING StaKENOIEIS ........coiiiiiiiiiiiii e 75
6.3.5 RINN (SME): We Shape our Company in Consultation with our Stakeholders ............. 77

7  Preparacion y Verificacion/Preparation and Verification ..........cccccveiiiiiee e 77
7.1 Identificacion de aspectos relevantes, analisis de materialidad/Identifying relevant aspects,
MALEIAIILY BNAIYSIS. ... i iteieei e et e e e et e e e e e e e s et a et e e e e s s saantaaeeeaeeesaannraaaeeeeeeaaannnrnees 77
7.1.1 CEMEX: Matriz de materialidad ...........ccoouiiiiiiiiie e 77
7.1.2 COLBUN: Ejercicio de Materialidad ............ccvveireeeriiiiiiiiiiee e e e s siiirnee e e e e e 78
7.1.3 PETSTAR: Materialidad y grupos de INtEréS.........cooiiuviiiiiiee i e e seriireee e e e 79
7.1.4 BASF: Identification and Management of Sustainability ISSUES .............ccccvvvieveeeeiiiinns 80

7.2 Auditoria Externa/ EXternal AUGIT .........ooviiiiiiiiie s ennaee s 81
7.2.1 [ IO AN S PP SPPRR 81
7.2.2 FORESTAL ARAUCO: Manejo forestal sustentable ...........cccocviiiiiiiiiiiiiicece 82
7.2.3 DEUTSCHE TELEKOM: Anti-Corruption and Anti-Trust Compliance Audits ................ 83
7.2.4 VAUDE (SME): Information on External VerifiCation...........c.cccuvvoiiiiciiiiiieiniiee e 83

8  Otrainformacion/Other INTOrMatioN .........ooii i 84
8.1 Requerimientos de sostenibilidad para los clients/Sustainability Requirements to Customers

84
8.1.1 BMW: Due Dilligence in the Supply Chain ... 84
8.1.2 SIEMENS: Sustainability Requirements to Suppliers........cccccceieiiie 86
8.1.3 TCHIBO: Into the future with innovation and cooperation...........cccceeeeeeeeeeeeeeeeeeeeeeee e 88
8.14 COMMERZBANK: All Suppliers have to observe the Sustainable Procurement Standard
88

8.1.5 LEBENSBAUM (SME): Environmental and Social Standards Audit............cccccceeeiinnns 89

8.2 MiSCEIANEOS/MISCEIIANEOUS ........uiiiiiiee ettt e e e e e e e e e e neeeeee s 89
821 BMW: Plant in Mexico is expected to become most resource efficient......................... 89
8.2.2 TCHIBO: Sustainable Development GOalS ..........ccuuvviiieeiiiiiiiiiiieee e 90
8.2.3 RINN (SME): CO2 neutral ProdUCLION ..........ooiiiiiieiiiie ettt 91
8.2.4 LEBENSBAUM (SME): EMAS-Compliant Environmental Management System........... 91

9 Método para Identificar Ejemplos practicos/Approach for identifying practical examples 92
Documentos CitadoS/DOCUMENTS CITEA ....cooiiiiiiiiiieii ettt et e e e e e 96
Informes de Sostenibilidad/Sustainability REPOIS...........cuiiiiiiiiiiiiiiciee e 96
Otros documentos / FUIher DOCUMENTS . ........uiiiiiiiiiiiiiie ittt e e e e e 97

|71



Ejemplos Praxis de Elementos de Gestion para la Gestion de la Sostenibilidad
Real-life Examples for Management Elements of Sustainability Management

1  Estrategia/Strategy
1.1.1 CCU: Estrategia de Sustentabilidad

Estrategia de Sustentabilidad CCU y Objetivos de Desarrollo Sostenible de Naciones Unidas

Personas que nos Mueven J Planeta por el que velamos J Marcas que nos inspiran J
Vivimos en un mundo plenamente integrado, Reconocemos la importancia de hacer negocios con una vision Nuestro negocio se sustenta en marcas de
en donde nuestra accién impacta a las medioambiental de largo plazo. Tenemos una cultura orientada valor, que entregan a nuestros consumidores
personas con las que nos relacionamos. En a minimizar el impacto ambiental, gestionando nuestro negocio experiencias para compartir un mejor vivir.
CCU nos inspira esa interaccion, y estamos mds alld del cumplimiento normativo y promovemos el cuidado del
comprometidos en buscar un mejor vivir para medioambiente.

todos a través de nuestro actuar diario.

3 SaLuD IGUALDAD TRABAJO DECENTE
YBIENESTAR YCRECIMIENTO
ECONONICO

o

3 SALWD AGUALIMPIA a TRABAJO DECENTE 3 SALUD 9 INDUSTRIR.
YBIENESTAR Y SANEAMIENTO ¥ CRECMIENTO YBENESTAR INNOVACIO!

DEGENERD l CIONE
ECONOMICO INFRAESTRUCTURA.

1“ REDUCCIONDE LAS 11 GIUDADES Y

DESIGUALDADES
-

<> Pk

PAZ JUSTICIA ALIANZAS PARA
I 16 EINSTITUCIONES 17 LOGRAR
SOUDAS LOS 0BJETIVOS

»,

CCU, Informe de Sustentabilidad, 2017, pagina 28
1.1.2 FRESNILLO: Estrategia de Sustenibiliad
Cinco Pilares Clave de nuestra Estrategia de Sustentabilidad:

Salud - Mejorar y mantener la salud y bienestar de nuestro personal

Seqguridad - Eliminar condiciones y comportamientos inseguros en el lugar de trabajo

Medio Ambiente - Minimizar el impacto ambiental v la huella de nuestras actividades
n Relaciones Comunitarias - Participar en y respaldar el desarrollo de nuestras comunidades

Personal - Garantizar el desarrollo v retencién de talentos, y un lugar de trabajo justo y respetuoso

Environment

Minimise the environmental impact and footprint of our activities

Qur objective is to limit the environmental impact of our operations throughout their lifecycle, minimising the use of non-
renewable resources and investing in conservation. Good environmental performance is a fundamental condition for social
acceptability of mining projects. We continuously monitor the performance and responsiveness of management with
regard to environmental challenges.
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Our operational philosophy is to manage environmental risk and mitigate our impact over the life
cycle of a mine. The Group's environmental management systems extend from the exploration
phase, to mine development and operation, to closure and restoration. Through our long-term
experience in the mining sector, we have identified five main environmental aspects on which our
operations have an impact and therefore require control and mitigation.

Energy Reduce unit consumption of energy
Water Reduce unit consumption of fresh water through the recirculation of water

Contain fugitive dust and minimise unit CO2 emissions from indirect sources of

Emissions
energy

Waste/ Hazardous Maximise the rate of reuse of hazardous materials and ensure their proper
Material containment

Minimise disruptions to endemic flora and fauna on our land; mitigate any

Biodiversity impact through conservation efforts, relocation and reforestation

Performance

« We engaged some NGOs and researched target setting approaches consistent with the
United Nations
Sustainable Development Goals (SDG)

- Saucito and Fresnillo obtained the Clean Industry certificate of the Mexican Environmental
Authorities

+ The Environment Information System is ready to be rolled-out
« Environmental plans were evaluated considering the feedback of the internal assessments

- Our reading programme has been launched benefiting 6,200 children across the Fresnillo,
Penmont, Ciénega, San Julian and Guanajuato districts

» Human development Index and Human Rights have been integrated in our methodology
for baseline and perception studies

Objectives

- Collaborate with operations to forecast energy and water demand in order to set carbon
emissions and water targets

- Prepare our business units for the Environmental Excellence certification of the Mexican
authorities
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1.1.3 BASF: Strategy

Integration of sustainability

Sustainability is an integral part of our corporate strategy.
Using the various tools of our sustainability management,
we carry out our company purpose: “We create chemistry
for a sustainable future.” We incorporate sustainability
into our business. This is how we seize business opportu-
nities and minimize risks along the value chain.

Strategy

n Ensuring long-term economic success
m Taking advantage of business opportunities and
minimizing risks

We aim to add value in the long term for our company, the
environment and society. Sustainahility is at the core of what
we do, a driver for growth as well as an element of our risk
management. That is why we incorporate aspects of sustain-
ability into our decision-making processes and have defined
clear responsibilities in our organization. This is how we posi-
tion our company for long-term economic SUCCEesE.

W have created structures to promote sustainable, entre-
preneurial actions all the way from strategy to implementation.
The Corporate Sustainability Board is BASF's central steering
committes for sustainable development. It is composed of the
heads of our business, corporate and functional units, and
regions. & member of the Board of Executive Directors serves
as chair. We have also established an external, independent
Stakeholder Advisory Council. Here, international experts from
academia and society contribute their perspectives to discus-
sions with BASF's Board of Executive Directors, helping us
expand our strengths and identify our potential for improve-
ment.

Through our constant dialog with stakeholders, our internal
analysis methods and our many years of experience, we are
continuously refining our understanding of significant topics
and trends as well as potential opportunities and risks along
our value chain.

For example, we have defined sustainability focus areas
within our corporate strategy. These formulate the commit-
ments with which BASF positions itzelf in the market and how
it aims to meet the growing challenges along the value chain:
- We source responsibly
- We produce safely for people and the environment
— We produce efficiently
= We value people and treat them with respect
- \We drive sustainable products and solutions

Relevant topics resufting from these commitments - such as
supply chain responsibility, responsible production, resource
efficiency, energy and climate protection, water, product stew-
ardship, employment and employability, and portfolio
management — form the focal points of our reporting. We also

integrate these topics into our long-term steering processes to
ensure societal acceptance and take advantage of business
opportunities.
L[] For more information on the erganization of our sustainability
management, sae basl.comfsustainabilitymanagement
For more information on our materiality analysis,
s basl.comimatariality
[T] For more intormation on our financial and sustainability goals,
See page 26 onwand

Societal acceptance

m Constant dialog with our key stakeholders
s Global requirements for community advisory panels
m  Social commitment

Sustainability management helps to minimize risks. This sup-
ports our long-term economic success and ensures societal
acceptance of our business activiies. We aim to reduce
potential risks in the areas of environment, safety and security,
health protection, product stewardship, compliance, and labor
and social standards by setting ourselves globally uniform
requirements. These often go beyond local legal requirements.
Internal monitoring systems and grigvance mechanisms
enable us to check compliance with these standards: they
include, for example, questionnaires, audits and compliance
hotlines. All employees, managers and Board members are
required to abide by our global Code of Conduct, which
defines a mandatory framework for our business activities.

Our investment decisions for property, plant and equip-
ment and financial assets also involve sustainabilty criteria.
Our decision-making is supported by expert appraisals that
assess economic implications as well as potential effects on
the emvironment, human rights or local communities.

Our stakeholders include customers, employees, suppliers
and shareholders, as well as representatives from academia,
industry, palitics, society and the media. Parts of our business
activities, such as the use of new technologies, are frequently
viewed by some stakeholders with a crifical eye. In order to
increase societal acceptance for our business activities, we
take on these guestions, assess our business actvities in
terms of their sustainability, and communicate this transpar-
ently. Such dialogs help us to even better understand society's
expectations of us and which measures we need to pursue in
order to establish and maintain trust and build partnerships.

We use a custom model to identity key stakeholders and
involve them more effectively. When selecting our stake-
holders, we azsess factors such as their topic-specific exper-
tise and wilingness to engage in constructive dialog, for
instance. We draw on the competence of global intiatives and
networks, and contribute our own expertise.

BASF Report 2017: Economic, environmental and social Performance
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Taking social and environmental responsibility for all we
do is an integral part of how we perceive ourselves as a
company. We are convinced that the lasting economic suc-
cess of any enterprise in today’s world is based increas-
ingly on acting responsibly and ensuring social acceptance.
We want to achieve a clear competitive advantage in the
long term with efficient and resource-friendly production
processes and state-of-the-art solutions for sustainable in-
dividual mobility for our customers. For this reason, sus-

tainability is a key component of our corporate Strategy
NUMBER ONE >NEXT.
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1.1.4 VAUDE (SME): Ambitious Corporate Vision and Strategy

Ambitious corporate vision and strategy

VAUDE's corporate vision expresses the company’s ambitious strategic alignment:

»As Europe’s most sustainable
outdoor outfitter, we are
contributing to making the world
a better place, so that tomorrow’s
generation can enjoy nature with
d clear conscience. We are
leading the way globally and
Ssetting sustainability standards
around the world. «

Antje von Dewiiz, CEO

Our corporate vision is implemented through a multi-level, strategic approach. This is based on the
company’s mission statement, which defines VAUDE's roots, values and inspiration — more at

"Corporate Philosophy”.

In order to implement our vision, we have developed a consistently sustainable corporate strategy
that’s aligned with the common good; it is designed and managed by the executive board and is
integrated into the day-to-day business of all areas of the company. Our interdisciplinary
Sustainability Team coordinates all sustainability activities and measures —more at "CSR Team".

Our vision is based on a holistic approach. Sustainability aspects are fully integrated into the
corporate strategy. Therefore, we don't have separate sustainability strategies that run parallel to
our economic strategies.

http://csr-report.vaude.com/gri-en/vaude/integrated-sustainability-strategy.php?navid=189869189869

VAUDE and the Sustainable Development Goals
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2 Politicas y Reglas/Policies and Rules

2.1 Politicas/Policy

2.1.1 CEMEX: Politicas de Sustentabilidad

Heamex Acerca  CEMEXGo  Inversionistas  Productos & ¢

Posturas & Politic

Politicas

Nuestras politicas de sustentabilidad se enfocan en dreas claves de impacto y definen los principios que guian la
integracién de sustentabilidad a nuestras operaciones.

Politica de Privacidad y Proteccién de Datos
(disponible solo en inglés)

Descargar F

Gestion y Certificacion de Edificios Sostenibles

Politica de Derechos Humanos

Politica de Agua
(disponible solo en inglés)
Descargar POF

Politica de Medio Ambiente
Descargsr POF

Politica de Biodiversidad
Descargar PDF

Politica de Asuntos Publicos y Relacién con Grupos de Interés

Descargar PDF

Politica de Salud y Seguridad
Descargar POF

Politica Global Antisoborno/Anticorrupcion
Descargar PDF

Politica Global Antimonopolio (Competencia Econémica)
Descargar PDF

Politica Sobre Operaciones con Valores
Descargar POF

CEMEX Cédigo de Etica y Conducta
Descargar PDF

Politica de Retencién de Informacién
Descargar PDF

Cédigo de Conducta al Hacer Negocios con Nosotros - Sustentabilidad para Proveedores
Descargar PDF

https://www.cemex.com/es/sostenibilidad/posturas-y-politicas/politicas

2.1.2 PEMEX: Politica de seguridad, salud en el trabajo, proteccién medio ambiental

[13]
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y desarrollo sustentable

POLITICA DE GESTION DE LA ENERGIA
EN PEMEX

Petréleos Mexicanos asume un compromiso Visi-
ble y medible con el uso eficiente y racional de la
energia que contribuya a maximizar el valor econ6-
mico de los hidrocarburos que extrae, transforma
y entrega al mercado.

POLITICA DE SEGURIDAD, SALUD EN EL
TRABAJO, PROTECCION AMBIENTAL Y

DESARROLLO SUSTENTABLE
Politica:

Petroleos Mexicanos es una empresa eficiente y
competitiva, que se distingue por el esfuerzo y el
compromiso de sus trabajadores con la Seguri-
dad, la Salud en el Trabajo, la Proteccion Ambiental
y el Desarrollo Sustentable, mediante la Adminis-
tracion de sus Riesgos, el Cumplimiento Norma-
tivo con Disciplina Operativa y la Mejora Continua.

Principios:
I. La Seguridad, Salud en el trabajo, Proteccion Am-
biental y Desarrollo Sustentable son valores de la

mas alta prioridad para la produccion, el transpor-
te, las ventas, la calidad y los costos.

Pemex, Informe de Sustentabilidad 2017

Il. Todos los incidentes y lesiones se pueden
prevenir.

lll. La Seguridad, Salud en el trabajo, Proteccion
Ambiental y Desarrollo Sustentable son responsa-
bilidad de todos y condicion de empleo.

IV. En Petroleos Mexicanos, nos comprometemos
a continuar, a través del Desarrollo Sustentable,
con la proteccion y el mejoramiento del medio am-
biente en beneficio de la comunidad.

V. Los trabajadores petroleros estamos convenci-
dos de que la Seguridad, Salud en el trabajo, Pro-
teccion Ambiental y el Desarrollo Sustentable, son
en beneficio propio y nos motivan a participar en
este esfuerzo.

VL. En Petréleos Mexicanos se opera con socios,
contratistas, proveedores y prestadores de servicios
seguros, confiables y comprometidos con la Segu-
ridad, Salud en el Trabajo, Proteccion Ambiental y
Desarrollo Sustentable, quienes estan obligados a
apegarse al mismo nivel de cumplimiento en los es-
tandares que ha establecido nuestra empresa.

| 14|
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2.1.3 ARAUCO: Politicas de Medio Ambiente, Calidad, Seguridad y Salud
Ocupacional

Politica de Medio Ambiente, Calidad,

Seguridad y Salud Ocupacional.

La vision en ARAUCO es contribuir a mejorar la calidad de vida de las personas, desarrollando
productos forestales para los desafios de un mundo sostenible.

Considerando que la proteccidn del medioambiente, la calidad de sus productos, asi como la
seguridad y salud ocupacional de sus trabajadores y colaboradores son condiciones necesarias
para el desarrollo sustentable de sus actividades, productos y servicios, Forestal Arauco se
compromete a:

1. Cumplir con la legislacion y otros compromisos suscritos en materia de medicambiente,
calidad, seguridad y salud ocupacional en sus actividades, productos y servicios, incluidos los
principios y criterios de los estandares FSC® y CERTFOR.

2.Cumplir los requisitos de nuestros clientes orientados a desarrollar relaciones de largo plazo.

3. Mejorar continuamente el desempefio de nuestros procesos con un enfoque integrado de
riesgos, gestionando adecuadamente los aspectos ambientales significativos, la seguridad y
salud ocupacional y la calidad de nuestras actividades, productos y/o servicios.

4.Prevenir los accidentes, enfermedades profesionales y la contaminacion ambiental en sus
actividades, productos y servicios.

5. Asegurar que todos los trabajadores, propios y de empresas de servicios, reciban la
capacitacion adecuada para cumplir con sus obligaciones, y proporcionar los medios para
gue realicen un trabajo bien hecho y responsable, respetando los estandares de calidad,
medioambiente, seguridad y salud ocupacional.

&. Difundir estos conceptos y compromisos entre sus trabajadores, empresas de servicios,
proveedores relevantes y otras partes interesadas.

Todo el personal que trabaja en ARAUCO es responsable de cumplir y hacer cumplir esta
politica de medioambiente, calidad, seguridad y salud ocupacional, teniéndola presente en su
comportamiento y decisiones diarias.

CLL

Camila Merino
Vicepresidente Negocio Forestal Diciernbre 2017

FSC Licence Code FSC-CI0A27E

renovables para una vida mejor a ra u co

https://www.arauco.cl/chile/sostenibilidad/politicas/
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2.1.4 TCHIBO: Guidelines and Principles for our Responsible Business Practices

Guidelines and Principles for our Responsible Business Practices

In striving to continually improve our sustainability management, we are guided by international guidelines, in particular the Sustainable Development Goals (SDGs) as a global
political framework, the United Nations Guiding Principles on Business and Human Rights for socially responsible conduct in the supply chains, the conventions of the International
Labour Organisation (ILO), and the principles of sustainable development based on the Rio Declaration of 1992. EU regulations (e.g. the REACH regulations for chemical
management) as well as German legislation (for example, the Waste and Packaging Act and Food and Consumer Goods Act) provide the legal framework for the sustainable design
of our products and processes.

Based on this, we have formulated the following clear and binding principles that guide us in designing sustainable value chains for consumer goods:

+ Dialogue and participation: When working with our suppliers, we involve both the management (top-down) as well as their employees (bottom-up). This tumns everyone involved
into “owners” of the processes and improves the prospects of finding solutions that are acceptable for all parties.
+ Setting targets: We set ambitious but realistic goals, regularly monitor results, and work on continual improvements.

» Social an environmental standards as minimum requirement: We encourage and empower our operational departments, such as purchasing, quality management and
marketing, to take responsibility for changes and put measures into practice.

+ Openness and willingness to leamn: We don't seek to instruct, but listen to stakeholders, openly address problems, are self-critical, and leamn from our mistakes.

https://www.tchibo-nachhaltigkeit.de/servlet/content/1111212/-/home/consumer-goods-value-
chain/sustainable-supply-chains.html

2.1.5 COMMERZBANK: Corporate Responsibility Guidelines

Our Responsibility COMMERZBANK ¢ \

w

Home Sustainability Standards Corporate Governance Markets & Clients Environment & Society Foundations Facts & Figures

Commerzbank P Sustainability Standards * CR Guidelines

Guidelines Provide a Reference Frame your search text Qa aA
» Positions & Directives
» CR Guidelines Based on ComWerte, the corporate responsibility guwdghnes p.ro\ude the basis =t PR
» Memberships and for conduct at Commerzbank. We are confident that this will significantly
Initiatives contribute to the value and a secure future of Commerzbank. As a leading » ComWerte: Principles of
. commercial bank in Germany, we are committed to our corporate responsibility responsibility
» Sustainable Procurement . . . ; .
. o and to the sustainable development of our business. Six guidelines provide us » Code of Conduct: frame of reference
» Environmental guidelines with a frame of reference: for behaving with integrity
» ComWerte Corporate
Culture * lii and t ency: Compliance with laws and regulations and
v Code of Conduct transparent reporting to shareholders and other stakeholders are the basis of

our responsibility.

# Integration in core business: Corporate responsibility is a significant
component of our corporate culture, operational banking business and work
processes.

* Raising employee awareness: We can exercise our responsibility only if
employees adopt the principle of sustainability in their day-to-day work. We
strive to increase employee awareness of these issues.

* Stakeholder dialogue: We aim to understand the expectations and interests
of our stakeholders while presenting Commerzbank’s perspective in dialogue
with clients, shareholders, business partners, the media, non-governmental
organisations and various authorities. We view the results of this dialogue as
a basis for the future development of our activities in the area of corporate
responsibility.

* Commitment to the United Nations Global Compact: We are a member of the
UN Global Compact. Together with other companies and the UN, Commerzbank
strives to uphold and promote fundamental principles of human rights, fair
labour conditions, anti-corruption and environmental protection.

PN SN N DU JUU U SO | SN SN S |

https://www.commerzbank.de/en/nachhaltigkeit/nachhaltigkeitsstandards/Ieitlinien_zur_unternehmeris
chen_verantwortung/leitlinien_zur_unternehmerischen_verantwortung_1.html
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2.1.6 LEBENSBAUM (SME): Our Mission

Our mission

We consider ourselves a modern, cosmopolitan,
value-based and commercially run company
with a responsibility towards society as a whole.

We focus on high-quality organic products and
distribute these through future-oriented marketing channels
that meet these standards.

We treat our customers and suppliers
fairly and as partners.

We prioritise a friendly working environment, the safety
of our employees within the company, the careful use
of resources and sustainable business practices.
Well-trained employees are our most important asset,
training and development is supported and open communication
nurtured and encouraged.

The satisfaction and success of our customers
are the driving forces behind our activities,
powering our continuous improvement.

Lebensbaum Sustainability Report 2016
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2.2 Codigo de Conducta / Code of Conduct
2.2.1 CEMEX: Cédigo de éticay conducta
Codigo

de Eticay

Conducta
CEMEX

FUNDAMENTOS >5
1. NUESTRO PROPOSITO, MISION Y VALORES

RELACIONES CON GRUPOS DE INTERES > 7

2. NUESTRA GENTE Y DERECHOS HUMANOS

3. RELACION CON LOS CLIENTES Y TERMINOS DE LAS NEGOCIACIONES

4. RELACION CON LOS PROVEEDORES Y TERMINOS DE LAS NEGOCIACIONES
5. RELACION CON EL GOBIERNO

6. RELACION CON LA COMUNIDAD

OPERACIONES Y ACTIVIDADES > 15

7. CUMPLIMIENTO DE LEYES DE LIBRE COMPETENCIA

8. ANTI-SOBORNO

9. PREVINIENDO EL LAVADO DE DINERO

10. CONFLICTOS DE INTERES Y OPORTUNIDADES COMERCIALES
11. REGALOS, ATENCIONES Y OTRAS CORTESIAS

12. RESPONSABILIDAD AMBIENTAL
13. CONTRIBUCIONES Y ACTIVIDADES POLITICAS

SALUD Y SEGURIDAD > 27

14. SEGURIDAD INDUSTRIAL Y SALUD EN EL TRABAJO
15. INFORMACION CONFIDENCIAL Y/0 PRIVILEGIADA
16. CONTROLES Y REGISTROS FINANCIEROS

17. PROTECCION DE ACTIVOS

| ADMINISTRACION > 35
18 ADMINISTRACION DEL CODIGO DE ETICA Y CONDUCTA CEMEX

CARTA DE COMPROMISO DEL CODIGO DE ETICA Y CONDUCTA CEMEX > 38

(cont. next page)
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5. RELACION CON EL GOBIERNO

Gobierno como rector

Es politica de CEMEX conocer, cumplir y promover el cumplimiento de leyes, regl s, normas y demds disposiciones

lcgala apllmblcs, establecidas por los foblemos de los paises en los que operamos. El personal de CEMEX no deb:[ por

ningiin motivo, cometer un acto ilegal o indebido, ni inducir o instruir a un tercero a ¢ lo. Siun
CEMEX duda sobre el carécter legal de una prictica, o tiene duda ante cualquier ley; regulacién o estindar, debe dirigirse al
Departamento Juridico o al Comité de Erica de la unidad de negocio.

Gobierno como cliente

Es responsabilidad del personal de CEMEX cumplir cabalmente con todos los requisitos establecidos por las leyes

reglamentos de los paises en los que operamos, f proveer nuestros productos al%oblcmo de algiin pais. Si parte de tu trabajo
involucra actividades comerciales con agentes de gobierno, eres responsable de asegurar el cumplimiento con los requerimientos
egales para llevar a cabo la transaccién.

Gobierno como proveedor

Las relaciones de CEMEX con el Gobierno de ais o ¢ de sus dependencias, en las que funjan como proveedores
de bienes y/o servicios, se manejaran conforme a mtablccndo enel capitulo “Relacién con Proveedores y Términos de las
Negociaciones”.

38

Gobi como

Se establece que las relaciones de CEMEX con los gobiernos que son accionistas en alguna empresa del grupo se lleven a cabo
en los mismos términos que con cualquier otro accionista, de modo que esté garantizado que no se privilegie a un accionista en
detrimento de otro.

11. REGALOS, ATENCIONES Y OTRAS CORTESIAS

Aceptando regalos, servicios y otras cortesias

1; d 1

Regalos, servicios y otras cortesias de parte de p
proveedores de servicio actuales o fu son aceptables sélo do sean otorgad
con fines legitimos de negocio.

No estd permitido que estr estructurar una negociacién en
base a un regalo, atencién y cortesia dc parte e de un cliente, proveedor, consultor,
promdor de servicio o cuzlquxer otra tercera persona. Adicionalmente, no se
Pcmll(c mblr I'Eg‘los, semclos u otras mnﬁm d: Pme dc terceros, mepto
Cu.ando sean lcglnn‘los matcrl.als I o i cn l.lnﬂ con

indares y practicas aceptabl de gocio. En caso de aceptar, dichas cortesfas
deberin contar con autorizacién por escrito de tu supervisor inmediato, y sobre
todo, no deben comprometer o dar la apariencia de comprometer tu integridad u

R: Se puede aceptar el regalo

objetividad, o crear una expectativa de obligacién para con la tercera persona. con prévia autbrizacion dal

- , supervisor inmediato. Este tipo de
No debemos solicitar, negociar o aceptar descuentos o cortesfas de parte de précticas puede estar dentro de los
proveed | OF d de servicio pare beneficio Pl’°P1° o de otros estandares comunes de negocio.
a menos que dicha accién sea legal, éticay una pracum de negocio generalmente Sin embargo, es politica de CEMEX
aceptada entre CEMEX y la tercera p Grate de contar recibir la aprobacion previa. Sera
con Ia aprobacién por escrito de tu director pals o cabeza de tu drea. Tampoco debes responsabilidad de tu supervisor

o acep con fines altruisticos de parte de clientes, proveedores, determmar si 91 regalo los .

SR AR SIS RN el e LSRN Rl SRR PR AREREEELSE V LSSIERARR L SR S 2 13 anane

Cemex, Cadigo de ética y conducta (pdf)
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2.2.2 BARRICK: Politica de soborno y anticorrupcion

= Politica Anti-Soborno y Anti-Corrupcion
BARRICK
NUMERO | roTAL DE FECHA DE FECHADE | FECHADE
N DE irferort i EMISION REVISION | ENTRADA EN
REVISION ORIGINAL VIGENCIA
30de
BGC-LG-RM-00-01 2 4 Videfasmote | Ooubivy: | 2008 SEne
2015 e 2015
ALCANCE: Esta Politica es aplicable a todos los trabajadores de Barrick Gold Corporation o

sus subsidiarias, incluyendo funcionarios senior ejecutivos y de finanzas y a los miembros del
Directorio de Barrick. El requerimiento de reporte de esta Politica también es aplicable a los
contratistas y proveedores de Barrick. Esta Politica no es aplicable para Acacia Mining, quien
mantiene su propia politica Anti-Soborno y Anti-Corrupcién, y no sera aplicable para otros
emplazamientos en los que Barrick mantiene un interés significativo pero no ejerce el control
operacional.

indice

1. PROPOSITO ussivisssiivsvssvsisisisisiaesss avistossssssss sossasssssstaisssdovvasivss iss susissassieds
2. ALCANCE .....
3. DEFINICION
4. REQUERIMIENTOS DE LA POLITICA
BUAUDITORIAS ivivicnncnmnasinnnnssmamis

6. INTERACCION CON OTRAS POLITICAS CORPORATIVAS
T-RENUNCIA ..ot e e e e e e eaneeannaes
8. DISCIPLINA .. 2
9. REFERENCIAS ......ccccoceinuerenerereresssessenssesasnssssassssssssssssssssosssssvasssansvasssenssansoas

AEbhbBBOWWNNN

4. REQUERIMIENTOS DE LA POLITICA

El personal y los agentes de Barrick tienen estrictamente prohibido ofrecer, pagar,
prometer o autorizar:

Cualquier pago o cualquier otro objeto de valor;
a cualquier persona;
directa o indirectamente a través de un tercero o para un tercero;
para propositos de (es decir, a cambio de);
o hacer que la persona actte u omita actuar en violacién de un deber legal;
o hacer que la persona abuse o haga mal uso de su posicién; o asegurar una
ventaja inapropiada, contrato o concesion;
« en beneficio de Barrick o de cualquier otra parte.

(“Actividad de Pago Indebido”).

Para promover el cumplimiento de las leyes anti-corrupcién de Canada, los EE.UU., y otras
jurisdicciones aplicables, ningin miembro del personal de Barrick realizara Actividad de Pago
Indebido alguna que esté relacionada con funcionarios extranjeros, funcionarios locales, o con
alguna persona que se encuentre realizando negocios en el sector privado.

Ademas, los libros y registros de Barrick deben registrar correctamente tanto el monto como la
descripcién por escrito de todas las transacciones. El personal de Barrick debe asegurar que
exista una relacién razonable entre la sustancia de una transaccion y la forma como se describe
en los libros y registros de la Empresa.

Esta previsto que Barrick establezca procedimientos detallados y estandares relacionados con
la capacitacién, la debida diligencia, el registro de transacciones, y otras areas, para
implementar los términos de esta Politica. En particular, Barrick establecera estandares y
procedimientos para lo siguiente:

El auspicio de viajes destinados al gobierno o funcionarios de gobierno;

Apoyo directo y en especie para el gobierno o funcionarios de gobierno;

Apoyo en materia de seguridad para la aplicacion de la ley por parte del Estado;

Viaticos para los funcionarios de gobierno;

Contratos con terceros relacionados al gobierno, incluyendo aquellos que pueden

interactuar con el gobiemo en representacién o beneficio de Barrick;

Contratacién con entidades que son propiedad del Estado;

+ Comidas, regalos, y entretencién destinada a funcionarios de gobierno;

« Contribuciones de caridad y donaciones culturales destinadas al gobierno o a
funcionarios de gobierno, o a aquellas entidades relacionadas a ellos;

« Contribuciones politicas.

https://barricklatam.com/barrick/site/artic/20170208/asocfile/20170208143946/pol__tica_anti_soborno
_y_anti_corrupcion.pdf
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2.2.3 BASF: Code of Conduct

BASF’s Code of Conduct

Protection of Company Property and
Property of Business Partners Protection of Data Privacy

’ \ Protection of Environment,
Gifts and Emorulan Health and Safety

Antitrust Legislation Imports and Exports

BASF's Code of Conduct stipulates
how these topics are handled

Human Rights, Labor
and Social Standards Corruption
Conflicts of Interest .~ Information Protection
and Insider Trading Laws

Money Laundering

https://www.basf.com/en/company/about-us/management/code-of-conduct.html

Code of Conduct

Compliance Program of the BASF Group

About BASF Code of Conduct

This Code of Conduct is binding for all employees of the BASF Group worldwide.

23.05.2017

One Company - One Code of
Conduct

The BASF Compliance Program
PDF (2.5 MB)

* Download

While it is not intended to describe every law and internal policy that may apply to everyone, it defines basic, globally
applicable standards of conduct and what is expected from employees. We therefore expect our employees to
understand the standards of the Code of Conduct as well as the respective local laws and corporate guidelines, and
always abide by them and attend all mandatory and necessary training sessions. Managers are responsible for

supporting their employses in this endeavor.

Violations of the law by just one employee can seriously harm our company’s reputation and inflict considerable
damage, including financial damage. Our company does not tolerate these violations and will not protect those
responsible for sanctions imposed by the authorities. Violation of laws, international standards and internal rules may

result in disciplinary action, including termination of employment, and may be subject to civil or criminal action.

In almost all cases, breaches of the law can be avoided by timely advice. If employees have doubts about the legal or
ethical implications of their own conduct or questions about what is required, they are requested to seek advice or
assistance from their manager, the relevant department (e.g. human resources, legal or finance department) or the
Compliance Officer. Employees must also report any suspected or actual violation of law or company policy. In such

cases, employees may also use the Gompliance Hotline.

https://www.basf.com/en/company/about-us/management/code-of-conduct.html
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2.2.4 SIEMENS: Code of Conduct

Code of Conduct for our business partners

Siemens has required its suppliers and business partners with an intermediary function to adhere to a code of
conduct. This code is modeled after the 10 principles of the United Nations Global Compact. It covers legal
compliance in general and our anticorruption policies in particular, including provisions against
anticompetitive practices and conflicts of interest.

Using audits, we systematically identify potential risks in our supply chain and collaborate with our business
partners and to ensure they comply with the Siemens Code of Conduct.

Selection and monitoring of our business partners

Under certain circumstances, Siemens can be held legally responsible for the actions of its
business partners. We counter this risk by taking a comprehensive approach to selecting our
partners, by contractually obliging them to adhere to our Code of Conduct, and by
monitoring the ongoing collaborations. This process covers the entire life cycle of the
business partnership. Our compulsory companywide Business Partner Compliance Tool
supports implementation of the process and ensures doc ion of relevant infol

and activities. And we sy ically harness the p ial of big data using dashboards and
analytics to improve risk management and the monitoring of our business-partner
relationships.

https://www.siemens.com/global/en/home/company/sustainability/compliance.html

2.2.5 VAUDE (SME): Code of Conduct

Our "Wegweiser” Code of Conduct offers orientation

Our values - and how we live them - are the heart of VAUDE. That is why we put them in a code of
conduct for our employees.

The Wegweiser is intended to serve as a guide for all of us in unclear situations, provide support for
appropriate behavior and make our culture of trust tangible. This Code of Conduct extends from
dealing with colleagues and business partners to advice and support for unclear situations (for
example, the use of expense receipts, dealing with gifts, dealing with conflicts, etc).

http://csr-report.vaude.com/gri-en/vaude/corporate-philosophy.php
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2.3 Otras Reglas / Other Rules

2.3.1 COCA-COLA FEMSA: Principios guia KOF

transformacion

PRINCIPIOS GUIA KOF
L. ANTECEDENTES
En Coca-Cola FEMSA trabajamos con reducir los impactos y
por nuestras y mejorar asi las condiciones de nuestra cadena de suministro. De esta manera no

en Coca-Cola FEMSA establecimos los Principios
Guia KOF gue contiene |emwmammwmymmumym
s0n evakiados.
Il ALCANCE DE APLICACION

Las cadenas de suministro de Coca-Cola FEMSA abarcan numerosos sectores, industrias y geografias, por lo que fos.
sobre sus y sociales. Por esto

cipios Gula para OF, pr
de Coca-Cola FEMSA debiera tener; para nosotros, se dicha visién
y acepla el reto de mejorar el mundo en el que vivimos, contamos contigo.

I IMPLEMENTACION

condenar, peohidie y denunciar acos0u y hugar de Fabajo.

5 absjo y adecuado
awmnwmumm,mmmmmavmna’-mm

Droveedres deben okomer @ 4us smpleadce Sueidos ¥ beneficios Que: seen ot o Mmenos Gusies sl mirkmo legel apkcable
COMO PIOPOATIONAr MINKTO LN Gk KOXe & 13 SeMana.

6. Saludy seguridad en ol trabajo
Los proveedores deben proporcionar lugares de trabajo que sean seguros. higdnicos, saludables, y en 1a medida de lo
posible, ibres de accidentes y lesiones. Los proveedores deben de. como minkmo, cumpir con 10das 1as leyes locales y
nacionales aplcables y requisciones relacionadas con sakud y seguridad en el kigar de babajo.

7. Desarrolio y Blenestar de capital humano

y tos miamos. Qenerar acciones para 1ener un CMA Laboral SANG y CONAF Con
medio de

8. Mecanismos do denuncla

¥ #50gurarse Go Qe 56 FosUGHIN s QU des 08 e ASecUISS y Oporuna.
MEDIO AMBIENTE

9 Impacios y cumplimiento smblental
Conduck nplan 1odas s leyes y
ampiental

apicaties, asi como.
. vummumm
o Mitigar impacios oo, agua y residuos.
) mnumwamummahmmmumm

VINCULO CON LA COMUNIDAD

La implementacidn de los Principios Guia es cocrdinada por Coca-Cola FEMSA y es
Se utilizan Y
mmmmmammmam

IV.  DESCRIPCION DE LOS PRINCIPIOS GUIA KOF

;

DERECHOS LABORALES

1. Trabajo infantil
E) proveedor deberd de cumplr con la edad minima de admisidn al empieo conforme a las leyes locales y nacionales
cormespondientes.

2. Trabajo forzado y libertad de movimiento

11. Cumplimiento legal

FEMSA se adhiero a todas las leyes. aphcables

femeceos Gonde opera. Este 6 ¢f estindar inkmo aceptable par FEMSA para 154 proveedores con k08 Que hace negocks.

En squetes siuackones donds 0 hye una ley O eguleciin qus cutra Uma shaecién peiuder, FEMSA espara qus ms
cuedo a

12. Anticomupcion

Actua con inegridad, evtando cuakyser peictca de ComUpGn. Lum
comprometer ventaosas, salanos, Cualquiee oira forma Ge COMPENSAcn para
fusnciar una Gecision Ge Negocs. De Kgual maneea, mmuummomma
cualquer 800,

Sederdn Otorgar, aceptar o

rmmmmmummywwnuummmmwabwmm
forzado,

frnancieras. ompresas, °

Mawmammmm
a sus documentos de ientidad, pasaportes
de tener la Wbertad de renunciar @ su empleo, ymlwmrmmddtwlmww

3. Libertad de asociacion y colectiva

13. Competencia justa

1os derechos y plicatles en 1odos Jos paises n los

que cperen. Deben de actuar de acuerdo a 105 PrINCEICs ioee y legal. L a

) ¥ PIORDIMOS Cusiquies entendimients MUt

mmnm-mmuumuummn-m-m L
proteccén

Que las organizaciones
Wammm &mm
general.

y yor

14, Integridad fiscal

persona por motivos de ongen, raza, estado civil, edad, opinidn pibica, género, credo,
a una tribu o afiacién a un sindicato, clase social, econdmica, situacion famiiar, embarazo, ., orlentacion sexual o
0 estatus. do acuordo a la legisiacion de cada pals. Asi mismo deben

Coca-Cola FEMSA, Principios Guia KOF
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Cumple 125 leyes locales y naconales aplcabies.
15. Antl lavado de dinero

rob vgenes
‘o l0s paises donde operan.

16. Conflicto de intereses
Ieformar & | CompaNia s g CONSEIEND, GrOCHv O empleado de Guta Ravieran un interés financierd en o fegocio del
proveedar o sea & ‘segundo y tercer

17. Privacidad y Propledad intelectual
Obterer, ratar, proteger y pe y
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2.3.2 CODELCO: Estandares ambientales y comunitarios

Estandares Ambientales y Comunitarios  copeico

7. Biodiversidad

Contribuir 3 conservar Ia biodversidad y minimizar los impactos a los ecosistemas en 1as dreas de influencia de
proyectos, operaciones y exploraciones, respetando aquelias dreas legaimente protegidas

8. Cierre de Faenas

9. Desarrollo Comunitario

Contribuir af desarrolio de las comunidades siendo un socio activo y fortaleoendo sus capacidades y recursos
para mejorar su calidad de wda en el largo plazo

10. Relaciones Comunitarias

11. Pueblos Originarios
Contribuir &l desarrolio de Jas pueblos originanios; reconociendo sus particulandades y respetando smpliamente
sus intereses, formas de organizacion, costumbees y modos de vida.

(cont.)
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Emisiones a

e |3 Atmosfera

Principio

Disminuir el riesgo de contaminacion de la
atmésfera y los potenciales impactos en
la poblacién, aqua, suelo y Dbiodiversidad,
controlando las emisiones al aire.

Criterios
LINEA BASE

- Contar con lineas base de calidad de aire por territorio actualizadas.

« Mantener inventario de emisiones actualizado por fuente fija industrial.

« Contar con modelos de dispersion actualizados por contaminantes relevantes.

* Realizar un andlisis de riesgo ambiental y sobre la salud humana, actualizado por procesos o
actividades y definir las medidas de control asociadas.

GESTION DEL IMPACTO
= Monitorear continuamente la calidad del aire, en relacién al analisis de riesgo.
-HentﬁcamwpenmtteMemhndadesdemdmdeMahMe
- Identificar y evaluar oportunidades de mitigacion de los potenciales impactos de las
emisiones sobre las personas y el medio ambiente e implementarlas cuando corresponda.

ANTICIPAR EL FUTURO

- Incorporar escenarios de emisiones con criterios restrictivos para el negocio en la planificacion
corporativa y proyectos. : : 2 A
- Disponer de planes de emergencia aprobados por la autoridad para incidentes ambientales.
Indicadores estratégicos
- Captura.
« Emisi
- Calidad del aire.

CODELCO, Estandares Ambientales y Comunitarios, 2016
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2.3.3 COMMERZBANK: Guideline Governing Coal - related Transactions

In 2016, coal was a particularly significant matter in the wake of the UN Climate Change Conference in
Paris. Commerzbank prepared a new guideline governing coal -related transactions in the reporting
period and discussed it with NGOs.

= Coal Power

For the coal sector, Commerzbank has implemented this guideline. It is binding
for Commerzbank AG and was adopted by the Board of Managing Directors.
The guideline comprises the substantial elements of the process chain, from
coal extraction to coal-fired electricity generation at power plants.

1 Coal production

® Commerzbank does not finance projects for new coal mines.

* Commerzbank does not finance any projects related to Mountaintop Removal
Mining (MTR). Companies that employ this method to produce coal are not
permitted to have or establish a business relationship with Commerzbank.

2 Coal-related infrastructure projects

® Coal-related infrastructure projects (e.g. the expansion of rail networks or
ports of loading) are reviewed on a case-by-case basis in regard to
environmental and social risks. This review can lead to the rejection of a
transaction.

https://www.commerzbank.de/en/nachhaltigkeit/nachhaltigkeitsstandards/positionen_und_richtlinien/p
ositionen_und_richtlinien.html
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3 Estructura organizativa/Organizational Structure

3.1 Responsabilidades/Responsibilities

3.1.1 CEMEX: Integracion de la sostenibilidad en la estructura organizativa

2.4 | a sostenibilidad como parte integral
de nuestro negocio

En un mundo de recursos finitos, continuamente realizamos inversiones e innovaciones
gue nos permiten ser lider de una industria sostenible y amigable con el medio ambiente.
Como empresa global, desarrollamos productos y soluciones de construccion que
fomentan précticas de construccion més sostenibles, &l mismo tiempo que empoderan a
nuestras comunidades y contribuyen a su desarrollo

NJES'I'ROEI\JFOQ‘ECNLASOSTENIBILIDAD Vi : s ibiidad y Or . quienes
Para CEMEX la »stro Consejo RETIED 08 MRSt =6 Sjecutive, Para garantizar quela
d!MrrﬂnmyﬂMamdobmdehagru- el i la I
2acidn. Nuestro Comité de S denegocio, dinad daunade
por custro miembros del Consejo y reports directamente al MWWmMMMWDem
Omupdemigdmhsmdem pl'l!hm J rabaja
m,... ’ y Fnanzas Cu p i de il
de quips C ade que reponta Mmmmmym:ﬁm
CONSEJO DE,
[ countoeuomons ——

COMITE DE PRACTICAS
SOCIETARIAS ¥ FINANZAS

SOSTENBILIDAD
DE SOSTENIBILIDAD j]
I [ PANEL EXTERNO DE ASESORES
EQUIPOS DE SOSTENIBILIDAD i
POR PAIS |

RED FUNCIONAL GLOBAL DE SOSTENIBILIDAD

) Planeacién ) Desarrollo de Products ) Abastcs » Asuntos Piblicos.

3 Contraloria » Sakd y Seguridad 3 Comercial 3 Responssbiidad Social
3 Riesgos Empresariales 3 ¥ > »

3 Logal ) Rsackin con e sorisias 3 Energla ¥ Finanzas

38 / LIDERANDO LA TRANSFORMACION DIGITAL DE LA INDUSTRIA

CEMEX, Reporte Integrado 2017
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) Comité de Sostenibilidad del Consejo de CEMEX se reline

| o 4

" & ey e

VERIFICAR

e & desarcllo sostenible esté immegrade
en la estrategia de corto y largo plazo

APOYAR

al Consejo en sus didades ante los
mmmretmomduconlupohm
¥y practicas que se refieren al crecimiento
sostenible de nusstra compadia

FPROMOVER

& Modslo de Sostenidiidad de CEMEX sus
priofdaces & ndicadores clave de desempedo

EVALUAR
I3 efectividad de las iniciativas de
someniiidas y el progresc e sy
; ;

3 nuestro Director General y 3l Comite
Epecutive en las principales decisiones
estratégicas &n matena de soatenibilidac

REPORTE INTEGRADO 2017 CEMEX
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3.1.2 PETSTAR: Corporate Governance, Organizational Structure

Consejo de Administracion

£1 Consajo do
administracidn de la empresa y estd integrado por diez
mmqmos.udawododosmunwm Dichos.

6n &3 ol mAumo orga de

CONSEJO DE
ADMINISTRACION

PETSTAR
Comités del Consejo de Administracion

@ Comité de Auditoria y Pricticas Societarias: tene et \
integrantes y suplentes, designdndose dos por cada
o delos: d:hreﬂ:zs 1ipos de accionistas; e Presidente

i o e g

deberin ser o
funcionarios de algdn accionista -o persona af-lndaa alpn
accionista-, por o que no hay consejeros.
1AMPOLD 56 Bénen establecdas remunenacionss para lm
mismas. £l Presidente del Consejo de Administracién no
OCUP LN PUESLD GECULIVO dentro de PetStr.

Se tenen tres tipos de accionistas con derecho al
nombramiento de consejeros:

1. CocaCola de Ménco tiene deracho a tres consejercs.
dentro del Consejo de Admanstracibn.

2. Arca Continental tiene derecho a custro CONseeros
derto del Cooseo de dmioiwracida y i

é se nombra
Comité de Auditoria Comité de Asuntos
y Pricticas

Societarias

© Comité Técnico: el integmdo Por CUMID COnSEes

y ¢ Dicector Genersl Los custro consejercs son

de la sguiente manera: CocaCola de

Méxco, uno; Arca Continental, dos; y el ditimo, es
designado por los demds accionistas.

Comité Técnico Corporativos y

Sustentabilidad

© Comité Asuntos Corporativos y Sustentabilidad: se
conforma por cuatro conseperos y ef Director Geneal;
la designacién de los consejeros sigue la misma
naturalezs que o Comité Téenico.

DIRECCON
GENERAL

nombum«unﬂd Presidents del
En ol 200 del Camqe de Adminestracién se determinan
3. B Bebidas, G Fuerte,C La‘lqu«noncnnbaemd
Rica, Grupo Nagar y de Trabajo,
Cobma, pueden contar con tres dentro del on X i
Consejo de Administracion. aprueba el Informe de Sustentabilidad Elmr«ldoened

reporta al Conseyo de Administracidn mediante un informe
mensusl escrito y compareciendo presencialmente a las
juntas trimestrales de Conseyo en donde se analizan los
IMPACIOs, fesgos y oponundadﬂ de indole econdmica, I

socialyambectal e ———— T————— -
Directora Director
Administraciony J| Capital Humano
Finanzas ylegal
fodo Afredo Laime
Salgado Lopez Arzahuz Beltrin Gomez Rivera

PETSTAR Sustainability Report 2017

3.1.3 BASF: Organizational Structure

Structure

The notion of sustainability can only be effective if it is firmly integrated
into organizational and management systems. We have therefore
created structures to promote sustainable business activities - from
strategic planning to implementation.

Chair: Member of the Board
EEE EEm

1

1

(cont. next page)
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Corporate Sustainability Board

The Corporate Sustainability Board (CSB) is BASF's central steering committee for sustainable development. It is
comprised of the heads of our business, corporate and functional units as well as of the regions. A member of the
Board of Executive Directors serves as chair. The CSB monitors the implementation of the sustainability strategy and
cross-divisional initiatives. Regarding aspects of sustainability related to the “We Create Chemistry” strategy, the CSB

defines sustainability goals and approves corporate position papers on sustainability topics.

Stakeholder Advisory Councill

We have also established an external, independent Stakeholder Advisory Council. Its members bring an important
external perspective to the table in discussions with BASF's Board of Executive Directors, thereby helping us expand

our strengths and identify our potential for improvement.

Sustainability Core Team

The Sustainability Core Team supports the Corporate Sustainability Board to drive the implementation of CSB decisions
and to connect with the Sustainability Communities. The Sustainability Core Team also supervises the approved

sustainability initiatives and performance measures.

Sustainability Communities

As cross-divisional and cross-regional teams, the Sustainability Communities work on practical challenges in
implementing the sustainability strategy in their businesses and ensure consistency and knowledge sharing regarding

sustainable development worldwide.

Sustainability Strategy

The Sustainability Strategy team supports BASF Group's activities with regard to sustainability by providing consulting
services to assess business opportunities and risks, evaluate products and processes, and support the development of

strategies of different business units.

https://www.basf.com/en/company/sustainability/management-and-instruments/structure.html

3.1.4 COMMERZBANK: Governance Structure

G4-34 - Governance structure, incl. committees of the highest governance body
The Board of Managing Directors of Commerzbank is responsible for independently managing the Bank
in the Bank’s best interest. In doing so, it must take into account the interests of shareholders,
customers, employees and other stakeholders, with the objective of sustainable value creation. [...]

At Commerzbank, Group Communications is responsible for managing the topic of corporate
responsibility:

The Corporate Responsibility department is responsible for the strategic focus and coordination of the
Bank’s economic, environmental and social sustainability performance. The department is also in
charge of the corporate social commitments of Commerzbank. It maintains a dialogue with stakeholders
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and is responsible for internal and external communications on corporate responsibility.

The Reputational Risk Management department analyses transactions and products, above all to check
whether they are compatible with our sustainability principles. It also works closely with the Bank’s
traditional risk management functions and liaises with non-governmental organisations on relevant
issues.

The Foundation Centre coordinates the activities of the various Commerzbank foundations: the
Commerzbank Foundation, the Jirgen Ponto Foundation, the Dresden Cultural Foundation of Dresdner
Bank and the six charitable foundations.

Organisational structure of corporate responsibility at Commerzbank

Group Operating Committee
(headed by the COO) Ibliity of the Chal of
M | of CR-rel i the Board of Managing Directors
targes |
Group Communications
Corporate Reputational Liaison offices in
R ibility Risk Manag Foundation Centre Media Relations Berlin and Brussels ... and others
Close cooperation
ongolng dialogue with all group units i
relevant to sustalnabliity [
| | | | | | |
Com- Com- Data Procure- | Corporate Human Investor Legal Private Risk Environ- ..and
petence pliance Protection ment Clients Resources| Relations and Manage- mental others
Center Small- ment Manage-
Energy Business ment

Customers

https://www.commerzbank.de/en/nachhaltigkeit/daten___ fakten/publikationen/gri_bilanz/GRI_2016.html
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3.1.5 VAUDE (SME): CSR Team

“Upward”, “downward” and “outward” effects

All sustainability activities and measures are coordinated in an interdisciplinary team, which consists
of employees from a variety of company divisions. Sustainability is not something that's detached
and isolated in its own department; rather it is embedded in all relevant departments throughout
VAUDE in the day-to-day workings of the company. The Head of the (@ CSR Team is the executive
manager of Sales and Sustainability.

»We understand the term C5R fo
mean our corporate responsibility
for people, society and nature,
with which we want to establish a
healthy balance between our
economic, environmental and
social objectives. We are
convinced that environmental
protection always serves society.
I the long run, mankind will only
be able to survive in a healthy,
intact environment.«

Jan Lorch, Executive Sales & CSR

The members of the VAUDE (@ CSR Team are a point of contact for all empleyees and business
partners for sustainability issues. The (@ CSR team sets priorities and coordinates projects. The
team members are well connected with professional associations and working groups within and
outside of the Outdoor Industry, as well as having close contact with experts and academia.

Are you interested in who wrote this sustainability report? You'll find the answer here »

The CSR Team is integrated in company divisions

Each team member acts as a sustainability ambassador in his or her division. Frequent and regular
team meetings guarantee close coordination and timely implementation within the company, both
“upward” and “downward”.

http://csr-report.vaude.com/gri-en/vaude/csr-team.php
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4 Process

4.1 Integrated Consideration of Environmental and Social Aspects in
Business Processes

4.1.1 VITRO: List of Activities

2.3 Internal Strengthening

G4-ECT, GA-ECB

To promate a cuftwre of legality throughout the organization, we use our institutional poli-
cies. These regulations and guidelines are the operating pillars of the strategy for Respansi-
ble Corporate Governance that distinguishes the Glass Company.

As partof the process for

In 2016, as part of the
continuous improvement

in2016 process, review and

updated o pol-

icies on the environment, employee recruitment and supply. Once the new versions have been

autharized, they will be posted at the respective websites, and during 2017 we will commu-

nicate these new documents

updating was made of the

policies pertaining the

Implemented through the integrity of our actions, this series of policies sustain decisions

made, increase productivity and strengthen company operations; thus, full compliance is

required of every collaboratar

Environment, Employee

Recruitment and

Along with the regulations of the committees of the Board of Directors, these policies guar-

antee best govemance practices and an ethical framework for our initatives, factors that are

Procurement.

essential for maintaining the trust of all of Vitra's stakeholders.

Policy

Procurement

Internal Audit

Scholarships for Training and

Development of Employees

Schalarships for children of Vitro
employees

Qualification of Operating Personnsl
and Contractors

Defines the basis for the selection of suppliers, which cansider the best conditions of quality, pice,
and service, as well as the legal and fscal compliance, including the respect of Human Rights. t
alsa helps insttutionalizing the negatiation processes to ensure their transparency.

Identifies, manitors and assesses the exposure to risks that might affect investar's trust andfor the
achievement of the goals

Satisfes the training needs of emplayees.
Contibutes to the professional development of the children of callaborators, as they represent a
potential source of future recruitment

Extends the investment in human development to these stakeholders to guarantee their
performance and security.

Policy Relation to vitro’s model Policy Relation to vitro's model

Retailers Grants additional benefits to collaborators through the issuance of purchasa orders at preferential Analysis process of Individual Evaluates individual abjectives of each position and their level of compliance and compares them
prices and credit terms. Performance 1o those of the organization to reinforce remuneration and training processes.

Code of Business Conduct and Regulates compliance with the highest ethics standards to maintain organization coherence and Promation, Transfer, Recruitment and  Defines that hiring process of the highest level employees, should be done pursuant to their

Professional Ethics

Health Staff Code of Ethics

Employee recruitment

Recruitment of unionized personnel

Recruitment and Career Planning of
Shareholders’ and Board of Directors’
Relatives

Diagnasis of Quality of Life at Work

Danations

Savings Fund

Natwral Maternity and Adoption

Operations with Related Peaple

Granting and revocation of Powers of

Attorney

Planning and training control

Seniority Premium and pension plan

strengthen its processes

Specific to the Medical Departments of Vitro companies, in arder to provide quality services for
patients.

Defined to standardize the development processes related to thesg collaboratars and ensure
respect for their human rights throughout their work relationship with Vitro

Regulates recruitment, selection and engagement of this group of collaborators, and guarantees
that such processes are transparent and adhere to human rights regulations.

Establishes the guidslines for contracting and/or promoting relatives of the shareholders and
board members, institutionalizing such processes and ensuring they are carried out in equal
circumstances as those of any employee ar non-elative third party.

Evaluates the satisfaction and commitment of the collaborators to their work and environment

Defines support in cash and in kind for organizations that contribute to the development of the
communities where Vitro maintains presence.

Regulates management and control of the contributions of the Campany and its collaborators to
maximize the yields of such external investment and ensure compliance with the tax provisions

that regulate it

Ensures additional protection for wamen to facilitate the attention dedicated to their children, and
encourages their active participation in productive lfe afer the establishment of a family.

Codifies parameters and quidelines so that Vitro and the legal entites it controls can carry out
aperations with Related Parties.

Establishes the guidslines to contral the granting and revocation of general and special powers of
attorney to employees and third parties.

Develaps collaborators ta imprave their training, performance and employabiliy

Guarantees campliance with labar, tax and accounting obligations for these categaries.

VITRO, 2016 Sustainable development Report
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Contracting of Senior Staff

Repurchase of Own Shares

Recagnition of Internal Instructors

Seniority Recognition

Packing Reuse

Occupational health

Information security

CEO selection

Authorized specal sevices

Information technologies

Employee Transfer dus to Termination

of Employment

Use of restricted assets

Employee vacations

Environment

experience and prevents the application of discretional criteria in the selection pracess.

Strengthens the rules and mechanisms applicable 1o the purchase and offer of shares in order ta
guarantee their transparency and legality.

Encourages voluntary teaching in:a spirit of salidarity towards the coworkers

Recagnizes collaborators for their commitment and sense of responsibility towards the
organization

Promotes reuse and recycling of these materials in internal processes

Fosters a culture of preventive medicine among the staff and controls the risk factors derived from
work conditions.

Minimizes the rsks for breach of confidentiality,integrity and availability of existing information in
the arganization

Establishes the profile and guidelines necessary to carry out the selection process of the CEO and
strengthen corporate governance

Offers access to quality private medical and hospital services, at competitive prices, for
callaborators and their relatives

(Guarantees responsible use of computer equipment, e-mail and Intermet, besides preventing
software piracy.

Avoids the loss of valuable staff when downsizing and seaks their relocation
Ensures that use of Vitro's assets are solely for business related purposes and in the interest o its
business objectives.

Regulates the procedures o access paid holidays

Defined by location or business unit, they establish Vitro's commitment with the environment.
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4.1.2 SIEMENS: Supply Chain Management including Code of Conduct that draws on
the United Nations Global Compact

| |
Supplier quality audits with integrated sustainability questions

Fiscal year
(Number) 2017 2016
Europe, C.1.5.," Africa, Middle East 372 470
Americas 186 224
Asia, Australia 383 254
Total 941 948

1 Commonwealth of Independent States.
= (cont. next page)

According to our Sustainability principles, all suppliers must adhere
to the Code. Among other things, they agree to respect the basic
rights of employees, institute strong health and safety and envi-
ronmental protection standards, and establish zero-tolerance
policies for corruption and bribery. During fiscal 2015, the Code
was updated to address issues such as fair competition, anti-trust,
intellectual property rights, and conflicts of interest. The revision
included a clause about avoiding the purchase of “conflict
minerals”, meaning minerals that are extracted in certain coun-
tries and bring benefits to particular armed groups in those
places. For fiscal 2018, we are checking the necessity of further
updating our Code to ensure the highest standards of human
rights in our supply chain.

SIEMENS, Sustainability Information 2017
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4.1.3 COMMERZBANK: Finance Deals and Business Relationships Mining —
Reputational Risk Management Investigations

+ Mining

In the case of proposed finance deals and business relationships in connection
with mining, Commerzbank’s Reputational Risk Management undertakes a range
of investigations including:

® how the company concerned will operate the mine (e.g. environmental
pollution from toxic chemicals or how it deals with waste);

® whether high conservation value areas, UNESCO World Heritage sites, or other
conservation areas will be protected. These checks are regularly conducted with
the involvement of local specialists or non-governmental organizations;

® compliance with human rights (especially the rights of local communities and
indigenous peoples);

® compliance with occupational health and safety minimum standards and with
ILO standards on working conditions;

® reports of corruption in the government or the companies concerned;

® implementation of ecological restoration measures.
Gold

As one of the leading players in the precious metals market Commerzbank
adopted the guidelines of the Organization for Economic Co-operation and
Development (OECD) for a responsible supply chain management of minerals
from conflict-affected and high risk areas and implemented them within the
entire group. In addition, all raw materials are purchased only from suppliers
who apply to similar policies.

Diamonds

When trading diamonds the bank checks that the origin of diamonds is in
accordance with the Kimberley process.

https://www.commerzbank.de/en/nachhaltigkeit/nachhaltigkeitsstandards/positionen_und_richtlinien/p
ositionen_und_richtlinien.html
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4.2 Cumplimiento/Compliance
4.2.1 BARRICK: Human rights Compliance Program

The Six Systematic Elements of the Human Rights Compliance Program

Barrick’s Human Rights Compliance Program is a systematic global approach to help all our people,
contractors, and business partners respect the human rights of all internal and external stakeholders
impacted by our operations. We know, of course, that no program can eliminate all negative impacts
that we may cause, contribute to, or be linked to through our operations. But we also believe that
through a logical and embedded program, we can mitigate those risks, and provide appropriate
remedies when breaches take place.

Our Human Rights Compliance Program tries to maintain consistency with the UN Guiding
Principles on Business and Human Rights (UNGPs) and other international norms. It also attempts to
maximize efficiencies with other company compliance programs and activities wherever possible,
enabling a coherent company approach composed of a culture of compliance, clear human rights
guidelines and requirements, and effective global operationalization.

To meet our objectives, there are six systematic elements that help define the program:

Policies and Procedures

Governance and Oversight

Due Diligence

Training and Advice

Disciplinary Action and Remedy

Monitoring and Reporting

Salient Human Rights Risks

https://www.barrick.com/sustainability/society/human-rights/default.aspx Paper Industry with
geographic presence in Mexico, United States and Colombia

4.2.2 VITRO: Cédigo de Conductay Etica Empresarial

Este codigo es aprobado por el Comité de Auditoria

El Codigo cubre los aspectos de del Consejo de Administracion de Vitro. Buscamos que
las acciones de nuestros colaboradores, proveedores y

+ Acatamiento de politicas, leyes, normas y clientes estén fundamentadas mas alla de lo que dicta
regulaciones la ley y tengan come fundamento la honestidad e inte-

gridad que siempre ha promovido la Compafifa
+ Conflictos de interés
EI 100 por ciento de nuestros procesos son evaluadas

- Uso de informacisn privilegiada en relacion a riesgos relacionados con la corrupcion

competencia desleal o contra I libre competencia; los

GRE105-2,15-5, 414-2. 4131 + Confidencialidad y propiedad de la informacion resultados son expuestos en el apartado de Sisterna de
Denuncias. Asimismo, es importante mencionar que

Estamos seguros que para la permanencia del negocio + Trato justo y honesto a clientes, proveedores, en 2017 no tuvimos ninguna multa significativa deri-
y la correcta integracion de las operaciones es necesa competencia y al personal vada de acciones juridicas sobre estos temas, para Vitro
rio contar con bases sélidas de ética y legalidad, debido s importante tener un Comecto seguimiento de estos
a ello, nos hemnos dedicado a capacitar, difundir, revisar - Restricciones de competencia temas por lo que seguiremos trabajando en criterios

¥ renovar las politicas tanto a nivel institucional como para evaluar los riesgos en cualquiera de nuestras ope-
en nuestra operacion + Operaciones de lavado de dinero raciones.

Nuestro Cédigo de Conducta de Negocios y Etica + Cuidado del Medio Ambiente
Empresarial es la normativa aplicable en todas nues-

tras operaciones, seguiremos trabajando en la actua- + Proteccion y uso apropiado de los activos de la Plosdes eonocer nussive
lizacién clel Cédigo de Conducta de Negocios y Etica compaia Codigo de Conducta y Etica
Empresarial de manera que homologue, actualice y Empresacial

priorice las pricticas necesarias para todos nuestros - Precisién en registros contables

grupos de interés en los distintos entornos en donde

tenemos operacién + Discriminacién y hostigamienta

El dio- de hoy ruestro cédigo

Este codigo es firmado por el Comité Auditoria por lo es aplicables @ fodss ruestros + Salud y Seguridad

que ¢l 100 por ciento de los miembros del drgano de coltboradares y se bused gue

gobierno, y los empleados han recibido capacitacian

del tema (consulta seccién de capacitacion). Nuestros ruestros proveedores lo Hrnien 7
i o fi [

socios de negocio firman y deben respetar Io expuesto esten acaten lo expuesto

en el documento para ser parte de NUEStros Procesos.

+ Pagos de sobornos, gratificaciones y aportaciones

VITRO, Informe de Desarrollo sustentable 2017
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4.2.3 BASF: Compliance and Compliance Hotline

Compliance Program and Code of Conduct

* Compliance standards integrated into corporate values

* Regular compliance training for employees

Based on international standards, BASF's Compliance Program combines important laws and company-internal
policies — themselves exceeding legal requirements — with external voluntary commitments to create a framework that
regulates how all BASF employees interact with business partners, officials, colleagues and society. At the core of our
Compliance Program is the global, standardized Code of Conduct received by every employee. All employees and
managers are obligated to adhere to its guidelines, which describe our principles for proper conduct and cover topics
ranging from corruption and antitrust laws to human rights, labor and social standards, conflicts of interest and trade

control, and protection of data privacy.

Abiding by compliance standards is the foundation of responsible leadership. This has been expressly embedded in our
values, where we state: “We strictly adhere to our compliance standards.” We are convinced that compliance with
these standards will not only prevent the disadvantages associated with violations, such as penalties and fines; we also

view compliance as the right path toward securing our company’s long-term success.

Our efforts are principally aimed at preventing violations from the outset. To this end, all employees are required within
a prescribed time frame to take part in basic compliance training, refresher courses and special tutorials dealing with,
for example, antitrust legislation, taxes or trade control regulations. Training takes place in different formats, including
face-to-face training, e-learning or workshops. The course materials and formats are constantly being updated. In total,

more than 25,000 participants worldwide received around 40,000 hours of compliance training in 2016.

https://report.basf.com/2016/en/corporate-governance/compliance.html

The Compliance Hotline can be used by employees and other interested persons to report any suspected or actual

violation of law or Company policy.

BASF Compliance Hotlines November 2017
PDF (40 KB)

i Download

https://www.basf.com/en/company/about-us/management/code-of-conduct.html
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4.2.4 SIEMENS: Compliance Priorities

Compliance Priorities

Foster Integrity

Support business management to meet its
responsibilities for compliance and further
strengthen the culture of integrity in our

Company and beyond.

Committed to Business i
\iance Prjg
C,o‘“p ritf@@

Further intensify cooperation between the Foster
Compliance Organization and our businesses \ntegrity

and reinforce our Compliance System’s
market and customer focus.

Excellent Compliance Team

Provide an excellent compliance team through
a first-class learning and development land-
scape and close collaboration.

o
4 Vision 2020

Manage Risk & Assurance

Continue providing our businesses with
the appropriate level of assurance within
our Compliance System.

Effective Processes

Continue to further optimize and streamline
our compliance processes.

SIEMENS, Sustainability Information 2017

4.2.5 LEBENSBAUM (SME): Compliance

Compliance -
in accordance with the law

We take comprehensive measures in order to guarantee
that our practices conform to the prevailing legislation and
specifications pertaining to the norms and standards which
we implement, as well as minimise the risk of corruption
and other compliance-related risks.

We check that we are in line with the prevailing legislation
using a regularly-updated schedule of legal provisions, for
example for environmental and food law, making use of
legal advice if necessary.

Regulations are made a binding part of the relevant pro-
cesses and documents. As part of the verification and ap-
proval process, they are also subjected to a conformity
check.

Clear specifications and a distinct ethical compass guide us
towards behaviour which respects the law and the rules,
from company policy and the requirements of our Lebens-
baum Partner System through to our anti-corruption guide-
lines.

An annual audit programme checks to see whether we are
adhering to these rules.

No legal violations were detected during the reporting
period.

Disclaimer
We proceeded with great care when collecting the data contained in this report. The report’s contents were
also checked by who are i ible for the issue in question. zHowever, we cannot

entirely rule out errors, e.g. those which may have arisen when transferring data.

LEBENSBAUM, Sustainability Report 2016
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4.2.6 VAUDE (SME): EMAS and ISO 14001 Audits ensure legal compliance

Annual EMAS verification and 1SO 14001 certification

For us at VAUDE, it is a matter of course that we comply with environmental laws and regulations. At
our Tettnang-Obereisenbach headquarters, this is reviewed annually in the & EMAS and (& 150
14001 certification process. These audits ensure our legal compliance.

We have been working with an index of legal provisions that list environmental regulations in the
area of environmental management for years. This index is audited annually in the G EMAS
verification process. A comprehensive index which includes the areas of environmental
management, companies, products and workplace safety, is currently being drafted.

http://csr-report.vaude.com/gri-en/vaude/compliance.php

5 Systematic Improvement

5.1 Monitoreo / Evaluacion de Desempefo con Indicadores de
Sostenibilidad - Monitoring / Performance Evaluation with
Sustainability Indicators

5.1.1 GRUPO BIMBO: Emisiones de CO2, scope 1, scope 2y scope 3 (transporte)

EMISIONES DE CO,e (TONELADAS)

Grupo Bimbo 2012 2013 2014 2015 2016 2017
Total de emisiones directas de CO.e (scope 1) 1353721 1103.823 909.995 996.822 1.007.501 1014167
Total de emisiones indirectas de CO_e (scope 2) 424.327 300.472 268.290 204.956 202632 338112
Total de emisiones de CO_e de terceros (scope 3) - - 62.040 250,282 254.353 216.973
TOTAL DE EMISIONES CO_e DE GB 1.778.048 1.404.295 1,240.325 1,551,060 1554.575 1569.252
Mejoramos con politicas y programas los datos para terceros

4,222,306 de consumo Evitamos la emision de

de diésel para transportacion 144,107 toneladas

primaria / -4 % vs. 2016 / -31% CO e vs. 2010

en los ultimos 7 anos

EMISIONES DE CO, ¢ (TONELADAS) PRSI 7 i m
1,007.591 1,014,167 L2 :
: % 2016 2017 |
338,112
254,353 G
216,973 2%
. +
& ’ - -
Emisiones directgs Emisiones indirectas Emisiones de
de CO,e (scope1) de CO,e (scope2) CO,e vehiculos de =

terceros (scope3)

Grupo Bimbo Informe Anual Integrado 2017
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5.1.2 FORESTAL ARAUCO: Evolucién de emisiones CO2 por pais.

publicas y ONG; fomenta la innovacion a través del desa- reduccion. Las iniciativas del negocio Celulosa cuentan con
rrollo de proyectos, y gestiona los monitoreos ambienta- distintos grados de avance, donde destaca la sustitucién
les asociados a biodiversidad, emisiones atmosféricas, de una parte del fuel oil #6 por tall oil en algunos hornos
seguimiento de cuencas, cuerpos marinos y programas de cal. En adicién a esto, se esta evaluando la viabilidad
de investigacion relacionados con el cumplimiento de de pulverizar biomasa para lograr también un reemplazo
compromisos ambientales. parcial de los combustibles fésiles en hornos de cal.
Durante 2017, ARAUCO midié la huella de carbono para A su vez, en el negocio Maderas se trabaja activamente en
el afo 2015 y 2016 basado en el GHG Protocol y conside- reducir la cantidad de resinas empleadas por metro cubico
rando los dmbitos 1, 2 y 3. Es asi como, el mayor volumen producido, ya que las mismas afectan el &mbito 3,y en el
de emisiones se concentra en Chile, donde la empresa caso del negocio Forestal, en Chile, el célculo de la huella
posee el mayor nimero de instalaciones industriales, y permitié determinar con un buen nivel de exactitud 357
luego NorteAmérica, donde las plantas toman energia Rendimientos diferentes, para 21 Subtipos de Camiones; y
eléctrica de la red y el calor del proceso se genera a partir se elaboré proyecto piloto para reduccién de emisiones y
de gas natural. eficiencia energética con empresas de transporte contra-
gy . i ; tistas, con la capacitacién de los participantes por parte de
La medicién consecutiva de los tres Ultimos afios ha permi- i S i :
tido mejorar el conocimiento sobre el perfil de enisiop:es de o Agencia Chiens de Eficlencis Energétics,
la empresa, estableciendo la base para definir iniciativas de

Forestal

g 8 i

1000000 B 5 & 2
~ b ~ 2 ~ g
2.000.000 3 =
Aser{’aderos. m y g £ 2
aneles, ; 1,000.000 ; f !

Plantas Quimicas o ene;‘gn;
2.566.263 o 8

EChile W Asgentina B Brasii W Norte América

FORESTAL ARAUCO Reporte de Sostenibilidad 2017
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5.1.3 Bio-PAPPEL: Consumo y descarga de agua

CONSUMO Y DESCARGA DE AGUA [MILES DE M3/ARO) poe- 1

Consumo de agua
Descarga de agua residual

Consumo neto de agua

EXTRACCION TOTAL POR e
FUENTES DE AGUA (MiLes pE M3) | '

21122
Consumo total de

0,9047 agua

Agua extraida subterranea-pozo

O 319

Agua extraida superficial

8429

Agua industrial tratada y reciclada por terceros

Biopappel Informe de Sustentabilidad, 2017

5.1.4 BASF: Greenhouse Gas Emissions

Reduction of greenhouse gas emissions per metric ton of sales product in BASF
operations excluding Oil & Gas ' (%)

2002 2012 2013 2014 2015 2016 2017 2020 Goal
Baseline

-33.4  -341 -33.9 -346 -35.5
-40.0

BASF Report 2017: Economic, environmental and social performance
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BASF Group's greenh gas emissi fing to the Gr @as Protocol' million metric tons of 0O, equivalents)
BASF operations including Oil & Gas 2002 2016 2017
Scopa 17
00, [earbon dicxds) 14.634 162415 16813
MO [ritros oxice)” 6407 0.586 0747
GH, frmathana) 0244 0.045 D04
HFG {rypdrofiucrocarbons) 0061 0.087 0081
SF, (auliur hexafluorid) [i] V] ]
Scope M
Co, 5.243 3.884 3.796
Total 26.589 20817 21.485
Sala of enargy to third parties (Scope 1)
GO, 0347 1.161 1.086
Total 26.936 21978 22.5M

" AASF mpons separaiely on dmct and Indime emissions fom e purchase of enegy. Soo0e 1 emissons enoompass Dk o eaiesions: S0 prooucTion and enaricn of S
and electrichy, ae well 25 dieet amissions from the genormsion of siesm and seemehy for sale. Seope 2 emissions compriss ndiee emisskns fom the purchase of eneegy for BASFS

r muupug. m::nmsnmnmmmmcqmmmmuwm.umw.mmmanm
Panel on Cimae Change (PCE) 1555 (002 emissions) and IPCE 2007, entala iabke 2012 (2016 and 21 7 emisions). HFC ytoluomeartons) are calotied ising e G

Tacions of e Indvihel componans
Thi 2016 figune has Been AcUsted G 10 Upded o

Locaikn-based approach. Informanion on the caloulaion of manker-based Scope 2 emissions can be Tound In the GRand Giobal Compact Indes; see hast cominign_ge
Incisdies gake 10 HASF GRoup companiee; 08 & meull, Hssions mponnd under Seope 2 can B mpomad agan in some cases.

BASF Report 2017: Economic, environmental and social performance

Global goals and measures

s Reduction of greenhouse gas emissions per metric
ton of sales product

» Introduction of energy management systems in
accordance with 150 50001

We aim to reduce our greenhouse gas emissions per metric
ton of sales product by 40% by 2020, compared with basedine
2002, Our emissions rose year-on-year in 201 7, mainly due lo
higher production levels of precursors within the Group and an
increase In nitrous oxide emissions, In 2017, we reduced
greenhouse gas emisslons per metric ton of sales product by
35.5% compared with bascline 2002 (2016 reduction of
A7.2%). Sinca 1990, wae have boen able to lower our overall
greenhouse gas emissions from BASE operations (excluding
Oil & Gas) by 48.3% and even reduce spedific emissions by
TA.7%.

We sel ourselves a new energy effidency goal in 2015
covering both the chemicals and the oll and gas businesses.
By 2020, we want to have introduced cerdified enargy
management systems (DIN EN IS0 50001) at all relevant
production sites.® Taken togelther, this represents 90% of
BASHs primary anergy demand. This ks one of the ways in
which we inlend to identify and carry oul improverments in
energy efficiency, reducing nol only greenhouse gas emissions
and saving valuable energy resources, bul also increasing the
BASE Group's compalitive abillity.

2020 Goal

Reduction of gresnhouse
pas SMISSIONS par metric
ton of aales product
Bassline 2002

BASF operations incl. Ol & Gas

90%

BASF operations axcl. 0i & Gas

-40%

The introduction and implementation of the energy manage-
ment systems is steered by a global working group. Al energy
afficiency measwes are recorded and analyzed in a global
database and made availablo to BASE sites as best practices.
Curmently, over 100 measures are being pursued to reduce
energy consumption and increase competitive ability. Sites
and pilot plants across all regions were cerified in accordance
with IS0 50001 in 2017. These include the Verbund site in
Antwerp, Belgium, production plants at the Guaratinguets site
in Brazl and Freeport in Texas, as wel as another 10 sites in
China, India, Singapore, Irddand, Norway and Switzerdand, At
tha momant, 43 sites are cortified worldwide, ropresenting
54.3% of our primary energy demand.

BASF Report 2017: Economic, environmental and social performance
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5.1.5 SIEMENS: Monitoring CO2 Reduction and Fatalities

CO,-neutral target trajectory (in Mt CO,)?

-50%
| ““““““ DID
2014 2015 2016 2017 2020 2030

1 Asreportedin respective fiscal vear.
Siemens Sustainability Information 2017

CO2 reduction achievements by region

Since the launch of its carbon neutral program, Siemens has already cut CO2 emissions by over 20% globally

100%

eline FY2014)

https://www.siemens.com/global/en/home/company/sustainability/decarbonization/carbonneutral.html
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Fatalities
Fiscal year
2017 2016
Fatalities at Siemens
(work related) 2 2
Fatalities at Siemens
(commuting accidents) 2 5
7
Fatalities of Siemens Contractors
(work-related) 4 0
Total 8 7

Siemens Sustainability Information 2017

5.1.6 DEUTSCHE TLEKOM: ESG KPI mapped to integrated Reporting According <IR>
(IIRC)

The ESG KPls 7 help us steer our CR activities. We use them to systematically
improve our performance and include them in our Annual Reports due to their
relevance in generating added value. For the purpose of integrated financial and
sustainability reporting, the KPls map the six types of capital addressed in these

reports and therefore also reflect the essential aspects of the sustainable value of our

company (see diagram).

Types of capital

=
= &
- o
- =
= z _ s ] =
=5 = £ 3 5 2
7] O a — i (=%
‘;" 4 [} (s L=
] E = = o3 _ 2
2 = g = ] =
= 5 = zz
= B = g E E
I o = = w3 A

W Economic Performance Indicators W Environmental Indicaters B Social and HR Performance Indicators

*Also covering financial capital. The attribution of the KPl to the types of capital is ment to show the
linkages between them, but is nol unaguivecal for all ypes of capital.

https://www.cr-report.telekom.com/sitel7/strategy-management/cr-strategy/esg-key-performance-
indicators
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5.2 Gestion de los riesgos de ESG / Management of ESG Risks
5.2.1 COCA-COLA FEMSA: Administracion integral de riesgos

ADMINISTRACION INTEGRAL DE RIESGOS

Nuestra compariia tiene presencia en diferentes paises y regiones alrededor del mundo, por lo que estamos conti
nuamente expuestos a un ambiente lleno de desafios y riesgos. La capacidad para manejar riesgos potenciales es

esencial para la creacion de

lor de nuestro negocio. Por ello, nuestra estrategia incluye un Proceso de Administra

cion Integral de Riesqos a través del cual podemos identificar, medir, evaluar, prevenir y/o mitigar los riesgos

PRINCIPALES IMPACTOS ACCIONES DE
RIESGOS DESCRIPCION POTENCIALES MITIGACION CLAVE
Oe l0s Contralos de . Cumplr CcONn nuestros contrates de
Dlellador
Relaciones ones ontra de os . Ver Una interaceion encaz
Ql"“eqlc" con :L:lHLd’VV. y FEMSA carr eses de Nuestros onNis entreé NUEeLLros ACCIoNISIas estratég

accionistas

Preferencias
del consumidor

Marcas
registradas
Coca-Cola

Competencia

DoOS & respecio podrian

afectamnos

Cambios en las préferen-
Cias Ge los consumidores
MmOtvasores oe compra

y h&bitos e consumo
podrian reducr I demanda
Para alguncs de nuestros
ProouClos

La competencia podria
alectar nuestro Negocio, &
Gesempenio Mnanciero y os
resultados de las opera-
ciones

aatintos 3 The

“ompany y FEMSA

® Reduccion en la demanda de
NUSstros producios

O & b reputacion de 1a

marca Coca-Col

® Cambios en las preferencias de
108 consumidores

® Digminucion de grecios de
USO8 COMpPetidores.

COS Pard Maxinmezar &l Crecmiento,
1a rentabilidad y crear valor para
NUELLIOs ACCIONISLas

® Diversificar nuestro ponaloio de
PrOGUCIOS CON OPLIONES Galiciosas
Nutrithvas

® proporcionar un amplio portafolio de
PrOBUCIOS y Presentacones

@ Expandir nuestra gama de bebidas
bajas y 9n calorias

@ promover habitos saludables

Mantener 13 reputacion y ios

ectivamente la marca

® Ofrecer precios acceubies, empaques
retomables, promoCones electivas
BCCEL0 & tiendas Getalistas y suficien-
18 ESPACIO G anaguel, excelenca en
o L8nicio a cliente y ofrecer produc-
108 INNOvadores

® |gentificar, estimular y satistaces las
preferencias de 10s Consumicores

La interrupcion del senicio, @ Pérdica Nnanciera ® |gentinicar y Dréverne amenazas
3l usO G datos © cbernéticas
Ataques L 2
olaciones de sequridad FroporCionar CapacRacion para la

cibernéticos

Condiciones
econémicas,
politicas y
sociales

Regulaciones

Procedimientos
legales

poOdrian alectar nuestro

Negocio

CondiGiones econdmicas,
politicas, eventos socsles
y cambios en politicas
gubemamentales en los
Paises en donde Operamos
y €n otros lugares, podrian
1ener un efecto adverso
N Nuestra condicion
financiers y de Negocios,
résultados de Operaciones
¥y proyecciones

confidencia

® Atectaciones y reducciones del
INGreso per capita el consu-
midor, &l Cual podria dar como
résultado una disminucion en
U POder adquISitive

® Menor demands de nuestros
PrOSUCLOS, MENOr precio real
de NUEStIos Producios o un
CAMBIO & Productos Gé menc-
rés margenes

® Erecto negatvo en ls compaia
y en nuestra condicon finan-
ciera, resultado e operaciones
y Proyeccones

® Incremento en

mpoest
reégqulac en W oe Cump
QonNes en Sonde © ® CIONes iMpuestas en

podrian al

Negocio

Resoluciones no favorables
en procedimientos ikgales
POUBaN IMPaclar nuestro
negocio

Nueilras operacicnes

® investigaciones y procednien-
108 legales, de proteccion de
clientes, ambrentales y asuntos
aborsies

Coca-Cola FEMSA Informe Integrado 2017
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® Cubrr nuestra exposicion a tasas de
Interéds, 1353¢ dé Cambio y COSI0os de
Materia prima a ravés o8 una es-
tralegia Ge administracion de riesgo

® Evaluar anualmente, © CON Myor
frecuencia cuando 1as Circunstancias

10 requigren, 103 posibies efectos
fnancierds de estas CONSCIoNEs para
anticipar las meddas de mitgacidn

“a

> CONBGON Mnanc
Argumentar efectivamente para

proponer y

geris elementos er
":‘;u SO0Nes

® Cumple con Las leyes y requlacicnes
spbcables y con poiiticas de dere-
chos laborales
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5.2.2 FORESTAL ARAUCO: Riesgos y desafios

ARAUCO se encuentra expuesta a riesgos de diversa
indole, los cuales pueden afectar no solo el desempefio
financiero, sino que también su sustentabilidad. Para
minimizar el impacto y probabilidad de riesgos a los
cuales esta expuesta, se ha definido una Politica de
Gestion de Riesgos, un Marco Corporativo de Gestion de
Riesgos y una Matriz de Riesgos corporativos de mayor
impacto. Para esto, la metodologia utilizada se basa en
estandares internacionales de Gestion de Riesgos, como
ISO 31.000 y COSO ERM. El desarrollo de los planes de

R I ES G O S Y continuidad de negocio se basa en la Norma ISO 22.301.
Respecto de los riesgos operacionales, la produccién

’ de una planta industrial depende de personas, insumos,

D E S A F | O S procesos y equipos que son claves para la continuidad
operacional. La madera, el agua, el vapor y la energia

eléctrica son insumos cuya carencia pueden detener la
operacion normal desde un drea de proceso hasta un
complejo forestal industrial completo. De igual forma,

son riesgos también aquellos agentes externos a la ope-
racion, como desastres naturales e incendios forestales.

Sobre la base de los riesgos operacionales identifi-
cados durante el periodo 2014-2015, ARAUCO viene
ejecutando planes de trabajo especificos para prevenir
la ocurrencia o reducir los impactos que tienen las

Forestral Arauco Reporte de Sostenibilidad 2017

5.2.3 BASF: Long Term Opportunities and Risks — Sustainability

Sustainability

As part of our sustainability management, we also assess the opportunities and risks associated with the topics we
have identified as material. These also include the increasing internalization of external effects, through which positive
and negative eamings contributions from companies’ activities that were previously bormme by the community are

attributed to these companies.

For example, the material topic “energy and climate” is analyzed to enable us to identify, assess and manage
climaterelated risks and opportunities. For BASF as an energy-intensive company, these arise particularly from

regulatory changes, such as in carbon prices through emissions trading systems, taxes or energy legislation.

© More on sustainability management
© More on energy and climate protection

© More on opportunities and risks from energy policies

BASF Report 2017 Economic, environmental and social performance
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5.2.4 BMW: Increasing Transparency and Minimising Risks

Risk management process of the BMW Group
»FI.01

2 RETRIEVE SELF-ASSESSMENT

1. IDENTIFY RISKS

QUESTIONNAIRE

Identify high-risk
supplier locations
based on sustainability
risk filtar

|dentify and analyse
high-risk suppliers
based on madia screzning

Obtain s=lf-assessment!
sustainability questionnaire

action plan, basad

3. CARRY OUT ASSESSMENTS AND AUDITS
Develop supglier- Sustainability audit Corrective action plan
specific corrective cenducted by independent basad on audit

axternal auditors and assessment result

on self-assassment

‘Sustainability zudit con-
ducted by employees of the
BMW Group

1. Identify risks
In order to identify risks, we use a BMW Group-specific
sustainability risk filter. This filter takes account of both

regional and product-specific risks. This inchudes, for in-

stance, an assessment of social risks in certain countries,
such as child labour or forced labour. However, we also
consider process materials containing substances that can
be hazardous to health and environmental risks such as
damage to nature and emissions.

2. Retrieve self-assessment questionnaire

Before nomination, each production and distribution loca-

tion of the supplier must provide information about how
thev mmplement environmental, social and governance

standards in an industry-specific sustainability question-

naire. Information regarding observance of human rights
and bans on forced labour, resource-conserving material

use, as well as IS0 14001 or EMAS environmental man-

agement systems is collected. —» GRIG4-EN3Z, GRI G4-LAT4, GRIGH-HA1D,
GRIG4-308 These and other aspects —» are relevant criteria
for the tendering decision.

BMW Group Sustainable Value Report 2016

- see
chapter 3.2

- 5ee
infobmx
on page 74
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In 2018, 5,616 nominated, active and potential suppliers
were assessed via this questionnaire. This included 89%
(2015: 86%) of new suppliers of materials needed for pro-
duction with a tendering volume of more than €2 million
of BMW AG as well as 96% (2015: 91%) of new suppliers
of materials not needed for production with a tendering
volume of more than €5 million of BMW AG. - GRIG4-ENZ2,
GRI G4-LAT4, GRI G4-HR10, GRI G4-509

By establishing sustainability requirements in the tender-
ing process, a number of our suppliers have taken decisive
measures to better integrate sustainability into the organi-
sation and processes of their companies. Specific measures,
such as a comprehensive changeover to renewable energy,
have already been initiated .

If a low sustainability level is identified on a supplier’s
questionnaire, we communicate the industry-wide stand-
ard recommendations to them. In order to ensure that
such a supplier qualifies for nomination in the tendering
process, the BMW AG purchaser reguires that improve-
ment measures be implemented by start of production at
the latest. If required, we supplement the supply agree-
ments with corrective action plans and binding rules, such
as the certification of the health and safety management
system. This ensures that all sustainability requirements
are met by the time the supplier begins providing services.
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5.2.5 DEUTSCHE TELEKOM: Risk and Opportunity Management also Considering

Ecological and Social Aspects

For us, comprahensive risk and opportunities management also means
considering the opportunities and risks arizing from ecologizal or social
aspects or from the management of our Company. Ta this end, we
activaly and systematically involve all relevant stakeholders in the pro-
cess of identifying current and potantial risks and opportunitias. We
also participate in 2 number of working groups and committees. In par-
allel with our ongoing monitoring of ecological, social and governance
iszuas, we systamatically determing our staksholders' positions an
these izsues. The kay toolz we use harg are: our yearround opan anline
matariality survey for all stakeholdars aur bmanthly NGO report, which
systemnatically analyzes press publications of the MGOs relevant for us;
our irvohiement in working groups and committees, countless national
and international business associations and social organizations, e.g.,
GeSlimg, Bitkom, Econsense, and BAGSO; stakeholder dialog formats
organizad by us, such as the CR Forum and Dialog Days on sustainabil-
ity in procurement; and our various publications, such as the prass
revigw and nawslettar. We have identified the following as our main sus-
tainability managemant issues.

REPUTATION

How we daal with sustainability issues also entails both opportunities
and rizks for our reputation. A high leval of service guality iz one of the
mast important factors for improving customer perception. Customar
satisfaction has been embedded in our Group management as a non-
financial performance indicatar to underline the importance of this
izzua. Transparency and reporting help to promaote the trust of other
axternal stakeholders in our Group. Our 2nnual and CR reports also
zerva this purpose. Howaver, issues such as business practices, data
protaction, or work standards in the supply chain also entail reputational
risks: If our brands, products, or servicas arg connected with such
iszuas in negative media reports, this can cause substantial damage

to our reputation. As part of our sustainahility managemant activities, wa
continuously review such potantial risks and take measures to minimize
them.

CLIMATE PROTECTION

We pursue an integrated climate strategy, which means focusing not
only on the risks that climate change poses for us and our stakaholdars,
but also on the opportunities it presents. ICT products and sarvices
offer the potential to save up to ten times as much in CCJ2 amissions in
other industries as the ICT sector itself generatas (according to the GeSl
SMARTer2030 study]. This creates an opportunity to save 20 parcent of
global CO, emissions in 2020, and to maintain worldwide emissions at
the level of 2015 with simultaneous economic growth. The additional
revenue potantial here amounts to USD 6.5 trillion, USD 2.0 trillion of
which is for the ICT industry alone. Further, ICT zolutions can save a

total of USD 4.9 trillion in costs. To give a specific example: The broad-
band rollout in Germany has tha potential to save an aggregate amount
of 18 million metric tons of CO, betwean 2012 and 2020, What is more,
the econamic mamentum trigoered by rolling out broadband can create
an aggregate number of 162,000 new jobs and increase GDF by EUR
47 billion betwaen 2015 and 2020, We are supporting this trand by
evaluating our product portfolio to identify sustainability benafits.

Among the risks that climate change harbars, meteorological extremas
are one we are already axperiencing. This is having a diract affact on
our stakehalders, e.g., our customers, suppliers, andamployvees Wa can
take praventive action in this araa by reducing aur own GO, amissions,
which iz ong of the reasons we set ourselves the goal of achieving a
20-percant reduction in our Group-wide emissions - leaving aside our
Unitad Statas operating sagment - by 2020 (baseling: 2008). Climata
protection also carries financial risks, whether from the introduction of
a levy an CO, emissions or an increase in energy costs. The measuras
wa are taking to countar thesa risks include measuring our own anargy
efficiancy and finding ways to improve it. Bayond that, in 201 5 threg of
our subsidiaries {Magyar Telekom in Hungary, JTE 5. A. in Greace, and
T-Mobile Metherands) covered 100percent of their electricity reguine-
ments with renewables, thus actively reducing climate risks.

SUPPLIERS

We see more sustainability in cur supply chain as an opportunity - for
our reputation and our business success. Thus through 2 development
program, we help strategic suppliers to introduce business practices
that are socially and ecologically acceptable and economically efficiant.
The program showed measurable succasses again in the rapartingyaar.
Bettar working conditions at our suppliers reduce the numbar of wark-
related accidents and the turnover rate. This increases productivity,
whila at the sama time lowering costs for recruitment and training.

Thus not only do wa strengthen CR performance at our suppliers, we
also significantly reduce idertified rigks. Az part of our global procure-
mient activitias, wa can ba exposed to country- and supplierspacific
risks. These include, for exampla, the use of child labor, the conscious
accaptance of emvironmental damage or inadeguate local working and
safety conditions. Howaver, the reporting of WGOs or media can give
rise to rigks to tha Company’s reputation, but also fo supply risks. We
reduce these risks by systematically reviewing our suppliers. In the
renownad RobecoSAM sustainability rating we scored 98 out of 100
points for our supply chain management in the reportingyear, fivepoints
highar than in the prioryear. Our partnerships with zuppliers that comply
with intarnational sustainahbility standards ensure a high level of product
quality and raliable procuremant.

Deutsche Telekom Corporate Responsibility Report 2016
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5.3 Gestion de la informacion sobre temas de sostenibilidad/Information
Management on Sustainability Topics

No information found — information management on sustainability topics is expected in all advanced
companies.
5.4 Auditorias internas/Internal Audits

5.4.1 GRUPO BIMBO: Informe del comité de auditoria.

Informe del Comité de Auditoria BT e
- y Practicas Societarias —- T

N CUMRMINTD DR GTRAS CEGACIOMY

Al Consejo de Administracion de Grupo Bimbo, S A BdeC. V.
AOTORIA EXTEANA
IPORMACKON FINANCIERA ¥ POLITICAS CONTARLES

s OPERACIONES COM PARTES RELACKINADAS

o EVALIAGION DE LA ACMINISTRACKN

Ly

Grupo Bimbo Informe Anual Integrado 2017
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5.4.2 BASF: Internal Audit System

Audits

= 109 safety, security, health and environmental
protection audits performed at 83 sites

Reqular audits help ensure that standards are mel for safety,
security, health and environmental protection. We conduct
audits at BASF sites and at companies in which BASF is a
majority shareholder. Sites and companies acquired as part of
acquisitions are audited in a timely manner to bring these into
line with our standards and directives. We have defined our
requlations for Responsible Care audits in a global Group
requirement. During our audits, we creale a safety and
environmental profile that shows if we are properly addressing
the existing hazard potential. If this is not the case, we agree
on measures and conduct follow-up audits on their
implermnentation,

Our internal audit system complies with the standards for
external auditing procedures 1SO 19011 and OHSAS 18001.
Worldwide, 178 BASF production sites are certified in accor-
dance with ISO 14001 (2016: 155).

In the BASF Group in 2017, 109 environmental and safety
audits were conducted al 83 sites. The focus was on auditing
sites based on the level of risk. For production plants with a
medium and high hazard potential, we conducted an additional
63 short-notice audits at 47 sites. We audited 13 sites with
respect to occupational medicine and health protection in
2017. The number of these audits dedined due to the risk
based approach to site selection. In addition, 31 health pesfor-
mance control visits were conducted at sites with low to medium
health risks,

BASF Report 2017: Economic, environmental and social performance
5.4.3 SIEMENS: Internal Audit

Auditing

In fiscal 2017, we continued a series of health and safety audits
into high-risk activities that had been launched a year eardier. The
Siemens intemnal audit department has been conducting environ-
mental health and safety (EHS) audits to analyze both internal
and external conditions. All told, 54 EHS audits have been per-
formed in the following Divisions: Power and Gas, Process Indus-
tries and Drives, Digital Factory, Mobility, Building Technologies
and Energy Management.

Siemens Sustainability Information 2017
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5.5 Proyectos Internos/Internal Projects

5.5.1 GRUPO BIMBO: Bimbo Solar consolidara 33 sistemas en su primera etapa

~— Huella de Carbono (Cambio Climdtico) — -

]
—]
ala

Centros

Energia
renovable de venta
Manufactura Vehiculos

DO

“Bimbo Solar” €n su primera etapa consolidarad 33 sistemas

que en conjunto tendrdn una capacidad instalada de 3.7 MW

en 24 centros de ventas, 7 sucursales de El Globo,

el edificio Corporativo en la Ciudad de México y el

Centro de Distribucion Metropolitano, actualmente
en construccion

r

Grupo Bimbo Informe Anual Integrado 2017

5.5.2 COMPARNIA ACEROS DEL PACIFICO: Acuerdo de produccion limpia

El acuerdo de produccion limpia “cero residuos” tiene el propdsito de reducir la disposicion
final de residuos al relleno sanitario de sus fabricas y oficinas al minimo. En 2017 grupo
CAP, junto con otras 13 empresas: Unilever Chile, CCU, Concha y Toro, Falabella, Sodimac,
Walmart, Nestlé S.A., Codelpa, Tottus, Laboratorios Bagé, Sodexo chile, Watt’s y Grupo
Disal , articuladas a través de ACCION empresas, firmaron junto al ministro de medio
ambiente, Marcelo Mena, el compromiso voluntario para gestionar este acuerdo, trabajar
en colaboracion y desarrollar negocios sustentables en el tiempo, que también contribuird
directamente con la implementacion de la nueva ley de responsabilidad extendida del
productor y fomento de reciclaje, ya que promovera el desarrollo de un mercado de gestion
y reciclaje de residuos en Chile.

El estado del compromiso publico privado serd informado en tres etapas: primero en el
momento de la firma apl cero residuo, programado para el primer trimestre del 2018; luego
al cumplimiento del primer aio del apl y finalmente al cierre del mismo.

Otros APL:

A fines de aio, CAP Mineria, por su parte, culminé la fase de ejecucion del Acuerdo de
Produccion Limpia (APL) que celebré con algunos sectores productivos del Valle del
Huasco y el Consejo Nacional de Produccién Limpia. El objetivo de esta iniciativa es
mejorar la gestion productiva y ambiental de las empresas asentadas en la Provincia del
Huasco.

Como parte de este APL, Mina Los Colorados y Planta de Pellets definieron metas y
acciones encaminadas a disminuir sus emisiones de material particulado, mejorar la
gestién de los residuos industriales y domésticos, incorporar eficiencia energética para
disminuir consumos y emisiones de gases, y promover précticas de trabajo seguro, entre
otros objetivos. Ambas operaciones, ademds, efectuaron las auditorias intermedias
exigidas como requisitos del proceso de seguimiento y control. Para 2018 estd prevista la
evaluacion final de conformidad y la certificacién de este APL.

Compaiiia aceros del Pacifico, Reporte de Sostenibilidad 2017:
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5.5.3 COMMERZBANK: Internal Projects (Examples)

Environment: Green IT As of 2018, Commerzbank will apply energy efficiency as a criterion in all data centre
tender processes

As of 2018, Commerzbank will apply energy efficiency as a criterion in all large IT
tender processes

Environment: Customer communi-  Significant improvement of sustainability of all marketing communication to our corpo-
cation rate customers by 2020

By 2020 the range of materials will consist of 65% sustainable advertising articles.
The subscription of materials will be incrementally optimised in terms of CO2 emis-
sions

The paper-based calendars and cards will be reduced by 30% by 2020

Source: Sustainability work program,
https://www.commerzbank.de/media/nachhaltigkeit/ii__governance/Nachhaltigkeitsprogramm_2017_EN.pdf

5.6 Medidas y objetivos/Measures and Goals

5.6.1 COLBUN: Metas (objectivos)

6.3

Nuestros Desafios
e Integracion de la
Sostenibilidad

Estamos convencidos de que |al el 2017 nos planteamos distintos
Sostenibilidad es el negocio de objeti tas que publicamaos en
Colban, por lo que debe a

nuestra pagina web. A continuacion

integrada en todas damos cuenta del cumplimiento de
Compania y en la vinculacidn con estas metas:

nuestros grupos de interés. Durante
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Metas Colbiin|
Grupo de Interés ovjetivos Indicador / KP1/ Hito Meta 207 ResuMtaco
Fortaiecer & Modelo ge Certficago por
cumpiimiento de Ley Certificacion 0l Modelo par empresa BH
de Defensade 3 Libre una empresa independiente | OPAeNCSN CeIAEAd0 | comegance °
INVERSIONISTAS | Competencia (ndepencienta
Mejora continua en Encuentros con 2 (Dia gel inversionista
retacionamiento con Inversionistas istas, 2 ¥ Seminario Voces con °
Inversionistas seminarios) Energiay
N tener Incidentes ambientales | N® e Incidentes = S °
relevantes ambientaies relvantes
Gestidn oe emisiones 02 gases 031 ton CO2e/MWN,
MEDIOAMBIENTE | 02 €fecto Fvematero Factor deemisinde GEl | Inferlor 1 SC 3% Inferior 2l SC °
Esirategia oe Bioaver-
Publicary avarzar en
Reakzado / No sidad aprovada por &
Boaversidad Implementar estrategace | oo RS G e @
208
COMUNIDAD Y Mejorar reaconamiento con [ N* deincidentes socales | G
SOCIEDAD grupos de interds relevantes °
Inaice ce Frecuencia
Segurigad: indice de frecuencia 8 s °
Cotin | Contratistas Accioestes
fataies o o °
N" 0 participantes
TRABAMDORES | Participaciin en Innovackn A 192 par 246 partiipantes® °
Innovacion
Ser referente en relaciones Evanacion percepcidn ge
Bxcelencla en el desarrolio de | Indicador de moviidad
os trabajadores Interna 0% 556% @
- Contraios 850% A% °
Disponibiiigad Lineas de
Transmisién Bl SB% °
4 (Encuentro con
CLIENTESY ENCUSntros con cientes Cllentes, Calister
SUMINISTRADORES i
(VSItas, cesayunos, 3 Energia del Blobio, °
Generar mayor cercania conlos | Seminarios EXpOCOMMA. Seminario
hentos Voces con Energia)
Encuesta anual g2
satisfacckncecientes [ ReAa00/No Reatzada °
Tores
Sereazaron 3
Intercambio de buenas Encuentros con vt
:mmoﬁ:. ;Dhnavmemon 3 ARSIVt °
Colbiin en todo Chile.
Se realzé alagndstico
N* proveedores
CONTRATISTASY | pesarrono i | Qe 3 mysees ®
PROVEEDORES ploto 4 Contratstas on
Compiejo Colin.
Inaice ge frecuenca
Seguridad: indice ce frecuencia | Consolidado 18 105 °
Coidn + Contratistas Accientes
fatates S o (V)

* Incluye a quienos participaron on Desafios de Innovacion, Taller
Jofe de Contrales. Panel de innovacion y Comit Asesor Exparta

O]

Enproceso  No akanzago

Cumpédo

Colban Memoria Integrada 2017
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5.6.2 PEMEX: Plan de Negocios y Sustentabilidad

PLAN DE NEGOCIOS Y SUSTENTABILIDAD
EN PETROLEOS MEXICANOS

El Plan de Negocios 2017-2021 es el documento
rector de nuestras operaciones y contiene objeti-
vos en materia de sustentabilidad dentro de los
cuales destacan los siguientes:

* Reduccion de las emisiones de didxido de
carbono equivalente (COz2¢e) en 25% para
el ano 2021. A partir de diversas acciones
como:

o Impulso a proyectos de cogeneracion en
diversos centros de proceso.

o Reduccion de la quema de gas en los activos
de aguas someras, mediante la rehabilitacion
de mdédulos de compresion.

0 Mejorar el desemperio energético en refinerias.

e Aumento del retiso de agua en mas de 60%
para el afno 2021.

* Consolidacion de los beneficios ecolégicos
del corredor ecologico "JATUSA™ (~2,500
hectareas) a través del manejo integral de
los parques Jaguaroundi y Tuzandépetl, asi
como del Pantano de Santa Alejandrina.

* Fortalecimiento de nuestros programas de
restauracion, manejo y conservacion de
ecosistemas en los pantanos de Centla y
areas sensibles de Tabasco.

Aunado a lo anterior, la empresa cuenta con es-
trategias transversales en materia de proteccion
ambiental, inversion social, seguridad industrial y
salud en el trabajo, que son instrumentos funda-
mentales para avanzar hacia una operacion cada
vez mas sustentable.

PEMEX Informe de Sustentabilidad 2017
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5.6.3 BASF: Growth and profitability

Production .

2025 Goals Status at end of 2017 More on
Reduction of wordwide lost-fime imury rate
par ona milion working hours =05 14 Page 98
Reduction of worldwide procsss safety incidents
par ona milion working hours =05 20 Page 93

Annual goal
Haoalth Porfomance indox 0.9 097 Page 100
Product stewardship .

2020 Goal Status at end of 2017 Mors an
Fisk asapsamont of products that wa soll in quantities of more than
one Matrc 1on por yoar worldwico =59% 76.2% Page 101
Energy and climate protection "L
2020 Goal Status at end of 2017 Mors an

Covarage of our primarny energy demand by introducing ooniied
anangy management systems 150 50001) al al elevant siies' Q0% 54.3% Page 105
Redustion of gresnhouss gas amissions per matnic 1on of sskos
product fexcluding Ol & Gas, basaline 2002) (A0r) [45.5%) Page 105
4 T Seection of relavang shes |5 aeeerimad Dy e amoun of prmary enengy used and el enangy e,
Water |

2025 Goals Status at end of 2017 Mo on
Ingraduction of sustainable water management at all production sies
in water siroas areas and at all Verburd sites (exchading Oil & Gas) 100% 45.2% Page 108

BASF Report 2017 Economic, environmental and social performance
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5.6.4 TCHIBO: Targets and Status (Value Chain)

Consumer goods value chain ~
Target By Status quo More
. .
90% of the cotton items purchased for the sales year are sustainable (Organic, Organic Blend, CmiA, Better Cotton Initiative, 2016 Nearly met Leam more
GOTS).
In 70% of the products with man-made cellulose fibres (e.g. viscose) sourced for the sales year, the fibres are obtained 06 Met Learn more

according to eco-friendly standards in cooperation with Lenzing AG.

60% of the wood products purchased for the sales year are certified according to the criteria of the FSC® (Forest 06 Not met Leam more
Stewardship Council®).

100 % of leather products are tanned chrome-free. 2016 Met Learn more
Start selling products made from / with recycled materials. 2017 On target Leam more
Implement the requirements of the Detox Commitment. 2020 On target Leam more
The essential materials of the textiles we offer come from responsible sources and meet the criteria of a closed-loop 2020 On target Learn more
economy.

80% of our Non Food products are sourced from WE producers. 2020 On target Learn more
Establish a living wage system and industry-wide pay negotiations in all global manufacturing markets (ACT initiative: 2020 On target Learn more

Action, Collaboration, Transformation).

Further develop our strategic supplier program, systemic anchoring of fair purchasing practices in the procurement process, | 2020 On target Leam more
and review as part of reqular due diligence.

Increase the share of sustainable cotton by another 5-10%. 2018 New target Learn more

(Cont. next page)
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Coffee value chain ~
Target By Status quo More
information
Continue the Tchibo Joint Forces! ® Project in Huehuetenango, Guatemala (Rainforest Alliance Certified™). 2007 On target Learn more
Continue the Tchibo Joint Forces! ® Project in Minas Gerais, Brazil (Fairtrade). 2007 On target Learn more
Further develop Tchibo Joint Forces!® through integration of optimized impact measurement in the supply chain. 2020 On target Learn more
Continue the education project in Tanzania with the goal of reaching more than 3,000 children and adolescents as well as 207 On target Learn more
640 teachers and parents.
Continue the Guatemala Children’s Project in the coffee regions of Huehuetenango and Chiquimula with our project partner 2018 On target Learn more
Save the Children, with the target of reaching over 1,400 children and 1,900 adults.
Further develop the sy ic program ‘Mair 1g Sustainable Coffee Production’. 2020 New target Learn more
Qur goal is to bring together all the relevant players to jointly address urgent regional issues and contribute to a systemic
solution.
Around 35% of our green coffees are sourced from coffee farms that have been certified in accordance with recognized 2020 New target Learn more
international standards (Fairtrade, Rainforest Alliance, UTZ and Organic), or that have been validated to the 4C base
standard.
Environmental protection at the sites and during transport A
Target By Status quo More
information
Climate protection
Further reduce specific CO2 emissions per ton of roasted coffee at the roasting plants by 1.5% by reducing energy 2020 On target Learn more
consumption and optimising process flows.
Reduce energy consumption at the Gallin and Neumarkt warehouses: Reduce relative warehouse emissions by 15%. 2020 On target Learn more
Reduce emissions as part of the Clean Cargo Working Group (Clean Carge Scorecard) logistics strategy: reduce relative 2020 On target Learn more
transport-related CO2e emissions by another 10% (total 2006-2020: 40%).
Reduce the average emissions of our vehicles to less than 95 g CO2/km, taking our cue from the EU regulation for manufac- 2020 On target Learn more
turers’ fleets.
Resource efficiency
Increase the share of sustainable sales packaging by 30%. 2016 Not met Learn more
Increase resource efficiency by taking further steps towards a closed-loop (circular) economy by using recycled or organic- 2016 On target Learn more
based materials in our product ranges.
Convert Cafissimo capsules to recyclable foil and interior ink (in accordance with the dual systems). 2016 Met Learn more

https://tchibo-nachhaltigkeit.de/servlet/content/1236152/-/home/responsible-corporate-

governance/results-and-targets.html
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5.6.5 DEUTSCHE TELEKOM: CR-Programm 2015

CR-Programm 2015

Strategy and management

Goals

Further develop GR governance and
strategy

Embrace corporate values, accompany
the transformation process

Support the Sustainable Development
Goals (3DGS)

Ongoing

Ongoing

= Gradually implement the Group Corperate Responsibility Policy

at the national companies

= Drive the integration of CR inte the Groups central business

PFOCESSES

= Integrate CR into the Group strategy
= Revise CR strategy

= Promote new forms of collaboration at the Group
= Panticipate in dialeg on topics relevant to society
= Regularly review all KP!s for the benefits they provide, make them

mandatory throughout the Group with target values

= |dentify the relevance of the SDGs for DTAG core business
= Take SDGs into account as an influencing factor in reviews of the

ESGKPls

= Develop and implement measures to contribute to achigving the

SDGs

Group Conporate Responsibility Policy implemented at large European national
companies.

= Transition to i reporting i by

effects of key sustainability issues in the Annual Report.
Forecasts regarding the development of three ESG KPIs for and submitted for the
Annual Report.

CR mission, CR approach and CR focus topics developed.

ity results and

Group-wide implementation of programs and formats - as virtual or face-to-face
events - including Guiding Principles Day.

Dialog with experts from the fields of business, science, politics and society
regarding digital responsibility started via telekom com and social media

= Mext review of all ESG KP1s scheduled for

= Transparent overview of DTAG's contribution to achieving the 17 SD:Gs drawn up
and published

https://www.cr-report.telekom.com/site16/strategy-management/cr-strategy/cr-program#atn-8940-8942

5.7 Comunicacion interna/lnternal Communication

No se ha encontrado esta informacién, pero se estima que en todas las empresas avanzadas existe
comunicacion interna sobre temas de sostenibilidad.

No information found, but internal communication on sustainability topics is expected in all advanced

companies.
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5.8 Sensibilizacion/Rising Awareness

5.8.1 GRUPO FINANCIERO BANORTE: Trabajando por mi planeta

Trabajando por mi planeta

Grupos de interés relacionados

& W W i =

(rpkodn o o Comended SR Geasdecy
L8 N INCQIIvE Que SYUa & 108 SMpIeacos & MNer UNa CONCHNCES Mmblental con o fin de Programa Paperiess
redocit 13 Puclla e CHBOND GUE S0 GONMYa 3l MOMENto d¢ COImPOar Su traddH0
o Dictamen GEI MIEG00 2017 Huella de carbono
o Drctamen GE! 2000 2017 Ingies

- <op

Programa Paperless

Grupos de interés relacionados
o il
Empleados. Comunidad

Su objetivo &5 fomentar ¢l consUmMo responsable di papel entre bos empleados. En 2014,
gracias a iniciativas internas de comunicacion y monitorea se logrd un ahorro de 36% con
respecto al afio base del programa correspondiente a cada drea staff participante.

Coma complemento a Paperless, reciclamos el papel generado en 13 edificios corporativos
representativas de las ciudades de México, Monterrey y Puebla. En 2014 reciclamos mas
de 121 toneladas, beneficiando a més de 6,000 empleados, b que representa un 28% del
personal de Banorte; un 18% mas de alcance a empleados &n mmparadon con 2013,

Parabel it desarrall e impartimos el curso en linea Paperless a 10,271
empleadas, promaoviendo el uso eficiente del papel en las actividades laborales. Asimismo,
este curso ha sido ya incluide en el paguete de induccién para empleados de sucursales.

La cultura Paperless es impulsada entre nuestros clientes al invitarlos a migrar a la banca
elecirdnica para recibir su estado de cuenta digital en lugar de recibirlo en su domicilio. En
este sentido, se atendieron 422,568 cuentas, de las cuales 190,825 eligieron que les fuetan
enviados sus estados de cuenta por correo electrdnico y 153,154 habilitaron la opeidn de
no envio a domicilio, lo que representa un aumenta del 12% y 7%, respectivamente, en
comparacidn al afto 2013,

https://www.banorte.com/wps/portal/gfb/Home/responsabilidad-social-
sustentabilidad/iniciativas/ambito-

ambiental/paperless/!lut/p/al/pZLLDolwEEW_xS9gKKWWZQEtCPIID5GNYWVIFFOYv18gxEQNUXN

ml-

Sc3Mz0arVWaXxXXXPNtz82hvXXMZ3jU7SaJzz3AgkLbBQKQZwLaMrILSHjj2AMyMgE8fXGaD2Pt5volT
HQI2-Y4UHI2HADGVBASPdjQzLQI-w3xpksmfC8iN__IRYH5_Lyzpt 8LIPMcG3j-AGD7WwTPdxW-

6n5DAOYNCp8HAFI-Qpb5JIH196DVI411cASWIgMIG zgoahEKiL-
199g_8_1avKeC1m99sXoBBuGiiw!!/dI5/d5/L2dBISEVZOFBISINQSEh/
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5.8.2 LEBENSBAUM (SME): Art and Culture for Reflection, not Representation

Art and culture for reflection,
not representation

We feel it is very important to foster a culture which empowers and emboldens our employ
ees 1o act sustainably.* This can only be achieved if they internalise why it makes sense 10
take sustainable decisions. We want to encourage this cognitive process, which is inevitably
individual. For example, Lebensbaum apprentices take part in environmental workshops. In
2015, these workshops included a multi-day excursion with Alternative Nobel Prize winner
and moorland expert Professor M el Succow

Employees do not only improve their technical skills in seminars, they also enhance their
personal perceptions and abilities. Art in the offices and corridors is not just about representa
tion, it is about inspiration. Finally, the legendary theatre productions at Christmas cannot be
forgotten on this list of examples. On these occasions, happenings in everyday working life are
dealt with in the most humorous way possible. Also, new employees are introduced to their

enthusiastic colleagues,

Lebensbaum Sustainability Report 2016

No se ha encontrado mas informacioén, pero es de prever que en todas las empresas avanzadas se
tomen medidas para sensibilizar sobre temas de sostenibilidad. / No further information found, but rising
awareness on sustainability topics is expected in all advanced companies.

5.9 Formacion/Training

5.9.1 CEMEX: CEMEX University

2.1 Valorar a nuestra gente como nuestra principal ventaja competitiva

que promueven un enfoque integrado y consistente a nivel

global en la cadena de suministro. Este modulo se lanz6 en // | L
fesestro regiones Mésioo, Centro, Sudamérica y 6 Corlbe. cemex  UNIVERSITY
Asia, Medio Oriente y Africa, y Europa.

En nuestra Academia Comercial implementamos los modu-
B o rmon ?9BE§TUSA ?Emus ACADEMIAS POR REGION INSTRUCTORES INTERNOS CAPACITADOS
a aproximadamente 2,000 empieados en todo el mundo. g

Tambié el nuevo modulo par
incorporar ka evolucién de nuestra forma de pensar rela-
cionada con la innovacidn digitaly el enfoque en el chente
Lanzaremos este médulo en 2018.

Ademds, como parte de la nueva Academia de Cultura y

Valores, estamos diseflando una experiencia de formacién
de equipo para su lanzamiento en 2018.

Durante 2017, en nuestras academias se impartieron apro-
las cinco

regiones de CEMEX, con ko que llegamos a cerca de 8,500

empleados. También se impartieron 25 sesiones para ca-

pacitar a 242 instructores intemos, quienes son la clave de
ider

CEMEX University: mentalidad de crecimiento

de Sumnistro, asi como Cultura y Valores—bajo el concepto
CEMEX University. Buscamos que CEMEX University se
convierta en el asesor educativo confiable de la compatiia y
promueva o
nuestros empleados, y acte como un catahizador de alto
Impacto para nuestra transformacién

CEMEX University trabaja de la mano con nuestras Redes
Globales y cuenta con el apoyo de nuestros Presidentes
Regionales como patrocinadores ejecutivos, para poder

responder a las necesidades de aprendizaje de nuestras MODULOS DE Qué hacer: 241
mitiples regiones y negocios. Con ella apoyaremos & LA ACADEMIA Value Before Volume para
nuestros empleados al proveerles los conceptos, précticas y COMERCIAL Concreto: 1,247
se nuestra es- Foundations: 17
trategia. CEMEX University favorece un enfoque de aprend-
2zje integr incorpora jas de I .
presencial con las més avanzadas piataformas de aprendi- MODULOS DE SALUD Médulo 14290
2aje enlinea. Y SEGURIDAD Médulo 2 486

Nuestro objetivo es que 3 través de CEMEX University Cultura y Valores 1,107
podamos incorporar una mentalidad de crecimiento a todo
o

y explotar el potencial de

MODULOS DE CADENA Foundatins: 505
DE SUMINISTRO

nuestros empleados.

LIDERANDO LA TRANSFORMACION DIGITAL DE LA INOUSTRIA

CEMEX Reporte Integrado 2017
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5.9.2 CCU: Programas de formacién

clu

Programas de Desarrollo
Indicadores: 404-1, 404-2, 404-3, DSML.16, DSML.17

En CCU creemos que la competitividad y el desarrollo de las personas
son factores clave para que una organizacion sea capaz de crecer
de forma eficiente y sustentable en el tiempo. Para este propésito,
contamos con programas de formacién que permiten detectar las

de de cada uno de los dela
Compaiiia, con el fin de potenciar sus y de

En CCU tenemos una fuga de talento muy baja:
Para el aio 2017, en particular, nuestra tasa llegé al 3,5%.

Durante 2017 se implement6 un Modelo de Formacién que combina
la parte académica con la corporativa, , en base a los programas de
capacitacion ejecutados, entre los cuales destacamos:

Rutas de j ia que la

de una oferta formativa atingente a cada trabajador, a través del
diagnéstico de necesidades basado en las brechas que cada
trabajador tiene con respecto a su desempefio esperado. En base
aesta ia, el trabajador conocera su perfil de cargo y lo

desarrollo dentro de CCU.

El primer responsable de detectar las necesidades de formacion
es el supervisor directo, quien debe tener en cuenta las brechas del
trabajador con su desempefio actual, asi como las competencias
que requiere desarroliar para asumir nuevas Asu

que se espera de el en su posicidn. A su vez, en base a una medicion,
tendra visibilidad de las brechas que le quedan por trabajar para
lograr ese desemperio esperado.

Con esta medicién, el trabajador contara con una variedad de

vez, detectamos también necesidades para cada una de las dreas
de CCU y necesidades transversales a nivel Compafiia.

Las principales fuentes de aprendizaje son la experiencia y formacion
en el trabajo. Los supervisores tienen a responsabilidad de guiar
y formar a sus trabajadores para que prosperen en sus puestos
actuales y alcancen su méaximo potencial. Generamos también
acciones de capacitacion y desarrollo que pueden ser en modalidad
presencial, e-learning o mixtas.

Ademds, i lideres ej que estén
comprometidos con el crecimiento y desarrollo de nuestra gente.
Cada Lider de CCU es el principal responsable del desarrollo de las
personas de su equipo.

a cumplir, que van en su directo beneficio, otorgando
las herramientas necesarias para mejorar sus habilidades y

flo. Cabe destacar que estas se definen de
'manera personalizada, de acuerdo con fa brecha individual detectada

Train the Trainers Fuerza de Ventas: Programa de entrenamiento para
la fuerza de ventas, donde los Jefes de Ventas y Jefes Comerciales
se entrenan para dar, a su vez, entrenamiento y formacidn a los
Vendedores. El beneficio esperado de este programa es que los
Jefes logren de manera empoderada traspasar los conocimientos
que deberdn ocupar en la ruta de aprendizaje de los Vendedores. El
objetivo final para generar I
proceso de ejecucién comercial en el punto de venta, lograr el
méximo margen y desarrollar oportunidades comerciales.

CCU Informe de Sustentabilidad 2017

5.9.3 BIOPAPPEL: Captacién y formacion

CAPACITACION

Y FORMACION

B-2 ¥B-3 404-2/ SR Princgle 3}

No podriamaos crear valor compartido

para nuestros clientes, accionistas

y grupos de interés, sin formar
constantemente lideres.

Cada afio capacitamos a gente talentosa
en sus aptitudes y capacidades como
lideres, en una cultura de innovacion,

Los Programas de Formacion de la Compaiiia pueden ser de
ejecucion externa, interna, o de desarrollo profesional

Programa de Desarrollo Profesional: Corresponden a Magister,
Diplomados y carreras técnicas y profesionales. Estos programas
son impartidos por Universidades o Centros de Formacion Técnica
(CFT).

Programas de Formacién Internos: Los propios trabajadores de
Ia Compafifa transmiten su conocimiento en diversos dmbitos y

que cursos
0g de ion Externos: C alos cursos
dictados por organismos externos a la Compafifa.
Principales Programas de Formacién
[ o— do los Programes | :'.:: :
Desarrolo  Magister-Diplomados-Carreras 9%
Profesional  Profesionales y Técnicas
Formacion Entrenamientos a la fuerza de Ventas, 2638
Intetna Operaciones Industriales y Logistica.
Entrenamiento transversal en Sequridad,
y Marketing
Formacién Gestion Calidad, Eficiencia y 3162
Externa Sustentabiidad, Gestidn de

Productividad, Logistica, Administracidn,
Habiidades interpersonales, Idiomas

Indicadores GRI: 404-1, 412-2

Durante 2017, concretamos 183.529 horas de formacién, cifra
superior en un 18 % con respecto a las horas de 2016. Los

It con contrato indefinid ig 30 horas de
formacién en promedio, con un gasto promedio en capacitacién
por trabajador que aicanzé los $247.000.

Se realizaron 272 horas de capacitacion en el Cédigo de Conducta,
que incluye tematicas de Derechos Humanos, un 162% mds que ef

22154 asistentes a cursos
de capacitacion.

76.2% hombres.

mujeres.

299,675 horas de

capacitacion.

en linea de Instituto Bio Pappel llegamos
a mas personas con una variada oferta
tematicaqueatiendeanuestrasnecesidades
de capacitacion y entrenamiento. Algunos
de los temas que se impartieron durante
2017, a través de Instituto Bio Pappel
fueron:

Conoce tu empresa

Competencias organizacionales

Competencias de lidarazgo
Administracion del tiempo
Seguridad laboral
Habilidades directivas
Habilidades gerenciales
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BIO-TALENT: DESARROLLANDO NUESTRO POTENCIAL

Alineamos los objetivos individuales con los de la empresa para alcanzar los mejores resultados.

A través de nuestro programa Bio-Talent impulsamos a nuestra gente para potenciar sus habilidades, ademas
de gestionar su desempefio.

En 2017, continuamos integrando al grupo de negocios Scribe a nuestro programa Bio-Talent. En esta
ocasion, se capacité a Ola 1, la cual contempla los niveles de Direccion, Subdireccion, Gerencia y algunas
Jefaturas.

QRBANIZACIONg S

« COMPETITIVIDAD

« INTESRIDAD

« SUSTENTABRIDAD

« TRABAJO EX EQUIPO

+ INNOYACION Y CREATIVIDAD

« AUTOSESARROLLO

+ ENFOQUE A LOGRD Y RESULTA

ENFOQUE A LOGRO Y RESULTADOS Blo

‘& TALENT
+ PERSPECTIVA ESTAATESICA @ecarvalinnds suesto poisachi
+ ANALISIS T SOLUCISN OF PROBLEMAS
+ DESARROLLD EQUIPOS DE ALTO BESEMPERD
- TOMA DE BECISHONES
+ NEGOCIACIIN Y MANEJO DE CONFLIGTOS

A - CONDCIMEENTO DEL NEGOCID
'"Mnmil‘“'\“ N - GESTIN DEL desenrERs

FORMAL

N Uoeazed

Evaluamos a 851 colaboradores/ Establecimos 3565 objetivos de El 8410/0 del total de nuestro per-

as en materia de desempefio. desempenio y 1 003 objetivos de de- sonal VCK?!bIO su_evaluacion de
. desempefio y retroalimentacion
sarrollo. por parte de su jefatura directa.

Biopapel Informe de sustentabilidad 2017

5.9.4 COMMERZBANK: Communication and Training on Anti-Corruption
G4-S04 Communication and training on anti-corruption

The compliance training programme that all employees have to
complete every year - from managers to new hires just starting
their careers - is one of the cornerstones of fraud prevention.
The web-based training (WBT) draws employees’ attention to
compliance issues and raises their risk awareness. Corruption is
one of the main topics covered by the programme. The target
groups for training are derived from the job descriptions in the
different units. More than 40,000 employees of the
Commerzbank Group regularly receive such training on issues
such as fraud and corruption prevention. Through its Global Anti
Bribery and Corruption Policy (ABC Policy) approved by the
Board of Managing Directors in 2016, the Bank is acting against
bribery, the acceptance of advantages and other forms of
corruption. It applies both within and outside the company, in
relation to trade organisations, public officials and all people
who have a relationship with the Bank. Special ABC training was
developed to support employees in implementing the new
policy. All employees and managers around the world were
required to pass this mandatory annual training for the first
time in autumn 2016. Business and functional units with
heightened risk profiles and individuals at increased risk of
bribery and corruption receive additional needs-based training.

https://www.commerzbank.de/en/hauptnavigation/konzern/compliance/standardseitenvorlage_25/Com
pliance-Programm.html
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5.9.5 SIEMENS: Training

Human rights aswareness and training

The annual Corporate Compliance Risk Warkshop brings together
several stakeholders to analyre systematic and recurring compli-
ance risks. This workshop helps to identify areas that may nead
additional analysis or raining. In fiscal 2007, human rights
emerged as an “awareness topic”.

In fiscal 2017, a module of business and human rights has been
incdluded in the Integrity Dialogue program that involves discus-
sions throughout the company about important compliance
issues (see the chapter < comreuance of this report),

There are spedfic training programs for health and safety, sup-
pliers and certain business partners, We also conduct sessions
an our BGs,

LEADERSHIP AND TRAINING
Hawing the right people with the right skills in the right places at
the right time is essential to our SUCCESS &5 @ CMPany.

Thie Siemens Global L earing Campas (5G1C) is a continuing edu-
cation program that offers training to employees around the globe.
Its courses help people develop personal skills, support managers
in team development, and assist those in charge of key opera-
tions to think strategically and change procedures and processes,
The core curmiculum provides the skills people need to perform
their duties effectively, thereby systematically improving the
quality of our workforce. It addresses challenges in diverse parts
of our business, incleding sales, project management, procune-
ment, development, production, service, product management
and quality management. New leaming techniques (such as
“hackathons®, “business impulse workshops®™ and “digital basi-
ness labs®) contribute to the compamy’s digital transformation.
Al ermployees can access the new “Tigitalization Learming World®
omdine platform, which offers digital education materials.

The Siemens Leadership Excellence (5LE) program is aimed at
high-level managers and leading prospects for advancement.
Guided programs help them learn how to identify sustainable,
effective solutions. 5LE also helps us establish a strong global
network of managers and promote our conporate oulture,

Siemens Sustainability Information 2017
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5.10Plan de Sugerencias/Suggestion Scheme

5.10.1 DEUTSCHE TELEKOM: Ideas Management - Best Environmental Idea in German

Ideas Award

High turnout for Group-wide ideas management

A large number of employees again tumed out to get involved in the Group-wide

ideas management program in 201 5. In Germany alone, one out of every eight

employees submitted a new idea, giving us the highest participation rate ever

recorded. This shows how strong our employees' interest is in actively playing a

part in improving our products and services. The economic benefit resulting from
the 13,728 ideas submitted translated into a total of 146.5 million euros in cost
savings and tapping new business potential. We particularly encourage our

employees to submit ideas on the topics of the future, which is why we launched

the "Smart Home - simpler, better, more integrated!” ideas management campaign

in May 2013, calling for innovative suggestions on the topic. Making a name for our

“Smart Home” product, which constitutes one of the largest areas of growth at our

Telekom Shop Gesellschaft, is one of the Group's top objectives. Contestants

submitted a total of 66 ideas, five of which resulted in a modification or expansion

of the product.

Qur ideas management results can also hold their own in external competitions.

One employee idea won the 2015 German |deas Award granted by Deutsches

Institut fiir Betriebswirtschaft in the "Best environmental idea" category. Another

idea received first place in the "Best employee idea 2013" category of the

2015 Ideas Management Award presented by Deutsches Institut fiir Ideen- und

Innovationsmanagement.

https://www.cr-report.telekom.com/site16/employees/responsible-and-agile-employer#atn-8726-8735

5.11 Mecanismos de Reclamacion/Grievance Mechanisms

5.11.1 CCU: Linea étical/ gestion de denuncias

Comité de Conducta en los Negocios: El Comité de Conducta en
los Negocios tiene por funcién mantener actualizado el CCN, velar
por su cumplimiento, absolver las consultas que se le formulen, en
particular as relacionadas con el cumplimiento de la ley y normas
reglamentarias vigentes, y recibir, conocer y analizar las denuncias
recibidas. También recomendara o impondrd la aplicacion de medidas
disciplinarias o despidos a la administracién de la unidad a la cual
pertenezca el trabajador involucrado en una denuncia.

Este comité, esta integrado por el Gerente Corporativo de Recursos
Humanos, quien lo presidird, el Gerente General, el Contralor General,
el Gerente Corporativo de Administracidn y Finanzas y el Gerente de
Asuntos Legales, quienes podran ser reemplazados por quienes los
subroguen o reemplacen en el cargo. Sus reuniones y acuerdos se
constituiran por la mayoria absoluta de sus miembros. En caso de
empate decidird el voto de quién presida la reunidn.

El Comité nombraré a las Personas designadas, quienes recibiran las
denuncias y las presentaran al Comité. Esta funcion seré desarrollada
por el Contralor General de CCU y para el caso de ausencia,
impedimenta o inhabilidad del Titular el Gerente Corporativo de
Recursos Humanos.

Sistema de Denuncias: De cardcter anénimo y confidencial, permite
que puedan acceder tanto trabajadores como personas externas a
la Compaiiia, a través de cuatro canales:

Via web: El denunciante debe ingresar al sitio de CCU y seleccionar
el link del sistema de denuncias, en el cual podré registrarlas. Las
denuncias seran recepcionadas por el Comité de Conducta en
los Negocios.

Via correo electrénico: El denunciante debe enviar un correo
electrénico a la direccion denunciasccu@plataformagre.cl. Estos
correos son recibidos y administrados por un tercero y seran
agregados a la plataforma, con el objetivo de mantener todas las
denuncias en un sistema centralizado para el anélisis del comité
que corresponda.

Via casilla postal: El denunciante debe enviar una carta a la casilla
15 Oficina Parque Arauco, Correos de Chile, Las Condes.

Via telefénica: El denunciante debe llamar al nimero 800 104
227 desde un teléfono fijo o celular. Esta llamada es gratuita para
quien denuncia y sera recepcionada por personal especializado
externo, el que ademas la agregard en forma de archivo de audio
a la plataforma, donde el Administrador del sistema la transcribird,
con el objeto de mantener todas las denuncias en un sistema
centralizado para el andlisis del comité que corresponda.

Si el denunciante no requiere confidencialidad, puede dirigir la
denuncia a su jefe directo.
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Linea Etica CCU / Gestién de Denuncias 2016 - 2017

| 2062017

N° de Denuncias 61 28

Clasificacion de las denuncias 2006 | 2017 |

No aplican 1 5
En proceso de investigacién 5 1
Resueltas 45 22
Total 61 28

Materia de las denuncias resueltas
e | %
1 5

Conflicto de interés y negociacion

incompatible

Sustraccidn y uso indebido de activos 4 18
Cuestionamientos a procesos de compra 4 18
y licitacidn

Vulneracidn de controles e 3 14
incumplimiento de procedimientos

Temas referidos al &mbito laboral 10 45
Total 22 100

CCU, Informe de Sustentabilidad, 2017

5.11.2 CAP — COMPANIA DE ACEROS DEL PACIFICO (Chile): Canal de denuncias

: p Canal de Denuncias

INTRODUCCION

EI Grupo CAP se enorgullece de los valores que estan en la base de su cultura y que definen su manera de relacionarse y actuar,

pre enla b dadelah y correccion en todas sus practicas. Por ello, con el objeto de mantener y proteger los
mas altos estandares de ética en los negocios e integridad en todo tipo de transacciones e interacciones, pone a disposicion de sus
clientes, proveedores, asesores, colaboradores y accionistas este canal de denuncias - desarrollado conjuntamente por CAP SA. y
Fundacion Generacion Empresarial - para que quienes conozcan y estén en conocimiento de alguna actividad que pudiese implicar
alguna infraccion o transgresion a cualquier ley o nom\atwa nacional ylo a Ios principios blecidos en la iva interna del
grupo para que puedan inf rlo de forma seg y |, de que pueda ser analizado y resuelto en
base a los antecedentes proporcionados.

Todo colaborador del Grupo CAP tiene la responsabnkdad y compromiso de reportar cualquier infraccion que observe en diversos
bitos relacionados con el queh de la compariia.

INGRESAR DENUNCIA O CONSULTA NUEVA

|| He leido y acepto los términos y_condiciones CONTINUAR

El Canal de Denuncias no es un servicio de
emergencia: No utilice este sitio para denunciar sucesos
VER ESTADO DE DENUNCIA O CONSULTA REALIZADA Que representen una amenaza inmediata a la vida o a la
Las presentadas mediante este
Contrasefia servicio no reciben una respuesta instantdnea, ya que

requieren un analisis responsable.

Codigo caso

CONSULTAR

-+ Olvidé mi contrasefia para entrar al sistema
- Olvidé el codigo del caso realizado

VOLVER

https://grupocap.ines.cl/grupocap/formulario/
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5.11.3 TCHIBO: Establishing Grievance Mechanisms

Establishing grievance mechanisms

The SCoC, which is an element of all purchasing contracts, also _~>
requires producers to set up grievance procedures for employees or ki'y

their representatives. on Fire and Building Salety in Bangladesh

In our dialog-driven qualification program WE (Worldwide Enhancement of Social Quality), we create space for
employees and the opportunity to address shortcomings and to work together with the management on impro-
vements. We work with the IndustriALL Global Union, we also make particular efforts to promote freedom of
association and the workers' right to form unions. Our strategic objective is for workers to be able to form local,
independent and legitimate employee representations and exercise their right to join unions. The idea is to
mitigate violations and resolve complaints directly and locally.

Since the share of (unionized) production sites in Asia and hence among our suppliers is low, Tchibo has set up
mechanisms whereby workers can also turn directly to Tchibo in cases of labour law violations. Since the WE
trainers are regularly on site at the factories and have built up the necessary trust among employees, they are
often the first point of contact. If they cannot resolve the problems as part of their activities, they will involve

Tchibo Sustainability Report 2016 | Consumer Goods Value Chain

Tchibo and we will also seek appropriate action outside of the program. The framework agreement with
IndustriALL also stipulates a process whereby Tchibo's national and local IndustriALL-affiliated unions will
report on labour rights violations in factories; In the first year of the framework agreement, we already worked
with unions from Bangladesh, Cambodia and Turkey to resolve local incidents.

As part of the Accord on Building and Fire Safety in Bangladesh, we have set up a cross-factory grievance
system with union representatives, members of non-gowver tal organisati and trading companies. In
addition, health and safety committees are set up to report safety risks at an early stage.

We also accept complaints directly — through our WE trainers, our ombudsman and non-governmental organisations.
Grievances can also be addressed directly to Tchibo by using the email address socialcompliance@tchibo de.

Tchibo Sustainability Report 2016

5.11.4 DEUTSCHE TELEKOM: Whistleblower Portal

Identification and monitoring

Despite the best preventative measures, we are not always able to pre-
vent breaches of law or serious violations of internal regulations at the
company. We have created the Tell me! whistleblower portal to uncover
non-compliant conduct. Our employees as well as external parties, e.g.,
business partners or customers, can use the portal to report miscon-
duct (Protecting whistleblowers). Deutsche Telekom thoroughly investi-
gates all reports within the limits of the legal framework and punishes
such activity appropriately. We have introduced a Group-wide reporting
process to control and monitor these activities, including regular inter-
nal and external audits of our compliance management activities.

Deutsche Telekom Corporate Responsibility Report 2016
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6 Reportes, Dialogo y Compromiso/Reporting, Dialogue
and Engagement

6.1 Informes de sostenibilidad/Sustainability Reporting

Note: we understand that sustainability reporting can be stand alone (GRI Report), integrated (e.g. in
an annual report), or separate reporting on single topics.

As we selected companies with above average sustainability reporting all of the publish stand alone
reports. We did not seek for other forms of sustainability reporting such as integrated (e.g. in an annual
report), or separate reporting on single topics.

6.2 Compromiso con las Partes interesadas/Stakeholder Engagement

6.2.1 BARRICK: Stakeholder Engagement in 2017

Stakeholder Engagement in 2017

STAKEHOLDER GROUP EXAMPLES OF STAKEHOLDER

INTERESTS

Local communities Jobs at the mine

Transparency on envir

impacts
Supplier opportunities

More regular communication with
the mine

EXAMPLES OF ACTIONS TAKEN

Site Tours

Atour Pueblo Viejo mine in the Dominican Republic, we hosted 51 community
visits to the mine. Almost a thousand community members were able to visit
and learn about the site.

Grievance Mechanisms
In 2017, Barrick-operated sites received 259 grievances, primarily related to
contractor issues.

Community Councils
In Argentina, the Veladero mine convened monthly community councils to
better listen and learn from the communities of Jachal and Iglesia.

Stakeholder perception surveys
We conducted stakeholder perception surveys to independently measure
support and better understand community concerns at all our sites in 2017.

Prioritizing Local Content
In 2017, local employment at Barrick-operated sites increased from 51% to 60%.

Envir I water itoring

https://www.barrick.com/sustainability/society/stakeholder-engagement/default.aspx
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6.2.2 CEMEX: Relacionamiento con grupos de interés y mecanismos de

comunicacion

CEMEX ha di para canales de abiertos con nuestros grupos de Interés mas relevantes.
GRUPOS DE INTERES PRIN AL PREOCUPACIONES CANALES DE COMUNICACION ¥ RESULTADOS
ALTA DIRECCION Y Saludy sequridad « Boletin mensual « Esfuerzos
EMPLEADOS ¥ largo plaz . totalidades y cero ncxdertes
Compromiso y satsfaccdn del chente * Visitas penidaicas a s plantas mejor s 0 10§ empleados y
= Crecimiento y desarolio de carrer « Reuniones pubicas y wa intomet e Crecmunto profesonal
e conreo
eloctrénica, y
* Mecanismos y diiogos para evaluar o desempeno anual
 Encuesta sobee compromiso {cada dos afos)
CLIENTES Compromiso y satetaccdn del chente + Gestin permanente de & relaciin con 10s chentes a través del + Estrategia enfocada 3l chente
L]  largo plaz . QUi
PrOJUCIOn, SeNvicios y sokucones de cabidad + Eventos comerciales anuales
Practicas de Qestion de 1a sostendidad « Encuestas anules de satisfaccién del chente
o Centros y ineas lelefGncas pars senvico o chente
+ Saludy seguridad + Interacciones Ganas Para 0QUISKONEs. « Programa de Sostendkdad para Proveedores CEMEX
- D¢ ylrgoplazo  » Programas (o} portal de o inckaidn ~ vebaio
+ CONICoNes Justas Dar hacer nEgocios proveedores) econdmcay o
« Pricticas de gestidn de 1a sostenbiidad . L * Promocidn de provoedores locales
INSTITUCIONES L ygestién « Reporte grado y kxos « Generar y compartic Conocimienta
ACADEMICAS i o accmmmes .0 y .G y ulipicar
¥ largo plazo y akcanzar nuestras metas
COMUNIDADES ylrgoplzo  + Reuniones deres .0 ik
+ Mitigacin y Qestion del impacto ambsental fUNCIoNanos Ge QOO Y O GANZACINES & y
« Sohdy + Goblemoy orgenizaciones * Mejoras 2 13 Infraesucturs y DRnestar comuntarncs
« Derechos humancs. « Rex dad R
youstin  SeSONES 06 G000 y reuniones pobicas .c 4 Yo
deos ecosistemas « Colabraciin anual de s de pusrtas sberntas imani
+ Comunicacin transparente * Programas educativos ¥
« Contriue 3 ienestar y desanollo de as comundades ;“""“’”"’" o
. = Panicpacin en eventos kcales de empko
Oportunidades locales de empho R, o
inversin social
B inclusvos
ANALISTAS, y targo plaz * Reuniones periddicas, conferencias via internet y por teldfona . C y de
INVERSIONISTAS. * Goblerno Corporatvo « Informes financxeros trmestrales y previsones. ‘vaqumEx o
i ambeents . . St
ACCIONISTAS Smsgacony y Reporte de y
Gobiemo corporativa (ESG) E o by o
« Evento anual con inversionistas CEMEX Day
GOBIERNOS LOCALES, 2:Mtigaciiny gassicin dal ivipacio amiental * Repone. y . G v
NACIONALES Y y largo plaa . pibkcas = Adaptaciin extosa 3 muevas reguiaciones localts, nacionales y regionaks.
REGIONALES Y + Saludy seguridad o Alaruas de largo plazo
ORGANISMOS « Politicas sobre cambio chmdtico y emisones de CO2 + Rouniones penddicas y grupos de rabago
REGULATORIOS « Soluciones de nfraestructura y vivienda « Visitas periddicas a las plontas
+ Oportunidades locales de emphkeo * Eventos y conferencias
* RelaCOnamuenio actve y previsiones + Feunones penodcas . camaras oe la ndustaa
« Conforencias anusies « Compart mejores pricticas
* Grupos de tabago continuos.
« Investigacksn permanonte

CEMEX Reporte de Sustentabilidad 2017
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6.2.3 BMW: Stakeholder Engagement

9.5
STAKEHOLDER ENGAGEMENT

As the BMW Group is a global corporation, both our manu-
facturing activities and our products have an effect on the
environment as well as on diverse groups of stakeholders.
At the same time, the viewpoints, decisions and actions of
our stakeholders have a decisive impact on the success of
our enterprise. The BMW Group therefore engages in on-
going dialogue with its stakeholders at all its locations
and in relevant markets.

By fostering dialogue with our stakeholders, we want to
build trust, gain a better understanding of each other’s
positions, identify trends and consclidate partnerships.
This helps us to understand better what steps are needed
and expected from us next in the various fields of activity.
At the same time, the exchanges give us an opportunity te
clearly and transparently explain the extent of our poten-
tial influence on social and environmental issues and what
prerequisites and framework conditions are important for us.

QOur —» Stakeholder Engagement Policy forms the basis for con-
tinuous dialogue. It defines the goals of the dialogue, sets
the criteria for identifying and pricritising our stakehold-
ers, and provides a template for a range of suitable dialogue
formats and communication channels. > cRIG4-25

BMW Group Sustainable Value Report 2016
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Regular and systematic dialogue
with stakeholders

Cur subsidiaries, our political offices in the different mar-
kets and the representatives from our plants engage in
regular dialogue with local stakeholders on relevant top-
ics. A range of committees and channels allow our differ-
ent corporate departments to contact relevant stakeholder
groups directly.

One of the cornerstones of this dialogue is our ongoing
and systematic identification and prioritisation of stake-
holders and their topics of interest. To this end, we regu-
larly map out stakeholder groups that are invelved in

strategically important topics at all relevant locations.

Cur basic goal is to host at least one multi-stakeholder dia-
logue per year in our primary sales regions in Europe,
Asia and North America respectively. We set the themes for
these stakeholder dialogues according to how topical they
are and how well they lend themselves to comparing and
contrasting the different regions. In 2016, we conducted
stakeholder dialogues on the topic of urban mobility in
Seattle/USA, Boston/USA, Madrid/ES, Tokyo/JP and
Barcelona/ES. In the coming year, urban mobility will once
again be on the agenda, along with other key issues such
as digitalization.

Stakeholder dialogue in Madrid on the topic of urban mobility.
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6.2.4 TCHIBO: Stakeholder Management
Systematic stakeholder management

Involving stakeholders, identifying relevant topics together, and responding with appropriate measures - this approach corresponds to the principles of accountability inclusivity,
materiality and responsiveness codified in the AccountAbility standard 1000 (AA1000). Since 2012, our stakeholder management has been based on a management system that was

developed and rolled-out in accordance with the AAT000 standard.

Identify relevant
stakehalders
l I I Evaluation \
Responsiveness I

Inclusiveness
Dialog with
relevant
stakeholders

Implamentation

Il
Materiality

https://tchibo-nachhaltigkeit.de/servlet/content/1236060/-/home/responsible-corporate-
governance/stakeholder-involvement-and-materiality.html
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6.2.5 LEBENSBAUM (SME): Overview and Relationship with the Stakeholder

Lebensbaum stakeholders -
an overview

Our stakeholders are diverse in nature and come
from a wide variety of areas. But they all have one
thing in common: whether individuals or entire
groups, they are people of flesh and blood. They
have homes and offices, names and addresses. And
they engage with us to a greater or lesser degree.
The illustration* provides an overview of the differ-
ent sectors from where they come.

* Diagram loosely based on Horst Avenarfus

Sales market

Consumers,
retailers,
whalesalers,
private label partners,
Capital market PIcessors,
Banks, food service industry
auditors, Procurement market
analysts, Supplers,
Insurance companies service providers
Media Competitive
Print media, environment
radio, ; Industries,
1V and film, associations
social media, professional bodies,
online media

business netwnrks

SN/
Education
and research Employment market
Schools, Employees, works council
universities, potential employess,
research institutes, trade unions,
schools and universities

education initiatives
and associations

Society and Politics
the environment Autharities,
Neighbours. governments,
clubs politicians.

Lebensbaum Sustainability Report 2016
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Relationship

between us and our stakeholders

What would we be without our emplovees?
Without our customers, banks, authorities
and suppliers? Mathing. Tust a building, if
that at all, because who would have built it?
Wi are part of a wider universe of stakehaold-
ers — with relationships, expectations and
mutual dependencies. Mutual as in we nol
only have stakeholders but are also a stake-
holder ourselves.

This realisation prompts the gquestions: what
would we want to know? How would we
want to be informed? Would that satisfy us?
These questions and the answers o them
are important for our everyday business, but
exchanges with our stakeholders are also
vital to drafting a sustainability report [see
page U3 Ultimately, we want to talk about
what our readers also want 1o know,

And we do not just talk about curselves, we also ask questions. For example,
in pur representative survey of 1,000 organic produce cusiomers in 2013:
We looked at our brand - including sustainability aspects.

In late 2013, management in Diepholz commissioned the Hanover-based
IMUG (research institute for Market, Environment and Society) to undertake
an extensive employee survey (see page 151). And as you can never know
too much, we also conducted an internal employee survey on the impor-
tance of sustainability aspects in 2015. Some 75% of emplovees at the Die-
pholz site and more from the Gronau site took part. The results were directly
incorporated into this report’s materiality assessment [see page U3Q.).
Added to this is our ongoing exchange with a wide variety of organisations
and associations (see page 33). This also involves addressing the small
issues as well as the big ones.

The careful fostering of our stakeholder relationships is far more than just
a polite gesture: in a world of overflowing shelves, shrunk by globalisa-
tion, products no longer sell themselves. Peaple want to know who and
what is behind a product. So it makes good business sense o answer these
fuestions.

http://sustainability.lebensbaum.com/htmI5.html#/38

6.3 Dialogo con las Partes interesadas/Stakeholder Dialogue

6.3.1 FORESTAL ARAUCO: canales de comunicacion y mecanismos de respuesta

CANALES DE CONTACTO
ONTACTOS
Para mantener una comunicacién fluida con los
distintos pablicos de interés, facilitando la difusi6 SHE VCORPORATID
de informacion de interés y la recepcion oportuna woww araucocl 70.908 visitas
m?::;m::‘:mmo ha de:’W Barauco_cl (Twitter) 2339 seguidores
plataformas y herrami Estan disponibl Facebook com/ ARAUCO 15684 seguidores
lineas telefonicas, sitios web, casillas de correo wwwaraucosobciones i 99563 inacritos
electrénico y cuentas en redes sociales, como
Facebook, YouTube y Twitter. BArsucoSoluSos(Twitter) 2313 inscritos.
ElS de Gestién | " lizado en Chile, Facebook com/AraucoScclucionesSostenibles 254,656 tans
mediante un call center y plataforma web, durante Pinterest Scluciones Sostenibies 1553 seguidores
2017 recibié 3.682 contactos, de los cuales 30%
fueron para formular consultas y 58% para realizar Linde 800 390222 3 3268
reclamos o denuncias. Formulario de contacto 10
www.arsuco.clicomunidad
Cartas H 109
Cerreos electrénicos 86
ARGENTINA :
0800 888-2772 i 28
it ot 203
BRASIL :
institucionsiB@arauco.combe 39
Linea teleférica H 35
Formulario especifico 36
Otros contactos i F=3
NORTEAMERICA i
/\ www arouco.cl 128138 visitas
P2

Forestal Arauco, Reporte de Sostenibilidad 2017, pagina 105

6.3.2 GERDAU: Descripcion de larelacion con los grupos de interés
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DESCRIPCION DE LA RELACION CON GRUPOS DE INTERES m e 1

Los grupes de interéds de Gerdau en Chile se han definido segin los objetivos estratégicos de
la Compafila y segdn los | que las de p 6n y su cadena de valor
pueden i en ellos y vi C i se dio énfasis al drea de

influencia en donde la Compafila genera el mayor impacto debido a la operacion de sus dos
plantas industriales.

Grupos de Interés segin su relevancia para Gerdaw en Chile .. ... ...

Relacién con grupos de interés

GERDAU Reporte de Sostenibilidad 2016, pagina 11
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6.3.3 BMW: BMW group in Dialogue

As a global company, we have been continuously sharing ideas with stakeholders in our core markets, the Americas,
Europe and Asia, for many years and discussing current sustainability issues with them. The aim is to create a
comprehensive leaming process with constant development of ideas to help us better achieve our sustainability
objectives.

=

BMW GROUP DIALOGUE 2017.

ON SEPTEMBER 16,2017 AT THE BMW GROUP 55 DEALER IN HANGZHOU, CHINA.
Focus topics:

Challenges for urban mobility: How will cities change over the coming years?
Solutions for urban mobility: How can BMW Group products and services help shape the mobility of the future?

Participants: 22 representatives from business, politics and academia.

https://lwww.bmwgroup.com/en/responsibility/stakeholder-engagement/bmw-group-dialogue.html

Stakeholder groups and forms of dialogue

- F5.01
E-mobility continues to require the support of palicymakers, but new business .
maodels can also promote market acceptance C apltal markEt
Dialogue in industry initiatives, joint events, training courses, lectures, S l.
Supplier Risk A Learning from Suppliers forum uPP 1€T5
Networks and
Participation of Board members and technical experts in a number of initiatives, g
forums and events, membership of initiatives associations
Workshops on key topics, regular “Green Tables® with parliamentarians 4
BMW Group in Germany ' Policymakers
in dialo ue Round tables, visits from universities, lectures, di 2
The demand far%ldi\ridual "BMW Group Dialogue® with students ResearCh
premium mobility continues. Dialogue in the form of public relstions trips and press releases, informational M d.
However, a strategic events on new products, test drives, trade fairs edia

assessment is required as
utilisation habits are
called into question.

Dialogue with sales organisations and the associstion of German BMW dealerships, .
business conferences, dialogue via the central coordinating units of importers Bu s1ness Pa rtners

One-on-cne dialogue, plant visits, neighbourhood dialogue, press events LU Cal sta kEhOIderS

Civil society

Faco-tont il ding to enauiri and NGOs
Dislogue with empl and pl Survey,

idea management, internal media Employees
Customer survey, social media, trade fairs, media Customers

BMW Group Sustainable Value Report 2016
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Key stakeholder perceptions and recommendations

> F5.02

STAKEHOLDER PERCEPTIONS

S5TAKEHOLDER RECOMMENDATIONS

Greater policy support possible for BMW

e-mobility and car-sharing programmes

through the integration of connectivity and

automation, e.g.:

— delivering real time data on parking,
infrastructure and traffic conditions,

=— new services for physically challenged
groups,

= supporting a stable energy infrastructure
and integration of electric vehicles into
existing netwarks.

Zeitgeist is focused on b gh innov-
ation rather than gradual change. Thus, sys-
temic approaches to energy transition are
attractive (battery, charging, energy gener-
ation and storage).

availability of car-sharing through
reward schemes, e.g.:

Strengthen car as private space e.g. through:

— tailored interior design,

4

- d enter t

— gamification and loyalty prog

= flexible pricing to incentivise ride-sharing
and sharing of private parking spaces, for
example.

= assuring confidentislity of private
communication,
— developing more ideas for stationary use.

Some competitors don't have “legacy automo-
tive busi ", which allows them to focus

The BMW Group's approach to car-sharing is

not fully understood:

— advocating for less cars while selling cars?

= premium is still iated with
of ownership.

— Brand is perceived to be less relevant in

sharing schemes.

Connected and sutonomous cars
might challenge The BMW Group's brand DNA
and core competencies
— What are the new business models
for the BMW Group?
— How is the organisational change being
managed?

resources within R&D and manufacturing as
well as to execute a stronger marketing
strategy.

Foster vehicle-to-grid integration to promote

decentralised energy systems that support

— disaster resilience,

— and energy transition through storage and
bi-directional charging,

— also provides further options to reduce
TCO (Total Cost of Ownership) of electric
vehicles,

Increase digital availability of cars and
services in cutting-edge digital market
platforms (own, partner, external).

Use car-sharing as an introductory platform
for premium/advanced technology, e.g.
regarding electrification and connectivity.

Premium data privacy i.e. trust in responsible
handling of data, full control of privacy
settings and reward schemes for sharing of
data could be ial USP for BMW.

BMW Group Sustainable Value Report 2016

BMW: Three Examples of Dialogues

Promoting the transatlantic free trade agreement

As a global enterprise, the BMW Group has always sup-
ported the further opening of worldwide markets as well
as the continuous reduction of tariff and non-tariff trade
barriers. The BMW Group manufactures vehicles world-
wide, takes advantage of global sourcing and is convinced
that free trade is an important component for a sustain-
able growth and employment policy.

Despite increasing globalisation, trade policy has been
characterised for the past several years by a trend toward
greater protectionism. Market entry barriers are on the
rise in many regions of the world. Where tariff trade bar-
riers are abolished, they are often replaced by non-tariff-
based obstacles.

The latest developments with regard to the UK's planned
withdrawal from the European Union as well as the trade
policy discussions triggered by the new administration in
the USA can be seen as results of a global trend toward
isolation and disintegration that has been observed for
some time now.

The BMW Group approaches its investment decisions with
sustainability in mind. Long-term investments are the re-
sult of careful consideration and strategic planning pro-
cesses. In particular in countries such as the UK and the
USA, where changes in trade policy are now being dis-
cussed, we are ﬁrml}' established partners in the local
economy and wish to remain so. Qur future involvement
in Mexico is likewise more than a pure investment deci-
sion. It also reflects our sense of responsibility for the
jobs being created there as well as our social and cultural
commitment.

BMW Group Sustainable Value Report 2016

The BMW Group therefore hopes that its sustainable
global investment and sales planning will be flanked by
responsible policy decisions designed to maintain the
growth, prosperity and employment brought by open

markets and international integration.

Supporting democratic parties

The BMW Group supports the work on social policy car-
ried out by democratic parties in Germany (DU, CsU,
SPD, FDP and Biindnis90/Die Grunen). The company
places high value on transparency in this regard and
complies with the relevant legislation. Since 2014, the
BMW Group has supported the work of political parties in
Germany solely through content-based partnerships, for
example by sponsoring public discussion forums and dia-
logue formats, All partnerships are subject to the clear
sponsorship guidelines of the BMW Group.

| 741
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6.3.4 TCHIBO: Involving Stakeholders

Involving stakeholders

As a protagonist in the globalised economy and a beneficiary of the associated division of labour, Tchibo
shares responsibility for resolving challenges that arise from our business activities. We believe that solutions
to such global challenges are often better developed in cooperation with various societal protagonists. A
close, ongoing exchange with our stakeholders within and outside the company is therefore very important to
us. We want to know our stakeholders' expectations and views, incorporate their input into thefurther devel-
opment of sustainable business processes, and work together on leading-edge solutions for ecological, social
and societal challenges. So the dialogue with our stakeholders is also a stimulus for important processes of
innovation — both in the company and at societal level. At the same time, the exchange with our stakeholders
is important for identifying opportunities and risks for Tchibo's business at an early stage, and thus to enable

proactive action. &4

Formats

Stakeholders

Examples

Media

- Website & Webshop

*+ Elog, socie media & forums

* Hewslattars

= Annual and Sustainability Report
= Prass relegsas

- Intranet

= Public cortraversies

= LCustomer service

= Erachuresimagazings

= Praduct infremation

= Lertifications & awarids

+ Media and publlic

+ Cammunities

+ Campetitors

+ Banks & insuranca companies

+ Gawarnmantal agencies

+ Emplnyees

+ Customers

+ Cansimer profection crganisations

- Suapliers & husiness partners

= Sustainability Report 2016
* Coffee Report

= Obo prass avent

* Appachi Capsule Collection

Fashion Shiw

= ARD-Markenchecks
» Blogoer Breakfasts

¥TchiboFrisch

* Brang Experience + Trust

Monitar 206

Surveys

- Employee surveys
+ Cansumer SUMVEYS

+ Market research and trard surveys
iirtarnal & extemaly

+ Customers

+ Employees

+ Media and pulllic
+ Sciance & scadema
+ Campetitors

+ Uniors

+ Cansumer protaction
organisalions

+ Suppliers & business partners

+ Coffee Report

* Imug

+ Customer survay on return of
usad elething

+ Lumtamer survey on aocentance
ol recyeled products in HorrFood

Memberships, Networks &
Voluntary Commitments

+ Member mestings
+ Alliznca meetings

+ Warking graups

+ Warkshops

+ Round Table

+ Canferences {z.g. Environmart]
+ Best Practica exchange

+ Gteering cammtegs

+ NGOz and inthiatives

+ Carpetitors

+ State crganizations

+ Unicns

+ Cansumer protection crganizations
+ Buppliers & husiness partnars

+ Seeence & academs

+ Global Cotfes Platform

+ Fairtrade

+ Rainforest Alliance

+ hid by Trade Foundation

+ Betler Cottan Initiztve

+ Textile Alliance

+ Caffes & Climata

+ Forest Stewardship Council

+ Fun Frag Retaitar Program

Projects

+ Dialogues on specific tegics
+ Caoperatian prajects

+ Yfarking graups

+ Rezearch prajects

+ Cooperation with universities
+ Staff raining

+ Graff avents/zampaions

+ Warkshops

+ Assoriations and unions

+ Academics/Scientists & axperts

Dialogue Events

+ Press events

+ Best-Practica exchanges
+ Round Table

+ Site Exhibitions

+ Dpan Dayz

+ Lacal avents

+ \Warking groups

+ Bilateral meatings

+ Tradeshaws & fairs

+ Bymposia

- Traming

+ Media and pualic
+ Cammurities

+ Carporate Volunteering

* Mainstreaming Sustainabla

Caffee Praduction

- Appachi Eco Logie
« Aniral Pratecticn

+ Young Talant Challenge

+ Goad Idea Challenge

+ Lagishics stratagy workshog

+ Fit fier Growth

» Statutary minirmum wane

+ Tehibo Shop Annug| Corventicn

+ NGOsand inmatives + Campetitors

+ Campetitars + Govarmantal agencies
+ Gowarnmantal agencies + LUnions

+ Empls and patential anr patential
+ Huppliers & husiness partnars v CUSIOMErS

+ Cansumer profection crganiations

© NE= and inhatives

« 10 Yaars of Sustainability at

Tchibo

+ Appach stakaheider forum

+ Gha press event

+ Blagner Hreakfase € Tehibofrisch
+ Multiplg-uss cups

+ Gty Mord Sparts Week and

*Hamburggmpics”

* Dpen Day

https://tchibo-nachhaltigkeit.de/servlet/content/1236060/-/home/responsible-corporate-
governance/stakeholder-involvement-and-materiality.html
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Involving customers: honest communications,
open dialogue

Our dialogue with customers is characterised by transparency and an open dialogue: whether on the product,
in our Tchibo shops and Depots (supermarket concessions), on our websites, in the Tchibo magazine or via
social media channels. In line with our policy of open dialogue, we do not issue one-way communication, but
seek an exchange, especially with critical stakeholders such as consumers and multipliers, including bloggers
and journalists. Social media channels offer a suitable platform for this. For instance, critical comments from
consumers are often picked up on and discussed in the Corporate Blog. The Tchibo Community at tchibo.de is
a new, interactive area where customers can share their thoughts about our products and thematic ranges,
find inspiration, and take part in weekly participatory campaigns.

Transparent customer communications across all channels

Customer relations have become more complex, because the various social media channels open up new
opportunities for consumers to give feedback and publicly voice their opinions, including in the form of
criticism. Tchibo sees this as an opportunity to enter into an open, appreciative dialogue with customers and
other consumers. For this, we use various social networks and our own channels.

Social media

¥ K@) YD

Facebook, Twitter, Instagram, YouTube and our own Tchibo Corporate Blog - Tchibo has steadily intensified its social media activities since 2011. In line with the principle of 360-
degree communication, customers and multipliers can contact us on all channels. Thanks to this direct dialogue, we benefit from feedback on campaigns and products, can build
New ionships, consolidate existing ones, and communicate directly and personally.

In spring 2017, for we launched an ir ive social media marketing campaign to publicise our FOR BLACK ‘N WHITE filter coffee among younger customers as a specific
target group and individually: through seven tailor-made films for seven different target groups on Facebook. Since the coffee is also certified as sustainable according to the UTZ
standard, we were able to publicise our sustainability management and promote responsible consumption at the same time.

TCHIBO: Corporate Blog

Corporate Blog

In 2016 the Tchibo blog was voted 'Best Corporate Blog' in Germany, an award it has won for several years in a row. It not
only has an excellent reach of more than 65,000 readers a month, but is also valued as a high-quality medium. All the articles
and topics are written by our own staff and guest authors, who share first-hand information with their readers. They come
from various departments, such as Coffee, Non Food, Product Development, Sustainability, Human Resources, and Corporate
Communications. An important principle of this tool is that the Tchibo blog lives by interaction, and explicitly invites readers
to exchange thoughts and opinions.

il Hawesles WHlne

https://tchibo-nachhaltigkeit.de/servlet/content/1236060/-/home/responsible-corporate-
governance/stakeholder-involvement-and-materiality.html
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6.3.5 RINN (SME): We Shape our Company in Consultation with our Stakeholders

Bat dia Telens Ramen We Shape Our Company in Consultation with
Machhaltig handein und gestalten. Our Stakeholders

Rinm facilitates dialogue with various stakeholders. This includes our
employees, customers, suppliers, creditors, partners and the local
population in Heuchelheim, Steinbach and Sstadtroda.

Wi have permanently established this exchange with customers and
suppliers in our yearly "forum days". We also use this as an arena to
consciously imtroduce the topic of sustainability. Accordingly, we
offer interested key-account customers workshops on the topic of
"sustainability as a factor for future success in the building industry”.

https://www.rinn.net/en/Sustainability.html

7 Preparacion y Verificacion/Preparation and Verification

7.1 ldentificacion de aspectos relevantes, analisis de
materialidad/ldentifying relevant aspects, materiality analysis

7.1.1 CEMEX: Matriz de materialidad

1 ] [}
1. Experiencia y satisfaccion del cliente ld':) ! !
2. Salud y seguridad N H
3. Calidad e innovacion en los H |
productos s H ) P
4. Etica corporativa y transparencia [ I'. "_
5. Compromiso y desarrollo de los E t ., @3
empleados = v "' o o>
6. Crecimiento en mercados y paises ‘ '.‘ ®9 \
existentes 5 by .
7. Retorno sobre el capital invertido = ' ‘t\
8. Gestion ambiental y de emisiones al e17 '1‘ L ‘.‘
aire 15 @ 18 * @5 MATERIALIDAD
9. (Optimizacion del transporte y logistica @ ., @10 N *a. EXTREMADAMENTE
10. Desarrollo comunitario local 19® 130 ™, .‘6‘"'
1. Productos y soluciones para la cons- 150g @012 g7 T
truccion sostenible . ® 21 14 “\‘_ MATERIALIDAD
12. Estrategia de gestion del CO: 30 ,, @18 Sra MUY ALTA
13. Impacto econamico directo en los b 20 T ..
grupos de interés T

M”ﬁbﬁ“:m
14. Abastecimiento, eficiencia y costo de

-

energia = :E- g’f
15. Reciclaje de materiales y economia
circular
16. Presemvacion de la biodiversidad @ Financlero
17. Gestion de proveedores @ soclal
18. Asuntos piiblicos y gestion de los ® Amblental
grupos de interés ® Goblerno Corporativo

19. Gestion del agua

20. Gobierno corporativo
21. Gestion de Residuos
22. Gestion de riesgos
23. Derechos humanos

CEMEX Reporte integrado 2017
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7.1.2 COLBUN: Ejercicio de Materialidad

Ejercicio de

Materialidad

A continuacién se detalla el proceso La materialidad corresponde influyen significativamente en las
de construccién de la presente al proceso a través del cual se decisiones de los grupos de interés.
Memoria Integrada del ano 2017, determinan los temas relevantes de

para el cual se sigui6 el proceso de incluir en la Memoria Integrada, ya

“levantamiento de materialidad” sea porque evidencian los efectos

propuesto por la metodologia de los econémicos, ambientales y sociales

Estandares GRI. de la organizacién, o bien porque

Fuentes
externas
Identificacion z
dotnmas Priorizacién
Fuentes
Intemas
* Incluye Chile y Perti
Este proceso consta de cuatro con la informacion levantada se Los temas materiales incluyen
etapas. En primer lugar, se identificaron los temas relevantes Chile y Perq, y fueron validados por
analizaron documentos, entrevistas (lista larga), los que se agruparon el Gerente General. Al cierre del
e informacion publica disponible como grandes temas materiales proceso se considera una etapa de
relacionada con la industria eléctrica y finalmente se priorizaron en revision que retroalimentara los
y Colbdn, revisados desde la la matriz de materialidad que se futuros procesos de elaboracién.
mirada interna y externa. Luego, presenta al final de este capitulo.
Priorizacion de Matriz de Materialidad Colbtin 2017

aspectos materiales

La siguiente Matriz de Materialidad
fue revisada y validada por Thomas
Keller, Gerente General de Colbdn, y
los miembros del Directorio, quienes
recibieron la presente Memoria para
su revision y comentarios.

En el eje “X" se establecié el nivel de
impacto que la tematica puede tener
sobre la Compania o - de manera
inversa- el impacto que la operacion
de la empresa puede tener sobre la
tematica. En el eje “Y” se establecio
el nivel de relevancia que los grupos
de interés le otorgaron a cada una
de las 14 tematicas.

Percepcién de impacto de los grupos de interés

Medio Alto

Impacto para / de la empresa

https://lwww.colbun.cl/memoria2017/
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7.1.3 PETSTAR: Materialidad y grupos de interés

/¢\'/¢\ /¢\'/¢> /¢\'/¢\ /¢\'(¢\ P \'/+\ /¢\'/¢\ {4
N N\ NN NN NN
A

Materialidad y grupos de interés
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7.1.4 BASF: Ildentification and Management of Sustainability Issues

Materiality Analysis

Through our materiality analysis, constant dialog with stakeholders, and our many years of
experience, we are continuously refining a better understanding of significant topics and
trends as well as potential opportunities and risks along our value chain.

We used a materiality analysis in 2013 to identify and prioritize relevant sustainability topics
for BASF. We started by collecting around 100 potentially relevant subjects. A workshop and
qualitative interviews with internal and external specialists revealed that 38 of these were
particularly relevant. Using a global survey, we gathered feedback on these 38 topics from
around 350 external stakeholders worldwide, as well as around 90 experts and managers from
various functions within the company. The participants rated the topics in terms of their
current and future relevance for BASF. The results of this ranking are presented in a
materiality matrix. Finally, the findings were discussed in internal workshops.

Materiality matrix
Relevance rating of sustainability topics for BASF

Extremely high

Water Scarcity @—Sustainable Production
Climate Change and Global Wam ©—Agricultural Practices
S nghts—\. Trust and Reputation —e o @—Compliance

Opportunities from Technologies and Products
Waste Energy Consumption and Efficiency—e
Occupational Health and Safety-
©— Water Pollution
Renewable Sources of Energy
Life Cycle Thinking in Value Chain—e ©—Resource Scarclty

Risk of Technologies and Products.
Public Health and Safety \_.\ Product Stewardship—e e Regulatory Environment
Biodiversity Loss —@ £ ; @— Renewable Bio-Based Materials
Land Use Change—e Sustainability Valuation —e @—Emerging Markets

Consumer Education o e—Corporate Governance o~ Tﬂ;gg)mixumstakeholder Eaa
Rebound Effect—e @— Labor and Social Policy Rights
@—Socially Responsible Investment o— Population Growth and Urbanization

o—Security o Malnutrition

©o—Poverty ©@—Sufficiency and Post-Growth Economics

x @—Political Shifts and Dynamics
Gender Diversity and Equal Opportunities

Rating by external stakeholders

High

High Extremely high
Rating by BASF

https://www.basf.com/global/en/who-we-are/sustainability/management-and-instruments/topics.html
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7.2 Auditoria Externa/ External Audit

7.2.1 PETSTAR

150 14001
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PETSTAR 2016 Sustainability Report

150 9001

i 20U the cortification i process sed
et quabitg undes the (50 3001 norm
w2 gven o the cecycing plant & Tolocx:
= J0LS, to the Ecatepec Collection Plart
20 in 2015, 1o the other seven coliection

1 2014 covification in the process sed
product innoculy undet the 15D 22000
o was schieved st the reoyciing plant
o

1S0 50001

B NG the pocmses in enengy
masagerent were cetfied wnder the
150 001 ot the secyctng pact in
Totc, srdin M1 T wewil comiythe
oletion plars X the ratioral lewel,
w23 the b o maLaten Hart

|81]

rdpardantly of the cradarmls and cafionre we ke
socchad, we are Gt by the fct that other Impotart. s

y pormit: v,
$o Eath. Thars why we thare our datinctions, ageements,
g

» Expanside Siper Empreses (recognition swasded by the
Panking—the piscs whem averyons wants 1o work, in
employeas. s

> Operation Clean Sweep [Collaction of PET restios from

® mintroduce them

Secretanc de Medio Ambants y Recuras Notardien).

In 2015, the PetSear Museum Audtonum oltatned the
Plaonum Leadertep i & Eovironmeeeal Design
(Load) awarded by the US. Butiding Counct 28 3
Amenica to raach this level of certsfication,

f
|

cofiection plants in San Luts Potosi, Monterrey,
lap\hmdﬁ:ﬂvr-dbxnhmm
Oesrhicasnd

together with the recychng plant In Toluca and the
evahuation plant there.




Ejemplos Praxis de Elementos de Gestion para la Gestién de la Sostenibilidad
Real-life Examples for Management Elements of Sustainability Management

7.2.2 FORESTAL ARAUCO: Manejo forestal sustentable

CERTIFICADO
DE REGISTRO

Se Certifica que

Forestal Arauco S.A.
Zona Norte, Zona Centro y Zona Sur
Los Canelos 71, San Pedro de la Paz
viil Regipn

Chile
cumple con los requisitos de
Estandar CERTFOR de Manejo forestal sustentable para plantaciones (Enero 2007)

para el siguiente alcance de registro

Establecimiento, manejo y cosecha de plantaciones forestales que se realizan en los predios e
instalaciones que posee o administra la empresa, entre las regiones VI y X (incluida la regién XIV).
Considera los trabajos, productos y servicios que se realizan desde la adquisicion de terrenos para
forestacion y/o compra de bosques, hasta la entrega de productos en destino.

Productos: Trozos aserrables y pulpables de pinus radiata y eucaliptus.

SAIl No. de Certificado: CERT-0078371 Fecha de Emisién: 26 Marzo, 2014

SAIl No. de Cliente: 1012257 Fecha de Certificacién Original: 22 Agosto, 2003
Fecha de certificacién actual: 23 Agosto, 2013
Fecha de Vencimiento: 22 Agosto, 2018

Numero de Cadena de custodia: SAI-CERTFOR-FM-1012257

@3 e

Chvis Jouppl Samear Chaouk
President. Directeur de |a politique, du raque et de certification
OML-SAl Canada Limited SAl Global Certification Services Pty Lid
T A D
DE ACREDITACION
INN - CHILE L} FC

/ Acreditacion SGA 018 CERTFOR 35.4‘ 100

B Ghrhad Cormie st Barvias Iy LI 00 Ganmns Bt S gty WG 000 Astiois e
Ouc—-—l—‘ntu—uu i 0 Verwta Cumans VW Pk Commie (A GLOBALL

e e @ SAIGLOBAL

yrabe
Pan e e W o h gt o e e e 0 e i Catane BA Gl w1 L . saN. ¥

Forestal Arauco Estandar CERTFOR de Manejo forestal sustentable para plantaciones
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7.2.3 DEUTSCHE TELEKOM: Anti-Corruption and Anti-Trust Compliance Audits

Anti-corruption audit: During the period from January 2012 through

December 2013, German and international units were audited for risk of corruption
in their respective countries. The auditors confirmed that our processes at the
central compliance organization and various corporate departments are suitable
for effectively preventing corruption. These processes related to sales,
procurement, human resources and internal audit. In 2016 (Germany) and 2017
(internationally) we will again be applying for certification focusing on anti-
corruption. We document details regarding audit content and corporate

departments that have undergone anti-corruption audits in our audit report.

Anti-trust compliance audit: Deutsche Telekom's antitrust regulations were also
audited for compliance with the IDW PS 980 standard by an independent auditing
firm between January and December 2013. The audit report was issued in 2015
and confirms the effectiveness of our compliance management system, which is
suitable for identifying vulnerabilities in time, thereby preventing violations of anti-
trust law. Within the scope of this certification process, the independent auditing
firm audited Deutsche Telekom AG, Telekom Deutschland GmbH and T-Systems
International GmbH in Germany as well as ten other Group companies
internationally. We document details regarding audit content and corporate

departments that have undergone anti-trust compliance audits in our audit report.
https://www.cr-report.telekom.com/site16/strategy-management/compliance#atn-9015-9019

7.2.4 VAUDE (SME): Information on External Verification

Information on external verification

We want to present the success of our sustainability strategy objectively and transparently;
verification of the data submitted by us by independent third parties is therefore very important to
us.

The environmental data relating to our location in Tettnang-Obereisenbach is externally assured by
an independent environmental verifier in accordance with G EMAS and (@ 1SO 14001. Read more
in the EMAS-Index. @ myclimate calculates the emissions that we cause. This information can be
found inthe &) GRI Index.

The data on sodial conditions in our preduction sites was collected by the Fair Wear Foundation
{FWF) in audits. (FWF). Read more in the PWF Index.

Our annual financial statement is audited in accordance with legal requirements by the independent
auditing firm, GmbH Schnetz, Buchmann, Michele Ravensburg.

The auditing firm, KPMG AG, provided external limited assurance on selected data and key figures
for the first two Sustainability Reports (fiscal year 2013 and 2014). The 2016 report was prepared

using the same guidelines and criteria. This year we are not conducting a separate external
@ audit.

http://csr-report.vaude.com/gri-en/gri-index/index.php
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8 Otra informacion/Other Information

8.1 Requerimientos de sostenibilidad para los clients/Sustainability
Requirements to Customers

8.1.1 BMW: Due Dilligence in the Supply Chain

Amongst others, our due diligence measures along the procurement process are linked to the
geographical distribution of the supplier locations and the purchasing volume. All Commodities for
product related and nonproduct related parts and services are integrated in the contemplation. In line
with supplier selection, since several years, we check critical suppliers with the help of Online
Assessments, Onsite Assessments and Audits based on the BMW Group supplier sustainability policy.
Especially the suppliers, who do not fulfil the sustainability requirements determined by the BMW Group,
are critical. Together, we agree upon corrective actions as well as due dates in order to implement these
measures. Nominated suppliers have to implement the measures before start of production (SOP).
Verification occurs through independent third parties and own assessors.

BMW Group Sustainable supply change Management

8.1.1.1 BMW: Written Corporate Policy regarding Sustainability required from Suppliers

Sustainability in the tendering process: minimum requirements for suppliers

By integrating sustainability criteria into the tendering process, we raise In addition we have set down additional criteria specific to the BMW Group
awareness among our suppliers’ top management and kick-start the pro- that all suppliers must comply with. These requirements are also binding for
cess of developing and implementing sustainability strategies and pro- selected projects such as the production of the BMW i series. > GRI G4-EN32,
grammes at our suppliers. This is how we spread our sustainability ap- GRI G4-LA14, GRI G4-HR10, GRI G4-509

proaches to the supply chain. We expect our suppliers to fulfil the following
minimum requirements:

- Ov Publication of a sustainable value report

500 employees

- OVE Certified environmental management system in line with [S0 14001 or EMAS,
and implementation of envirenmental audits by an external organisation

T
1 0 o e m p I oye e s Written corporate policy on sustainability requirements for suppliers

as well as communication to their suppliers

L]
OV'EI' Written corporate policy on:
5 0 I — Principles of complying with human rights, forced labour, child labour, human trafficking, working
e m p oye es conditions, remuneration, non-discrimination, freedom of a iation and collective bargaining
— Health and occupational safety (events should also be organised)
— Business conduct and business relations
— Environmental protection

BMW Group Sustainable Value Report 2016
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8.1.1.2 BMW: Supply Chain Organisation Process

Much of the value added is created by our suppliers. The
global growth of the BMW Group creates ever more com-
plex supply chains. The implementation of environmental
and social standards along the entire value chain is one of
our greatest challenges. We work closely with our suppli-
ers to increase transparency and resource efficiency in the
supply chain and ensure that sustainability standards are
complied with. Only by fulﬁ]ling our social and environ-
mental responsibility can we secure the sustainability of

our business model.

The basis for increasing transparency and resource efficien-
cy is our <> BMW Group Supplier Sustainability Standards, which
establish social and environmental criteria for our sup-
pliers as well as their suppliers. The minimum require-
ments to be satisfied by all suppliers are complemented by
specific requirements for selected projects.

In order to ensure compliance with the sustainability re-
quirements, we use an industry-wide sustainability ques-
tionnaire as part of our risk management process. The
resulting evaluation of our suppliers is a crucial criterion
for order placement. The individual production plants of
the supplier are taken into account in this — not just the
headquarters. Together with our suppliers, we develop
approaches for more efficient handling of resources. We
also analyse the impact of selected raw materials or mater-
ials along the entire supply chain and support specific

initiatives to increase sustainability.

BMW Group Sustainable Value Report 2016

We were able to make significant progress in 2016:

— During the reporting period, 5,616 (2015: 1,900)
potential and existing supplier locations were evaluated
via a sustainability questionnaire. The evaluated
sustainability is a tendering criteria for almost all cur
parts suppliers > Retrieve self-assessment questionnaire.

— More and more suppliers are now satisfying our
minimum requirements at the time of commission-
ing. 38% of suppliers commissioned in 2016 already
had ISO 14001 certification. We demand that desig-
nated supplier locations comply with minimum
requirements by the start of production or agreed
target date at the latest.

— Suppliers who took part in the Supply Chain Pro-
gramme of the CDP in 2016 made up 69% of the
BMW Group purchasing volume in 2016 (2015: 53%).
This meant that transparency concerning CO; emis-
sions in the supplier chain was significantly increased.
Suppliers taking part in the programme reported
an overall reduction of around 36 million tonnes in
CO); emissions (2015: 35 million t). In addition, we
have started to reach agreements with individual
suppliers on pilot projects to reduce emissions on
this basis.

8.1.1.3 BMW: Carry out assessments and audits (at suppliers)

3. Carry out assessments and audits

If the sustainability risk filter, media screening and,/or sus-
tainability questionnaire identify selected supplier loca-
tions that demonstrate an increased risk of non-compliance

with sustainability standards, they are checked and quali-
fied by independent sustainability audits or BMW Group

sustainability assessments. The sustainability audits are

carried out by external auditors, while the sustainability
assessments are implemented by employees of the

BMW Group. In 2016, 15 audits (2015: 11) and 23 {2015: 2)

assessments were conducted. Sustainability assessments

have been carried out since the end of 2015, Crucial areas

of action identified by audits and assessments have been
highlighted, particularly in the areas of hazardous sub-
stance management, waste management and general work-
ing conditions.

If the results of an audit or assessment show non-compli-
ance or potential for improvement, we work with the sup-
plier to develop a speciﬁc plan of action and provide as
much assistance as possible with implementation, which
generally must take place before start of production. If the
supplier is uncooperative or in breach of a fundamental
BMW Group sustainability clause, the contract may not
be granted or termination of business relations may follow.
Our goal, however, is to determine the majority of risks
during the first two stages, to manage these risks and to
help suppliers raise their sustainability standards.
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During the reporting period, our employees from procure-
ment introduced the process for identifying and evaluating
sustainability risks at 5,616 potential and existing supplier
locations related to production and relevant sub-supplier
locations (2015: 1,900). Sustainability deficits were identi-
fied at 3,368 potential and existing supplier locations and
corrective measures to remedy the sustainability deficits
were defined for 2,353 (2015: around 400). The key correc-
tive measures from the perspective of the < UN Global Compact
were related to implementation of the following aspects:

— Environmental management system

— Company policy that clarifies principles regarding
collective bargaining, freedom of association and,/for
bribery

— Environmental policies covering the handling of
substances and chemicals that are usable to a limited

extent.

—+ GRIG4-EN33, GRIG4-LR1S, GRIG4-HR11, GRIG4-3010
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BMW Group Sustainable Value Report 2016

8.1.2 SIEMENS: Sustainability Requirements to Suppliers

Business Partners and Suppliers

Cooperation with third parties such as sales agents, customs
clearing agents, consultants, distributors and resellers is part of
doing business, but the company may be liable for actions taken
by these third parties. We have a mandatory process and tool for
business partner compliance due diligence. It is designed to help
Siemens entities conduct risk-based integrity checks of business
partners. Decisions about business partner relationships are
transparent and take a risk-based approach, using high-quality
compliance due diligence procedures. Depending on the risk
level, they may include audits of the business partners conducted
by Siemens internal auditors or external professionals.

Each Siemens unit is responsible for its own business partners.
They must be carefully selected and appropriately monitored
and managed throughout the course of the relationships. As
previously reported, we have a common, contractual code of
conduct for suppliers and business partners. Business partners
and suppliers receive training in compliance and integrity along
with background information about the requirements.

Compliance Indicators

o I
Compliance indicators’

Fiscal year

2017 2016

Compliance cases reported 667 675
Disciplinary sanctions 217 233
therein warnings 120 112
therein dismissals 79 96
therein other? 18 25

Continuing and discontinued operations.

1
2 Includes loss of variable and voluntary compensation elements, transfer and suspension.
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8.1.2.1 SIEMENS: Supply Chain Management

Based on the priorities of the Siemens Divisions, the Siemens
Procurement Council defined several key levers to achieve the
S5CM value contribution in alignment with Vision 2020. Since the
reorganization of the SCM function concluded in 2015, a stron-
ger focus belies on the ratio output-to-input, i. e. the financial
contribution of the SCM functions vs. its cost of organization.

All purchasing activities are being executed within the boundaries
of our Sustainability principles. They are the guiding principles for
our supply chain management and an integral part of all relevant
supplier management processes — such as supplier selection, sup-
plier qualification and evaluation, and supplier development.

Responsible supply chain management can contribute to prog-
ress on the Sustainable Development Goals (SDGs) in a myriad
of ways. According to the UN Global Compact, the "supply chain
can make a significant impact in promoting human rights, fair
labor practices, environmental progress and anti-corruption
policies”. Some of the biggest contributions can be made on
SDG 8 "Decent Work and Economic Growth”, which among other
things addresses labor issues, and SDG 12 "Responsible Consump-
tion and Production”. SDG 12 specifically calls on companies to
work to adopt sustainable practices and increase reporting on
their progress too. Efforts can be made to address poor working
conditions ranging from minimum wage violations to extreme
occupational hazards, and eradicate all forms of forced labor and
child labor. Unhealthy workplaces can be cleaned up. Improved
waste management and waste reduction are essential. Circular
consumption can help cut down the use of natural resources.

We require that all suppliers follow our Code of Conduct for
Siemens Suppliers and Third-Party Intermediaries (the Code).
Established a decade ago, it draws on the United Nations
Global Compact, a voluntary initiative based on CEO commit-
ments to implement universal sustainability principles and to
take steps to support UN goals, and the principles of the Inter-
national Labor Organization (ILO). It also relies upon the Siemens
Business Conduct Guidelines, which establish the fundamental
principles of sustainability throughout the organization.

Siemens Sustainability Information 2017
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8.1.2.2 SIEMENS: Conflict Minerals Policy

Conflict Minerals Policy

“Conflict minerals” are defined as those extracted in certain
countries and that bring benefits to particular armed growugs in
those places, Siemens has developed a Conflict Mineral Policy
and imtegrated it into our procurement process. It provides a uni-
form and enterprise-wide standard for supply chain manage-
ment in this realm. Our approach is aligned with the risk-based
requirements of the Due Diligence Guidance for Responsible
Supply Chains of Minerals from Conflict-Affected and High-Risk
Areas of the Organization of Fconomic Co-operation and Devel-
opment {(OFCD). Te determine the use, sources and origin of
conflict mimerals in our supply chains, we seek to identify the
smelters that operate along them. Siemens is an active member
of the Responsible Minerals Initiative (former Conflict Free
Sourcing Initiative), an industry group that provides audits.
Siemens encourages smeliers to take part in its programs and
pursue certification.

Siemens Sustainability Information 2017

8.1.3 TCHIBO: Into the future with innovation and cooperation

Into the future with innovation and cooperation

From this, two strategically important instruments were derived, which we will increasingly focus on in future: cooperation and innovation. Cooperation in order to increase leverage
and jointly develop solutions for systemic and structural challenges with other protagonists and stakeholders. Innovation, because ground-breaking new ideas and measures are
needed in response to the depletion of resources, loss of biodiversity, climate change, demographic change and other global challenges.

Transparency is an essential prerequisite for implementing social and ecological standards in our value chains. We are currently working on achieving even greater transparency
about the upstream stages of the supply chain for consumer goods.

Another important prerequisite for bringing about change and promoting sustainable consumption is kindling our customers' enthusiasm for sustainable products. We only achieve
this through credible and easily understandable product and process communication. We are working flat out on this.

https://tchibo-nachhaltigkeit.de/servlet/content/1236192/-/home/responsible-corporate-
governance/responsible-corporate-governance/aspiration-strategy-and-management.html

8.1.4 COMMERZBANK: All Suppliers have to observe the Sustainable Procurement
Standard

Suppliers’ compliance with social
standards is an integrai part of Commerzbank’s sustainable
procurement standard. All suppliers and service providers who
do business with Commerzbank guarantee that they will
observe the social requirements specified by this set of rules
and agree to impose compliance with the corresponding
requirements on their own suppliers and service providers.
Compliance with social standards is the focus of annual
meetings with Commerzbank’s main suppliers. Reputational
Risk Management also performs ad hoc analyses during the
process of selecting suppliers. Violations of the sustainable
procurement standard by suppliers or service providers may
result in the termination of the business relationship.

https://www.commerzbank.de/en/nachhaltigkeit/nachhaltigkeitsstandards/nachhaltige_beschaffung/na
chhaltige_beschaffung_.html
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8.1.5 LEBENSBAUM (SME): Environmental and Social Standards Audit

In high-risk countries, we additionally
check labour and social standards

The Lebensbaum Partner System stands for transparent envi-
ronmental and social standards across the supply chain. This
has won the system multiple awa including the Ger
man CSR Award. However, an enhancement that we made in
2015 shows that it is still possible to do a bit more: in the case
of farming partners from high-risk countries (BSCI* classifi-
cation), we check whether - in addition to the organic certifi
cation and documented agreement with our code of conduct
- there is any other proof of adherence to recognised labour
and social standards, e.g. through Fairtrade, Naturland or SA
8000 certification. If not, we commission and finance Natur-
land to carry out an environmental and social standards audit
at the relevant supplier's business as per the requirements of
our Partner System. The audit is repeated every three years
Of the 6,604 tonnes of raw materials that we purchased in
2015, these extended requirements were already being ful-
filled in 81 per cent of all cases, We aim to increase that
percentage even further, which is very ambitious,

number of Lebensbaum suppliers is constantly growing in

line with the growth of our business.

* Business Social Compliance Initiative

Lebensbaum Sustainability Report 2016

8.2 Miscelaneos/Miscellaneous

8.2.1 BMW: Plant in Mexico is expected to become most resource efficient

From 2019 onwards, our new plant in Mexico, which is
currently under construction, will make a significant con-
tribution to our resource efficiency. From its first full pro-

duction year, it is expected to become the most resource-
efficient plant of the BMW Group.

BMW Group Sustainable Value Report 2016
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8.2.2 TCHIBO: Sustainable Development Goals

Sustainable Development Goals: for sustainable
global development

At its 2015 General Assembly, the United Mations adopted the Sustainable Development Goals (SDGs), which
replace the eight Millennium Development Goals. 193 countries agreed on 17 goals, comprising 169 sub-goals.
The SDGs combine the social, environmental and economic dimensions of sustainability. Their targets go far
beyond the Millennium Goals, which are regarded as a global frame of reference for jointly combating poverty
and hunger in industrialised, developing and emerging countries.

Their content provides a framework for action, among other things for ensuring a sustainable approach to the
production of goods and development of services, for establishing fair incomes and wages, preserving the
environment and biodiversity, safeguarding a secure food supply, for equality of women and men, and boys
and girls, and for the right to education.

As an international trading company, we operate within global structures and take advantage of/benefit from/make use of the global division of labour. Therefore, we consider it part
of our corporate responsibility to make our contribution to the implementation of the SDGs. For us, the SDGs are particularly relevant in regard to product definition and the interna-
tional value chains. With our environmental and social programmes in the key areas of our business, we not only safeguard the future viability of our company, but also contribute to
the implementation of the global development targets, as the following examples demonstrate:

Sustainable product development: Coffee

On our way towards becoming a 100% sustainable business, we are supported in the coffee-growing regions by internationally recognised organisations that have pooled their
expertise into environmental and social standards. In 2016, the share of certified or validated sustainable green coffee used for Tchibo products was 36.3%. With our Tchibo Joint
Forces!® qualification programme, which we developed and introduced in 2012, we support smallholders in gradually transitioning from conventional to environmentally and socially
acceptable and economically sustainable coffee farming. In cooperation with green coffee exporters and traders, standards organisations, governmental and other non-govern-
mental organisations, coffee farmers are systematically supported with training and qualification modules. By 2016, qualification measures were carried out at more than 30,000 of
the coffee farmers who are part of the Tchibo value chains in Central and South America, East Africa and Asia. Add to that around 50,000 smallholders who are earning International
Coffee Partners (ICP) qualification, with comparable focus areas. This already covers about one third of the coffee farmers who work for us all over the world. We will continue these
programmes in future, and put them on an even broader base with development measures.

Our interventions for sustainable product and process development of coffee contribute in total to eleven of the 17 SDGs. At the same time, we must emphasise the reduction of
poverty and hunger, the promotion of healthcare and equality as well as measures for the protection of the climate and environment.

https://tchibo-nachhaltigkeit.de/servlet/content/1236186/-/home/responsible-corporate-
governance/responsible-corporate-governance/sustainable-development-goals.html
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8.2.3 RINN (SME): CO2 neutral production

[= \ DGardenWorld UrbanWorld Rinn-World

Private Hausgdrten

https://www.rinn.net/en/Sustainability.html

(Offentliche AuRenanlagen Das Unternehmen

Sustainability -
Always Moving Forward

Since the beginning of 2012, Rinn has been following a company
strategy that is focused on fulfilling various criteria relating to
sustainability. we take responsibility for our immediate
environmental impact and forimproving ourselves in order to
become a more sustainable enterprise.

One of the most important aspects of our environmental impact is
the amount of energy we take in and the amount of harmful
greenhouse gases we emit. To reduce the production of greenhouse
gases, it is important to generate energy without the use of fossil
fuels.

In 2014, Rinn's goal of achieving C02-neutral production across
the entire company became reality.

Using our CO2 footprint, we are able to clearly track how much
energy we consume and the amount of emissions we produce.

8.2.4 LEBENSBAUM (SME): EMAS-Compliant Environmental Management System

18 years of

environmental management:
A new look at everything

After 18 years of environmenial management, it is fair to say that it has become part
of our evervday routine, Perhaps in some areas o much that occasionally, a fresh
perspective was lacking. Thus, the introduction of an environmental management
system in accordance with the European Union's EMAS standard at our roasting
house on the Gronau site [part of the group since 2011] has benefitted us in Bwo ways:
Firstlv, envirenmental protection is now done on a systematic basis in Gronau, Sec-
ondly, it has enabled us to take a fresh look at our system in Diephaolz.

And lo and behold, we discovered areas of potential for enhancement. We immedi-
alely started to implement the possible improvements.

The experience in envircnmental managemenl thal we were able 10 gain for over
18 wears was invaluable when it came to installing the system in Cronau. Howewver,
the fact that our envircnmental management system has ‘come of age'. does not
mean that it is perfect. The new system in Gronau was a challenge to the tried and
tested system in Diepholz and inspired it to achieve new levels of performance. We

shall utilise this interplay in the future as well - in order to further refine the system
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The production and processing of

organic food is governed by a mul-

titude of regulations. On top of that,

there are turther quality and sustainabil-

ity standards on which we base our produe-

Liamn :J[wr.'-:lilru. As a JII':-]I:'1I!iir:|H partner, we have

been involved in the further development of these

regulations and standards for many years,

Here are four examples of that from the reporting period:

We are members of the CSR Forum, a committee appointed by the Federal Ministry of Labour
and Social Affairs that advises the Federal Government on economically relevant sustainabil-
ity issues

We have also participated in consultations on the further development of the EMAS (Eco-Man-
agement and Audit Scheme) system via the European Commission in Brussels. In the EU's
official reference document, Lebensbaum serves as an example of best practice. We were also
regularly appointed to the advisory council of Stiftung Warentest (consumer advice group) to
provide expert opinion.

Last but not least, we were also involved inthe production of a guideline for the *German Sus-

tainability Code’, which is specifically tailored (o the SME sector.

Lebensbaum Sustainability Report 2016

9 Método para Identificar Ejemplos practicos/Approach
for identifying practical examples

For this publication, examples of companies that have already implemented a sustainability
management system for several years were searched for. It illustrates real world examples of how
companies have implemented essential management elements in practice. Those management
elements are being discussed in detail in our scientific study “A Sustainability Management System that
meets all Standards: An analysis of international frameworks and guidelines identifying the most relevant
elements for modern sustainability management (Berlin and Munich 2019)”.

For the selection of suitable examples it was assumed that companies with above-average sustainability
reporting tend to be pioneers in sustainability management. Therefore, a ranking of German
sustainability reports was used to search for German practical examples.

The German ranking of 2016 evaluated the sustainability reporting of the 100 largest German
companies, as well as of German medium-sized companies. Our research included those companies
that performed best in the ranking. Also, it has been ensured that as many different industries as possible
and no atypical companies were included. The following table shows in the section "Analyzed" whether
the company's reporting was evaluated.

Table 1: Selection of companies and their reporting (Rank according to German ranking 2016)

Rank Company Analyzed Remarks

1 BMW Group yes

2 Miele & Cie. KG yes

3 KFW-Group no KFW is a promotional bank owned by the Federal

Republic of Germany and the federal states. So it is
not a typical bank
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Commerzbank AG yes
5 Volkswagen AG no As BMW group is already part of the sample we did
not look at a second carmaker. From other work we
know that Volkswagen has got an established
systematic sustainability management system, too.
Tchibo GmbH yes
Landesbank Baden- no As Commerzbank is already part of the sample we did
Wirttemberg LBBW not consider a second bank.
8 Deutsche Telekom AG yes
BASF SE yes BASF and Siemens are considered because we know
Siemens AG yes from previous projects that they have a lot of

experience in sustainability management systems
including the areas sustainability and innovation and
sustainability in the supply chain.

SME  Lebensbaum (Ulrich Walter yes
GmbH)

SME  VAUDE Sport GmbH yes

SME  Rinn Beton- und Naturstein yes
GmbH & Co. KG

In order to identify suitable sustainability reports for Chile and Mexico, a different approach was taken.
As a starting point, the reports of those companies, which participated in our four workshops in
Concepcidn, Mexico-City, Monterrey, and Santiago de Chile (April, 2018) were selected for review, as
those had already been identified as companies with relatively much experience in sustainability
management. In addition, the sustainability reports other important companies from the region were
added to that list. Finally, those were selected that were most suitable to provide examples for several
elements of sustainability management, both examples from Chile and from Mexico.

In Chile, 26 Chilean companies were represented in the workshops, eight of which have a sustainability
report. In Mexico there were 29 national companies, 16 of which publish a sustainability report. German
and other international companies with locations in Chile or Mexico were not included in the evaluation.

In total, the sustainability reports of 24 companies based either in Chile or Mexico were selected for the
analysis (Tables 2 and 3).

Table 2: Mexican companies with Sustainability Reports

Mexican Companies

ALEN Producer of cleaning household products

ALFA Diversified group of businesses, mainly industrial, that produces petrochemicals,
aluminum auto components, and refrigerated foods.

ARCA Second largest Coca-Cola bottler in Latin America and one of the most important in the
CONTINENTAL world.

BIOPAPEL Paper Industry with geographic presence in Mexico, United States and Colombia
CEMEX Global building materials producer active in more than 50 countries.

FEMSA Coca-Cola | Largest public bottler of the Coca-Cola brand

Fresnillo plc World's largest silver producer and one of Mexico's largest gold producers.

Grupo BANORTE Banco Mercantil del Norte (BANORTE) is a Mexican banking and financial services
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holding company

Grupo BIMBO

One of the largest bakeries and a relevant snack player.

Grupo Herdez

Leading producer of shelf-stable foods and one of the main sellers of ice cream in Mexico.
Furthermore, it is a leader in Mexican food consumed in the US.

GIS - Grupo
Industrial Saltillo

Manufacturer of products for the automobile industry, construction industry, as well as for
the kitchen and tableware industry.

Grupo Xignux

Industrial consortium that is composed of four divisions: Cables, Transformers,
Infrastructure and Food. It operates more than 25 production plants in Mexico, the US,
India, Brazil and Colombia.

PEMEX State-owned oil company that also produces gasoline and diesel fuel. It is among the ten
largest Oil & Gas companies in the world.
PETSTAR One of the world's largest Food Grade PET Recycling Plant, recycling 3.1 billion bottles

per year, and producing 50,000 tons of food grade recycled resin annually.

Sigma Alimentos

Largest producer of chilled and frozen food in Mexico, and part of the conglomerate Grupo
Alfa. Apart from Mexico, the markets are Central America, the Caribbean and the USA.

VITRO

Leading glass manufacturing company, with over 100 years of experience in the industry.
Founded in 1909 in Monterrey, Mexico, the Company works in two businesses streams:
glass containers and flat glass.

Table 3: Chilean companies with Sustainability Reports

Chilean Companies

CODELCO World's largest copper mine producer, leader in planetary ore reserves.

COLBUN Electricty utility with 23 generation plants in Chile and one in Peru, through which it has a
total installed capacity of 3,852 MW. The portfolio focuses on hydro and thermal
generation.

COMPANIA DE Main producer of iron ore and pellets in the American Pacific coast, the largest steel

ACEROS DEL d in Chil dth . | inth

PACIEICO producer in Chile and the most important steel processor in the country.

Cccu Compafiia de Cervecerias Unidas (United Brewery Company). It is a multi-category
beverage company, with operations in Chile, Argentina, Bolivia, Colombia, Paraguay,
Peru and Uruguay.

BARRICK Large Mining Company, headquartered in Canada, with large operations in Chile. Gold
and copper producer.

FORESTAL Forest industry with forest heritage in South America and plants of panels, cellulose,

ARAUCO 0 .
energy, resins in Europe, Canada and South Africa.

GERDAU

Leading producer of long steel in the Americas, and one of the largest suppliers of special
long steel in the world, also produced from the recycling of ferrous scrap. Among the main
products are wire rod, concrete bars, profiles and coils.

Puerto de Arica

The Port Company Arica is an autonomous company of the State of Chile that began its
activities on April 30, 1998, as part of the country’s Modernization of the State Port Sector.
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OXIQUIM

Chemical company that manufactures wood panel and industrial resins, distributes
chemical products for the industry and mining sector, loads/unloads bulk liquid tankers,
and stores their cargo at its maritime terminals.

In order to keep the scope of the collection of examples manageable, a selection had to be made. The
aim was to take into account a certain diversity of industries, but at the same time to include those most
important in Latin America, especially in Mexico and Chile.

Table 4: Chilean and Mexican companies’ Sustainability Reports used for the evaluation

Industry Chile Mexico
Mining BARRICK Fresnillo PLC
CODELCO CEMEX
Electric Utility Colbln PEMEX
Manufacturing GERDAU VITRO
CAP'— COMPANIA ACEROS DEL PETSTAR
PACIFICO
Food and Beverages CCuU Grupo Bimbo
Femsa Coca Cola,
Forestry/Pulp and Paper Forestal Arauco Bio-PAPPEL
Finance Grupo Financiero Banorte

Although the automotive industry is very important in Mexico, we have not been able to find advanced
sustainability reports of companies from this sector headquartered in Mexico. We experienced the same
for the logistics industry in Chile, were port operators are very relevant.
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Documentos citados/Documents cited

Informes de Sostenibilidad/Sustainability Reports

BASF Report 2017: Economic, environmental and social performance
Download:
http://bericht.basf.com/2017/en/servicepages/downloads/files/BASF_Report_2017.pdf

BMW Group Sustainable Value Report 2016
Download: https://www.bmwgroup.com/content/dam/bmw-group-
websites/bmwgroup_com/ir/downloads/en/2016/BMW-Group-SustainableValueReport-2016--
EN.pdf

CCU Informe de Sustentabilidad, 2017

Download: https://www.ccu.cl/wp-content/uploads/2018/04/Informe-de-Sustentabilidad-CCU-
2017_250518.pdf

CEMEX Reporte Integrado 2017

Download:_https://www.cemex.com/documents/20143/0/Reportelntegrado2017.pdf/fe97c8e5-
9bc8-a8f5-ebb5-209f49ff0dd7

COCA-COLA FEMSA Informe Integrado 2017
Download:_https://img.coca-colafemsa.com/assets/files/es/Sostenibilidad/KOF17_spanish.pdf

DEUTSCHE TELEKOM Corporate Responsibility Report 2016
Download: file:///D:/1-Projekie/Sustma-
LA/Nachhaltigkeitsberichte/Deutsche%20Telekom.pdf#/18

FORESTAL ARAUCO Reporte de Sostenibilidad 2017

Download: https://www.arauco.cl/chile/wp-
content/uploads/sites/14/2017/07/REPORTE_PAGINAS_SOLAS.pdf

GERDAU Reporte de Sostenibilidad 2016

Download: http://www.gerdau.cl/files/reportes_de_sostenibilidad/Reporte-de-Sostenibilidad-
2016.pdf

GRUPO BIMBO Informe Anual Integrado 2017
Download: https://www.grupobimbo.com/es/sustentabilidad/informes-anuales

LEBENSBAUM Sustainability Report 2016
Download: http://sustainability.lebensbaum.com/htmI5.html#/1

PEMEX Informe de Sustentabilidad 2017

Download:http://www.pemex.com/etica-e-
integridad/sustentable/informes/Documents/inf_sustentabilidad_2017_esp.pdf
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PETSTAR Informe de Sustentabilidad 2017
http://www.petstar.mx/wp-content/uploads/2018/08/Informe-de-Sustentabilidad-PetStar-2017.pdf

SIEMENS Sustainability Information 2017
Download: https://www.siemens.com/content/dam/webassetpool/mam/tag-siemens-
com/smdb/corporate-core/sustainability/home/siemens-sustainability-information-2017.pdf

TCHIBO Sustainability Report 2016

Download: https://tchibo-nachhaltigkeit.de/servlet/cb/1236322/data/-
/TchiboNachhaltigkeitsbericht2016en.pdf

VITRO Steadfast towards a sound future: Sustainable development Report 2016
Download: http://www.vitro.com/media/121176/Vitro-Sustainability-Annual-Report-2016.pdf

VITRO Integracién para la excelencia: Informe de desarrollo Sustentable 2017
Download: http://www.vitro.com/media/160101/vitro_informe_sustentabilidad_2017.pdf

Otros documentos / Further Documents

BARRICK: Politica de anticorrupcion
Download:
https://barricklatam.com/barrick/site/artic/20170208/asocfile/20170208143946/pol__tica_anti_so
borno_y anti_corrupcion.pdf

BMW Group Corporate Governance Code
Download: https://www.bmwgroup.com/content/dam/bmw-group-
websites/bmwgroup_com/company/downloads/en/2016/Corporate%20Governance%20Codex_
BMW%20AG_Januar%202016_englisch.pdf

BMW Group Sustainable Supply Chain Management — Due Dilligence in the Supply Chain
Download: https://www.bmwgroup.com/content/dam/bmw-group-
websites/bmwgroup_com/responsibility/downloads/en/2017/BMW_Group_due_diligence_in_the
_supply_chain.pdf

CEMEX cddigo de ética

Download:https://www.cemex.com/documents/20143/160118/codigo-de-etica.pdf/68e4b66d-
2lad-bebc-1e95-00a20e02663e

COCA-COLA FEMSA Principios guia KOF

Download:https://img.coca-colafemsa.com/assets/files/es/Sostenibilidad/Coca-Cola-FEMSA-
PGKOF-Espanol.pdf

CODELCO Estandares Ambientales y Comunitarios

Download:
https://www.codelco.com/prontus_codelco/site/artic/20160609/asocfile/20160609115040/estand
ares_ambientales_y comunitarios.pdf

COMMERZBANK Environmental Policy
Download:https://www.commerzbank.de/media/nachhaltigkeit/v__oekologie/lUmweltleitlinien_E
N_2015.pdf
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COMMERZBANK Sustainability Work Program
Download:
https://www.commerzbank.de/media/nachhaltigkeit/ii__governance/Nachhaltigkeitsprogramm_2
017_EN.pdf

FORESTAL ARAUCO Estandar CERTFOR de Manejo forestal sustentable para plantaciones

Download: https://www.arauco.cl/aus-nz/wp-
content/uploads/sites/16/2017/07/CERTFOR_FORESTAL-ARAUCO-S.A-1.pdf

TCHIBO Social and Environmental Code of Conduct
Download: http://www.tchibo-sustainability.com/servlet/ch/1229054/data/-
/VerhaltenskodexZuliefererEnglisch.pdf

| 98 |


https://www.commerzbank.de/media/nachhaltigkeit/ii__governance/Nachhaltigkeitsprogramm_2017_EN.pdf
https://www.commerzbank.de/media/nachhaltigkeit/ii__governance/Nachhaltigkeitsprogramm_2017_EN.pdf
https://www.arauco.cl/aus-nz/wp-content/uploads/sites/16/2017/07/CERTFOR_FORESTAL-ARAUCO-S.A-1.pdf
https://www.arauco.cl/aus-nz/wp-content/uploads/sites/16/2017/07/CERTFOR_FORESTAL-ARAUCO-S.A-1.pdf
http://www.tchibo-sustainability.com/servlet/cb/1229054/data/-/VerhaltenskodexZuliefererEnglisch.pdf
http://www.tchibo-sustainability.com/servlet/cb/1229054/data/-/VerhaltenskodexZuliefererEnglisch.pdf

